Unexpected  assignment- 
the  Munich  massacre. 

When  Arab  guerrillas  turned  the  20th  Olympiad  into  tragedy, 

Chicago  Tribune  sports  writers  covering  the  event  suddenly  found 
themselves  writing  about  international  terror. 

Columnist  Robert  Markus  reported  on  the  Olympics’  blackest 
day  from  a  danger  zone  just  outside  the  Olympic  Village.  Sports 
editor  Cooper  Rollow  broke  the  tight  German  security  and  entered 
the  Village  itself.  He  summed  up  his  graphic  story  of  the  massing 
of  troops,  the  athletes  milling  about,  the  police  snipers,  the  under¬ 
lying  tension,  as  “a  macabre  and  somewhat  incongruous  scene.  The 
atmosphere  was  that  of  a  carnival,  but  there  was  an  eeriness  that 
jangled  the  nerves!’ 

Resourceful,  multi-talented  newsmen  are  another  good  rea- 
i  son  why  the  Chicago  Tribune  is  the  best-read  newspaper 

in  Mid-America. 

(Thicago  CTribunt 

J  A  step  ahead  of  the  times. 


When  they  buy 
Albany,  New  York 
they  buy  the  hottest  SMSA 
in  New  York  State. 

No.  3  in  the  nation,  and  No.  1  in  New  York  State 
in  median  household  income  ($11,592). 

1st  in  New  York  State  in  %  of  household  incomes 
over  $10,000  (58.9%). 


1st  in  New  York  State  in  %  of  household  incomes 
over  $15,000  (30.9%). 

1st  in  New  York  State  in  %  of  household  Incomes 
over  $25,000  (9.6%). 

1st  in  New  York  State  in  Department  Store  buying 
growth  and  Effective  Buying  Income  growth. 

Sources:  Monthly  Department  Store  Sales 

U.S.  Department  of  Commerce  Bureau  of  the  Census  March  1972 
Sales  Management  1972  Survey  of  Buying  Power 


Buy  it  best  with  Capital  Newspapers 

TIMES-UNION 

Morning  and  Sunday 


KNICKERBOCKER  NEWS  UNION  STAR 

Evening 

52.6%  Coverage  Daily  •  44.5%  Sunday 

CAPITAL  NEWSPAPERS  GROUP,  645  Albany-Shaker  Road,  Albany,  N.Y.  12201 


Represented  nationally  by  Hearst  Advertising  Service,  Inc. 


There  are 
21 20  individual 
pereenalitiee 

in  the 

Harte-Hanke 


greup. 

An  important  part  of  our  national  management  policy  is  local 
editorial  control. 

Harte-Hanks  insists  that  each  newspaper  reflect  the  unique 
needs  and  concerns  of  its  own  community.  And  that  the  publisher  establish 
his  own  editorial  philosophy. 

Our  group  synergy  makes  a  contribution,  too.  We  have 
management  specialists  who  help  solve  problems  in  planning,  sales, 
marketing,  production  systems,  computer  operations,  financial  planning, 
and  labor  relations. 


So  when  a  newspaper  joins  our  group  it  doesn’t  lose  its 


individuality.  We  leave  to  each  its  own. 


Vakima  Herald  Republic 
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Bryan/College  Station  Eagle  Greenville  Herald-Banner  San  Angelo  Standard-Times 

Commerce  Journal  Hamilton  Journal  News  San  Antonio  Express  &  News 

Corpus  Christi  Caller-Times  Huntsville  Item  San  Francisco  Progress 
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advertising  message,  directed  to 
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Distributed  at  the  Southern 
Newspaper  Publishers  Association 
Convention,  Boca  Raton,  Florida, 
November  12-15,  1972 

PUBLISHED  NOVEMBER  11 

Space  Reservation  Deadline  NOV.  2 
Advertising  copy  deadline  NOV.  6 

RESERVE  YOUR  SPACE  NOW! 
Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
212-752-7050 


OCTOBER 

8-11 — INPA  Western  regional.  Del  Monte  Hyatt  House,  Monterey,  Calif. 
8-11 — SNPA  Foundation  seminar:  State  court  systems.  University  of  Vir¬ 
ginia,  Charlottesville. 

8-14— National  Nevvspaper  Week. 

8- 20 — API  Advertising  Executives  seminar  (for  newspapers  under  75,000 
circulation).  Columbia  University. 

9- l3— Inter  American  Press  Association.  Santiago,  Chile. 

11-13 — Advertising  Media  Credit  Executives  Association  International. 
Safari  Hotel,  Phoenix,  Ariz. 

11- 13 — National  Newspaper  Association.  Arlington  Hotel,  Hot  Springs,  Ark. 

12- 14 — Florida  Press  Association.  Marco  Beach  Hotel,  Marco  Island,  Fla. 

12- 14 — New  York  State  Dailies  Advertising  Managers  Bureau.  Dinkier 
Motor  Inn,  Syracuse. 

13- 14 — Nebraska  AP  Newspaper  Association.  Holiday  House,  Beatrice. 

13- 15 — -California  Press  Women.  AIrporter  Hotel,  Newport  Beach. 

14 -  National  Newspaperboy  Day. 

15- 17 — Inland  Daily  Press  Association.  Drake  Hotel.  Chicago. 

15-17 — Mid-Atlantic  Circulation  Managers  Association.  Coliseum  Down¬ 
towner,  Charlotte.  N.C. 

15-18 — ANPA  Newspaper  Personnel  Relations  Association.  Washington 
Club  Inn,  Virginia  Beach,  Va. 

15-18 — SNPA  Foundation  workshop;  Education  for  newspaper  work.  Uni¬ 
versity  of  South  Carolina,  Columbia. 

17-20 — Audit  Bureau  of  Circulations.  Drake  Hotel,  Chicago. 

19-20 — New  England  Newspaper  Advertising  Executives  Association.  Mar¬ 
riott  Motor  Hotel,  Newton,  Mass. 

19- 21 — Illinois  Press  Association.  Holiday  Inn  East,  Springfield. 

20 —  New  England  Daily  Newspaper  Association.  Marriott  Motor  Hotel, 
Newton,  Mass. 

20-22 — Ohio  Newspaper  Women's  Association.  Dayton  Sheraton,  Dayton. 
22-25 — Institute  of  Newspaper  Controllers  &  Finance  Officers.  Washing¬ 
ton  Plaza  Hotel,  Seattle 

22-Nov.  3 — API  circulation  managers  seminar.  Columbia  University. 

27- 29 — Florida  Newspaper  Advertising  Executives.  Holiday  Inn,  Tallahassee. 

28- 29 — New  England  Newspaper  Mechanical  Conference.  Statler  Hilton, 
Boston. 

NOVEMBER 

2- 4 — Ohio-Pennsylvania  Newspaper-In-the-CIassroom  seminar.  Atwood 

Lake  Lodge,  Del'roy,  Ohio. 

3- 4 — Texas  Press  Association  news  and  photo  conference.  East  Texas  State 
University,  Commerce. 

4- 7 — Texas  Circulation  Managers  Association.  Holiday  Inn,  El  Paso. 

5- 17 — API  New  Methods  of  Newspaper  Production  seminar.  Columbia 
University. 

1 1 -  Hoosler  State  Press  Association  newsroom  seminar.  Holiday  Inn. 
Indianapolis. 

12- 15 — SNPA  convention.  Boca  Raton  Hotel  &  Club,  Boca  Raton,  Fla. 

13- 14 — Advertising  Research  Foundation  Conference.  Hilton  Hotel,  New 
York  City. 

14- 17 — AP  Managing  Editors.  Hotel  Muehlebach,  Kansas  City,  Mo. 

15- 17 — National  Conference  of  Editorial  Writers.  Charlotte,  N.C. 

15-18 — Newspaper  Management  seminar.  Center  for  Tomorrow.  Ohio  State 
University,  Columbus. 

15-18 — Sigma  Delta  Chi  convention.  Statler  Hilton  Hotel,  Dallas,  Tex. 
26-Dec.  8 — API  City  Editors  seminar  (for  newspapers  over  75,000  circu¬ 
lation).  Columbia  University. 

DECEMBER 

10-13 — SNPA  Foundation  Workshop:  Investigative  reporting.  University  of 
Florida,  Gainesville. 

JANUARY 

7-19 — API  Women's  Page  Editors  seminar.  Columbia  University. 

18-21 — New  England  Press  Association.  Sheraton-Boston,  Boston. 

2 1 -Feb.  2 — API  Sports  Editors  seminar.  Columbia  University. 
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An  important  part  of  our  national  management  policy  is  local 
editorial  control. 

Harte-Hanks  insists  that  each  newspaper  reflect  the  unique 
needs  and  concerns  of  its  own  community.  And  that  the  publisher  establish 
his  own  editorial  philosophy. 

Our  group  synergy  makes  a  contribution,  too.  We  have 
management  specialists  who  help  solve  problems  in  planning,  sales, 
marketing,  production  systems,  computer  operations,  financial  planning, 
and  labor  relations. 


So  when  a  newspaper  joins  our  group  it  doesn’t  lose  its 
individuality.  We  leave  to  each  its  own. 


kARTE'kANlks  NEWSpApERS,  iNC. 


Abilene  Reporter-News 
Anderson  Independent-Mail 
Big  Spring  Herald 
Bryan/College  Station  Eagle 
Commerce  Journal 
Corpus  Christ!  Caller-Times 


Corsicana  Sun 
Denison  Herald 
Framingham  News 
Greenville  Herald-Banner 
Hamilton  Journal  News 
Huntsville  Item 


Lewisville  Leader 
Marshall  News  Messenger 
Paris  News 

San  Angelo  Standard-Times 
San  Antonio  Express  &  News 
San  Francisco  Progress 


Woodbury  Times 
Yakima  Herald  Republic 
Ypsilanti  Press 


Execullv*  OHIcm:  Han«-Hankt  Nawapapara,  Inc.,  P.O.  Box  269,  San  Antonio,  Taxaa  78291 


Nation’s  top  fashion 
writer  creates,  too 


Ruth  Hawkins  of  the  Norfolk,  Va.,  Ledger-Star 
won  top  honors  and  a  $1,500  first  prize  for  fashion 
writing  in  the  12th  annual  Penney-Missouri  Awards 


competition  for  women's  page  excellence. 


Mrs.  Hawkins’  prize-winning  story,  “Bed 


Linens  Make  Social  Splash,”  was  a  Cinderella, 


first  person  narrative  of  a  sheet  and  pillow  case 


converted  to  a  cocktail  dress  which  she  designed. 


made  and  wore  to  a  party. 


Mrs.  Hawkins  is  a  1969  graduate  of  the  Uni 


versity  of  Missouri  School  of  Journalism.  She 


joined  Landmark  in  June  of  that  year  and  became 


a  reporter  for  the  Ledger-Star’s  Family  Living  sec 


tion  in  February,  1970.  The  flair  and  creativity  she 


brings  to  her  work  brighten  the  day  for  countless 


readers. 


Ruth  Hawkins  is  exceptional. 


But  then,  we  like  to  think  that  everyone  in  the 


Landmark  organization  is  exceptional  as  we  go 
about  the  daily  business  of  providing  quality 


newspapers. 


1  LANDMARK 

\/  COMMUNICATIONS.  INC. 


150  W.  Brambleton  Ave.,  Norfolk,  Va.  23501 


The  Virginian-Pilot  Ledger-Star  Norfolk.  Va. 


The  Roanoke  Times  The  World-News  Roanoke.  Va. 


Greensboro  Daily  News  The  Greensboro  Record  Greensboro.  N.  C. 


LANDMARK  =  Quality  Newspapers 


PRESS  POWER — When  a  727  engine  began  backfiring  and 
belching,  aborting  a  takeoff,  a  reader  reported  to  San  Francisco 
Chronicle  columnist  Herb  Caen  that  after  much  tinkering  by 
the  ground  crew  the  plane  departed  without  further  incident. 
Then  on  came  the  captain:  “Sorry  for  the  delay — the  trouble 
was  a  newspaper  that  had  been  sucked  into  the  engine.  This 
will  give  you  some  idea  of  the  power  of  the  press!” 

*  * 


HEADLINE  ON  PAGE  ONE  of  the  weekly  Somerset  Re¬ 
porter  in  Skowhegan,  Maine,  probably  caused  some  consterna¬ 
tion  among  readers  until  they  got  to  the  lead.  The  head: 
“Skowhegan  to  be  County’s  first  red  light  district.”  The  lead: 
“Somerset  County’s  first  two  sets  of  traffic  signals  will  be  in¬ 
stalled  soon  in  Skowhegan.” 

*  *  * 


A  MOTHER  OF  A  BRIDE  (who  shall  he  nameless),  relates 
Margaret  Knutson  in  her  “Just  Among  Friends”  column  in  the 
Hutchinson  (Minn.)  Leader,  sent  her  daughter’s  wedding  photo 
and  story  to  the  Leader  enclosed  in  a  sympathy  card. 

*  *  * 


WHICH  AGE  DO  YOU  READ— Walter  Scott’s  Personality 
Parade  in  Parade,  page  2.  October  1.  is  kinder  to  Doris  Day 
than  Lloyd  Shearer,  page  10  is  to  Dinah  Shore.  Walter  had  a 
question  “How  old  is  Doris  Day?”  His  answer  is  “at  least  48.”  In 
the  story  on  Dinah’s  tv  show.  Lloyd  starts  right  off  in  the  lead: 
“At  5.S  after  more  than  three  decades  in  show  business  .  .  .” 

*  *  * 
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CA  TCH-lines 

By  Lenora  Williamson 

IF  EARLIER  DEADLINES  WON’T  MELLOW  the  com¬ 
puter,  maybe  praying  for  it  will,  the  Columbus  (Ohio)  Citizen- 
Journal  suggested  to  those  submitting  news  releases  for  the 
church  page.  The  deadline  advance  from  Thursday  to  Wed¬ 
nesday  noon  was  prompted  by  the  “ornery,  new  type  setting 
computer.  So  far  the  machine  can’t  make  up  its  mind  what  it 
will  accept  and  won’t  accept  in  the  way  of  copy  setting  sym¬ 
bols.  Which  explains  why  an  occasional  &(q)?**i/^  has  inter¬ 
rupted  the  story  you  were  reading. 

“Therefore  the  human  side  of  the  newsroom  needs  more 
time  to  prepare  copy  in  the  hand-fed  style  the  electronic  tyrant 
seems  to  require.  Any  donations  of  vigil  lights,  candles  and 
incense  accompanying  news  releases  will  he  gratefully  ac¬ 
cepted  by  the  religion  editor  .  .  .” 

•*•*•*• 


W^HAT  DO  ALL  THESE  HAVE  IN  COMMON— Delirium 
Tremens.  Humbug,  W^alloupa.  Gouge  Eye.  W'olf.  Christmas 
Hill,  Red  Dog,  Soggsville,  Gold  Bar,  Rough  and  Ready.  Bour¬ 
bon  Hill,  Scotch  Hill,  Brandy  Flat.  Blue  Tent.  W'illow  V'alley, 
and  Sebastopol?  You’ll  never  guess.  They  all  are  among  more 
than  .SO  communities  served  l)y  the  Nevada  County  Nugget 
out  in  Nevada  City,  California.  The  list  runs  page  one  in  6 
pt.,  full  measure,  four  lines,  right  under  the  newspaper’s  name¬ 
plate. 

*  *  * 


ANYTHING  FOR  A  FRIEND  was  the  summary  head  in  the 
Detroit  News  for  a  one  sentence  item  out  of  London  relating 
that  David  S.  was  best  man  when  his  former  wife  remarried. 

*  *  * 


TOIL  AND  TROUBLE — The  Carbon  County  News  in  Mon¬ 
tana  reports  via  headline  “We’re  Still  in  a  Tizzy  Over  Ts!” 
Every  “t”  in  two  recent  issues  had  to  be  written  by  hand  on 
the  original  copy  after  a  breakdown  which  remained  unrepaired 
due  to  the  nonarrival  of  parts.  “W'e  hope  to  be  back  in  shape 
next  week.  If  not.  we’ll  take  any  kind  of  ‘t’ — golf  tee.  English 
tea  or  tea  many  martoonis.” 


THE  HOUSING  CRISIS  in  the  Old  World  is  so  severe,  re¬ 
ports  Lyn  Shepard  for  NANA,  dateline  Berne,  Switzerland, 
that  the  scramble  for  apartments  is  literally  expressed  in  life 
and  death  terms.  “No  sooner  has  an  obituary  appeared  in 
these  cities  than  survivors  are  deluged  with  inquiries  about 
the  deceased  person’s  apartment  .  .  .  Today  most  realty  agents 
inform  the  losers  by  printing  a  ‘so  sorry’  notice  in  the  local 
newspaper.”  One  fellow  got  300  letters  overnight  after  adver¬ 
tising  a  modest  flat.  Next  time  you  fuss  about  the  rates  in 
apartments  for  rent  ads,  suggests  Lyn,  think  of  Switzerland, 
where  there  are  none. 
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We’ve  Gome 
A  Long  Way... 

MT  HOME  TOWN  AND  ME 


. . .  We’ve  come  a  long  way.  My  hometown  and  me. 

I’ve  found  this  city  in  the  Deep  South  capable,  respon¬ 
sible  and  mature  enough  to  transcend  the  color  and  cul¬ 
tural  barriers  that  for  so  long  tarnished  the  virtues  of  this 
nation’s  most  promising  economic  region. 

I  found  a  real  home  back  in  1958:  Huntsville,  Alabama. 
I’ve  never  regretted  my  choice.  That,  mind  you,  is  from  a 
black  reared  in  upstate  New  York. 

Huntsville,  to  me,  is  one  of  those  rare  marvels,  one  of 
the  greatest  cities  in  the  nation  still  flexing  its  muscle 
toward  its  true  potential.  Nestled  in  a  picturesque  setting 
between  lush,  green  mountains  and  the  majestic  Tennes¬ 
see  River,  Huntsville  has  experiencd  phenomenal  industrial 
growth,  but  that  is  secondary  to  what  is  really  happening 
here. 

Our  citizens  are  best  described  as  cosmopolitan,  but 
at  the  same  time,  they  are  folk-minded  enough  to  show  a 
gratifying  concern  for  the  welfare  of  all.  Here  I’ve  found  an 
unusual  blend  of  men  and  women  who  come  from  all  walks 
of  life  and  from  many  nations,  a  melting  pot  of  races, 
creeds  and  religions  with  professional  and  technical  tal¬ 
ents  unequaled  anywhere  for  a  city  of  our  size. 

These  are  people  who,  for  the  most  part,  see  each  other 
simply  as  human  beings.  We  are  willing  to  face  problems 
and  work  together  to  find  reasonable  solutions  for  our¬ 
selves,  our  children  and  our  future. 

In  a  city  comprised  of  139,000  in  which  less  than  13  per 
cent  are  of  the  black  race,  I  find  it  novel  when  people  else¬ 
where  talk  of  “minorities”  here.  We  are  approaching  the 
point  of  being  color  blind  in  Huntville— and  we’re  proud 
of  it. 

We  (the  people  of  Huntville,  that’s  our  majority)  are 
proud  of  our  birthright  as  the  cornerstone  of  the  nation’s 
space  program,  but  we  are  prouder  still  of  our  pioneering 
efforts  in  the  field  of  race  and  human  relations. 

The  day  is  near  when  a  black  being  elected  a  public  of¬ 
ficial  will  not  be  something  new  or  unusual  to  our  Southern 
culture.  Here  we  face  the  future  wtih  dignity,  hope  and  a 
solid  foundation  of  mutual  understanding. 

Progress  and  purpose.  That’s  Huntsville.  My  hometown. 


...  A  HIGHLY  RESPECTED  MANAGEMENT  CON¬ 
SULTANT,  SELDON,  44,  IS  ALABAMA’S  FIRST  BLACK 
TO  BE  ELECTED  TO  THE  FIRST  ELECTED  CITY 
SCHOOL  BOARD  IN  THE  STATE.  EARLIER  SERVING 
AS  AN  APPOINTED  MEMBER  OF  THE  HUNTSVILLE 
BOARD  OF  EDUCATION.  SELDON  ENJOYED  AN  OVER¬ 
WHELMING  VICTORY  OVER  A  FIELD  OF  THREE 
OTHER  CANDIDATES  IN  THE  FIRST  ELECTION. 


“IT  WOULDN’T  MATTER  WHETHER  FLETCHER  WAS 
RED,  YELLOW,  BLACK  OR  WHITE  IN  THIS  TOWN.  HE’S 
A  FINE  MAN.  A  FINE  MANAGER.  AN  EXCELLENT 
CHOICE  FOR  PRESIDENT  OF  OUR  SCHOOL  BOARD...” 
-THE  HUNTSVILLE  TIMES. 


-  FLETCHER  SHELDON 
President 

Huntsville  Board  of  Education 


The  Huntsville  Times 


A  Newhouse  Newspaper 


Editor  6l  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 

Are  newspapers  far  behind? 

riie  appeal  of  Publisher  Eugene  C.  Pulliam  for  newspajjer  supjx)rt 
in  the  fight  against  governmeni  restrictions  of  television  broadcasting, 
particularly  bv  the  bureaucratic  regulations  of  the  Federal  Communi¬ 
cations  Couunissiou  without  the  consent  of  Congress,  deserves  serious 
consiileration.  Pulliam  has  no  financial  interest  directly  or  indirectly 
in  television  of  radio.  'I'he  essence  of  his  message  is  that  if  free  tele¬ 
vision  suet  limbs  to  bureaucratic  controls  the  written  press  cannot  be 
far  behind. 

With  few  exceptions,  newspapers  have  not  jumped  to  the  defense 
of  broailcasters  in  their  many  battles  with  FCC  over  challenges  to  sta¬ 
tion  renewals,  exercise  of  the  fairness  doctrine,  the  philosojihy  of  free 
lounter-ailvertising,  j)ro|x>sals  for  regulated  free  time  anil  program 
controls,  etc. 

Some  publishers,  who  have  broadcast  interests  of  their  own,  might 
feel  that  it  would  appear  to  be  self-serving  to  speak  out  in  print  on 
these  issues.  .Some  others  have  the  mistaken  idea  that  any  misfortune 
that  befalls  their  major  advertising  competitor  will  be  good  for  news¬ 
papers. 

We  feel,  as  does  Pulliam,  that  all  media  are  in  this  fight  together, 
whether  they  want  it  or  not.  It  is  all  very  well  to  say  that  broadcasting 
is  already  under  government  control  because  of  licensing,  but  it  is 
another  thing  to  admit  that  licensing  of  broadcast  channels  gives 
government  the  right  to  regulate  stations  as  to  what  they  can  or  can¬ 
not,  or  must,  air  in  free  or  paid  time. 

Proposals  have  already  been  made  that  because  television  ailvertis- 
ing  is  regulated  (the  ban  against  cigarette  ads,  for  instance,  and 
counter-advertising)  newspaper  advertising  should  be  subject  to  the 
same  rules.  Proposals  are  on  the  table  to  force  television  to  provide  a 
certain  amount  of  free  time  for  broadcasts  of  special  interest.  That  is 
lontrol  of  editorial  content.  And,  you  can  bet  your  bottom  dollar  that 
if  it  is  made  to  stick  in  one  medium,  broadcasting,  an  attempt  will  be 
made  to  extend  the  philosophy  to  all  media,  es]x;cially  newspa|)ers. 

It  is  sheer  complacency  to  relax  and  state  that  it  would  be  uncon¬ 
stitutional.  Under  creeping  bureaucratic  control  and  broadening 
court  decisions,  “unconstitutional”  could  become  the  least  valuable 
word  in  our  lexicon.  Let’s  not  permit  it  to  become  a  hindsight  word. 
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Presidential  poll 


I  he  preliminary  results  of  ER:l’’s  ipiailrennial  poll  of  newspaper 
editorial  support  for  presidential  nominees  shows  the  largest  percent¬ 
age  ol  newspapers  supporting  a  campaigner  (Nixon)  in  the  history  of 
the  polls. 

If  President  Nixon  is  re-elected,  as  current  opinion  polls  indicate  he 
will  be,  it  will  be  ihe  fifth  time  in  the  last  40  years — 11  national  elec¬ 
tions  including  FDR’s  first — that  the  presidential  candidate  with  the 
largest  amount  ol  newsjraper  editorial  support  has  been  elected. 
1  hat’s  about  .')0%  of  the  time,  and  the  critics  can  make  what  they 
want  of  it.  If  he  is  not  re-elected,  the  critics  certainly  will. 

.\t  this  stage  in  the  campaign  it  must  be  noted  that,  as  predicted, 
the  charge  of  press  bias  is  being  made  a  political  issue.  It’s  a  puzzle¬ 
ment.  Whereas,  prior  to  the  conventions  members  of  the  administra¬ 
tion  were  claiming  the  jiress  was  anti-Nixoii,  now  the  McGovern  camp 
is  charging  the  press  is  soft  on  Nixon  and  hard  on  McGovern.  Watch 
for  more  of  the  same. 
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letters 


CONSIDER  THE  VICTIM 

Texas  editor  Don  Reid's  eoneern  for  peo¬ 
ple  facing  exei'ulion  reads  nobly  until  you 
eonsider  the  victim,  the  family  and  the 
society — including  that  elderly  woman 
kicked  to  death  for  $12. 

The  social  apologists  can  gabble  all  they 
wish;  punishment,  including  at  times  mor¬ 
tal  punishment,  remains  the  great  deter¬ 
rent  for  most  peoi)le.  and  without  it.  as  we 
are  now  without  it  to  a  spiraling  degree, 
society  heiomes  anarchy.  .\nd  anarchy  we 
have,  under  the  spur  of  just  such  a  “new” 
penology  as  that  apparently  sought  by 
Reid.  The  ultimate  conserpience  is  every¬ 
one  detending  his  own.  which  turns  the 
social  gospclers  (»ff  even  more.  Yet  it  is 
just  about  with  us. 

Bii.i.  R.  D.winsoN 

Benson,  Az.  8.'5602 
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TURKISH  PRISONS 

Your  article  in  (E&P  Sept.  16,  1972) 
issue  titled  “220  Turkish  Newsmen  Re¬ 
ported  in  Prison”  is  absolutely  misin¬ 
formed.  Maybe,  it  is  purposely  done  by 
your  correspondent  in  Turkey. 

If  you  will  incltide  the  thieves,  murder¬ 
ers  etc.,  then  you  might  reach  to  this  figure. 
But  if  you  will  put  220  journalists  in  jail 
out  of  couple  of  hundred  journalists  in 
Turkey,  you  won’t  leave  enough  otitside  to 
run  and  survive  the  newspapers. 

The  fact  is:  there  are  four  journalists 
in  prison.  The  Fij  Committee  members 
visited  them  in  the  prison.  Photographs  of 
these  visitors  and  the  four  journalists  to¬ 
gether  in  prison  have  been  printed  in  Turk¬ 
ish  newspapers  as  well  as  some  foreign 
newspapers  and  magazines.  Truth  is  always 
Truth.  Thus  as  a  former  journalist  and 
UPI  Bureau  Manager  for  seventeen  years 
in  Turkey,  I  always  double  checked  the 
story  before  I  put  it  on  the  wire.  Further¬ 
more,  Turkish  Press  Law  is  not  a  new  one. 
It  is  more  than  12  years  old. 

I  appreciate  to  see  the  truth  in  your 
respectable  magazine. 

Zeyyat  Goren 

Turkish  Press  Counselor 
Washington,  D.C. 


*  * 


* 


CONTEST  FOR  CLICHES 

It  discourages  me  to  read  over  and  over 
in  trade  publications  that  newspapers 
should  get  away  from  check-passing  pic¬ 
tures,  only  to  discover  that  those  publica¬ 
tions  themselves  are  the  worst  offenders. 

Your  editor  fell  for  the  old  let’s-make-an- 
oversized-check-and-maybe-they-will-run-our- 
picture  gimmick.  (E&P  Sept.  16  Page  28) 
and  made  a  two  column  out  of  it.  And  when 
an  enterprising  photographer  submitted  two 
great  substitutes  for  check-passing  pictures 
(page  32)  you  used  only  one  column  pic¬ 
tures. 

How  about  an  Editor  &  Publisher  con¬ 
tinuing  feature  or  contest  for  the  best  sub¬ 
stitute  for  cbeck-passing,  plaque-handing, 
and  club  officer  picture. 

Robert  E.  Lee 

Managing  Editor 

Enid  (Okla.)  Morning  News 

*  *  * 


OLYMPIC  SYMBOL 

In  your  letters  column  September  16  the 
publisher  of  the  Davenport  (Iowa)  Times- 
Democrat,  Henry  B.  Hook,  asks  whether 
anyone  el.se  bordered  the  Olympic  circles 
in  black  in  memory  of  the  slain  athletes 
at  Munich. 

We  did,  on  the  cover  of  our  Northwest 
Magazine  containing  articles  on  the  tragedy 
by  Leo  Davis,  Oregonian  sports  writer  who 
covered  the  Games  for  us,  and  George  God¬ 
frey,  ex-Oregon  newsman  who  has  lived  in 
Munich  since  World  War  11. 

Albert  McCready 

( Mr.  McCready  is  assistant  managing 
editor  of  the  Oregonian.) 
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PHOTO  UPSETS 

y ancouver  Sun  photographer  Ken  Oakes 
is  a  prime  example  of  what’s  wrong  with 
most  photographers  today  (E&P  Aug.  26). 
If  they  can’t  find  or  invent  a  good  picture 
or  are  simply  too  lazy,  they  come  up  with 
some  variation  of  the  exposed  bosom  and 
buttocks. 

The  N.J.  Daily  Newspaper  Women  Inc. 
would  like  to  protest  this  practice  which 
continues  the  non-violent  rape  of  women. 
Such  timid  imitations  of  the  girlie-maga¬ 
zine  type  of  exposure  of  the  female  body 
does  nothing  to  enhance  the  professional 
apiiearance  of  any  good  newspaper. 

Furthermore,  as  an  organ  of  the  indus¬ 
try,  we  feel  Editor  &  Publisher  should 
agree  with  us  in  condemning  such  ex¬ 
ploitation. 

Would  photographer  Oakes  have  felt 
“Body  Shop”  was  as  good  a  photo  if  it 
used  a  male  model  in  a  .skimpy  bikini 
which  barely  covered  HIS  ‘endowments’? 
We  doubt  it! 

Patricia  Ferrara 

(Mrs.  Ferrara  is  president  of  the  New 
Jersey  Daily  Newspaperwomen  Inc.  and 
women’s  page  editor  of  the  New  Bruns¬ 
wick  (N.J.)  Home  News.^ 


Short  Takes 

You  could  have  been  exposed  to  TV, 
and  it  wouldn’t  shew'  up  instantly  in  a 
blood  test,  but  sooner  or  later  the  effects 
of  the  disease  would  cause  some  abnor¬ 
malities. — Pueblo  (Colo.)  Star-Journal. 

^  * 

“This  is  the  best  time  I’ve  ever  had  in 
my  15  years  of  coaching,”  Y . . .  an¬ 
nounced  in  the  coaches’  lever  room  after 
the  game.  “In  fact  the  only  day  I  was  hap¬ 
pier  was  the  day  I  got  married.” — Osh¬ 
kosh  (Wis.)  Daily  Northwestern. 

♦  *  ♦ 

HEADLINE:  Pregnant  Teacher  Brings 
Suit,  Board  Must  Show  Cause — Hartford 
(Conn.)  Times. 


*  *  « 

And  that  is  it.  Four  years.  Practice. 
Hope.  The  trials.  Practice.  Munich. 
Judges.  Prayers.  A  Sliver  medal.  Ah. — 
Pittsburgh  (Penna.)  Pre.ss. 

9|e  *  ♦ 

The  bride  is  a  joint  venture  of  the 
Maine  Department  of  Transportation  and 
the  New  Hampshire  Department  of  Pub¬ 
lic  Works  and  Highway  and  is  expected 
to  be  open  to  traffic  on  Nov.  1 — Bangor 
(Me.)  Daily  News. 

*  *  * 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers  and 
reprinted  here.) 
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Publishers-scientists  eye 
plateless  ink-jet  printing 


By  Robert  U.  Brown 

Printing  without  plates  through  the  ap- 
l)lication  of  ink  Jet  technologies  now  being 
utilized  in  non-newspaper  areas  can  be 
developed  for  newspaper  production  in¬ 
cluding  color  within  the  next  ten  years, 
according  to  members  of  the  Scientific  Ad¬ 
visory  Committee  of  the  American  News¬ 
paper  Publishers  Association. 

This  far-reaching  project  was  explored 
at  a  meeting  at  the  Massachusetts  Insti¬ 
tute  of  Technology,  Cambridge,  Mass. 
Sept.  29  where  the  AN  PA  hi  ought  35 
representatives  of  20  manufacturing  com¬ 
panies  together  with  scientists,  publishers 
and  newspaper  production  exjjerts. 

The  concept,  as  explained  by  Dr.  Eu¬ 
gene  Fubini,  of  E.  G.  Fubini  Consultant, 
Ltd.,  a  member  of  ANPA’s  Scientific  Ad¬ 
visory  Committee,  is  for  a  battery  of  ink 
jets  each  controlled  by  an  electronic  mem¬ 
ory  unit  which  would  form  characters  and 
l)ictures  by  controlled  application  of  al¬ 
most  microscopic  ink  dots.  Because  of  the 
electronic  in-i)ut,  text  and  ads  could  be 
changed  during  the  press  run.  With  the 
elimination  of  plates  and  pressures,  press 
structures  would  be  simplified,  paper 
breaks  eliminated,  and,  if  the  price  is 
right,  newspaper  printing  could  be  decen¬ 
tralized — text  and  ads  could  be  custom¬ 
ized. 

Dr.  Fubini’s  explorations  in  tbe  new 
technology  were  responsible  for  tbe 
.\NPA  proposal  to  manufactui’ers. 

Stanford  Smith,  ANPA  president  and 
general  manager,  said  that  although  it 
might  take  a  decade  to  develop,  the  objec¬ 
tive  is  worthwhile. 

Dr.  Athelstan  Spilhaus  of  the  Woodrow 
Wilson  International  Center  for  Scholars, 
Smithsonian  Institute,  Washington,  and 
chairman  of  the  ANPA  Scientific  Adviso¬ 
ry  Committee,  said  that  this  is  a  far- 
reaching  project  but  not  a  far-fetched 
one.  He  recalled  that  in  1965  a  similar 
meeting  was  held  to  discuss  the  concept  of 
a  photo-image  plastic  plate  which  took 
seven  years  to  develop  and  is  now  in  use. 

Need  niunufaeturer's  support 

William  D.  Rinehart,  assistant  general 
manager  of  the  ANPA  Research  Insti¬ 
tute,  appealed  to  the  manufacturers’  rep¬ 
resentatives  present  to  work  in  this  direc¬ 
tion.  “We  feel  quite  strongly  that  the 
newspapers  must  have  new  reproduction 
technology  and  that  it  will  come  in  a 
matter  of  time.  We  hope  by  holding  this 
meeting  we  can  accelerate  the  time.  ’ 

He  explained  that  through  computerized 
methods  newspaper  composition  systems 
are  entering  the  21st  century  but  that 
reproduction  press  systems  are  still  only 
outgrowths  of  mechanical  developments  of 
the  19th  centui’y. 

Rinehart  said  that  a  new  electronic 


l)ress  system  would  not  have  to  run  at 
present  speeds  of  70,000  and  hour  if  costs 
per  unit  were  lower  and  less  manpower- 
needed.  “Such  a  system  would  enable 
newspapers  to  truly  zone  the  paper  mak¬ 
ing  them  more  salable.  Fed  by  electronic 
signals  from  a  central  computer  system, 
many  newspapers  would  locate  reproduc¬ 
tion  plants  on  the  periphery  of  a  city 
which  would  facilitate  delivery  systems.” 

Describing  the  potential  of  the  market, 
Rinehart  said  that  new  value  of  newspa¬ 
per  presses  in  this  country  is  in  excess  of 
$10  billion  and  that  the  overseas  market 
could  be  added  to  that. 

Dr.  Fubini  said  he  had  examined  the 
possibilities  of  electrostatic  printing  but 
he  thought  ink  jets  looked  more  promising 
for  such  a  development  adding  there  are 
at  least  10  jet  technologies. 

Maximum  requirements 

He  said  the  maximum  requirements  for 
the  proposed  system  are:  3000  feet  per 
minute  and  600  inches  per  second. 

“.\ssuming  15  lines  to  the  inch,  the 
above  is  equivalent  to  9000  lines  per  sec¬ 
ond,  540,000  lines  per  minute. 

“The  specifications,  when  applied  to 
electrostatic  printing,  are  about  one  order 
of  magnitude  (in  linear  speed)  better 
than  the  best  I  have  seen.  In  view  of  the 
fact  that  electrostatic  printing  is  a  ma¬ 
ture  technology,  I  am  not  exactly  encour¬ 
aged.  In  principle  however  since  parallel 
printing  of  many  lines  is  possible,  the 
electrostatic  approach  may  be  capable  of 
meeting  our  needs. 

“There  are  many  varieties  of  ink  jet 
technologies:  published  and  unpublished 
(but  sometimes  untested)  estimates  make 
ink  jets  appear  very  promising.  There  is 
one  estimate,  for  instance,  of  a  single  jet 
emitting  better  than  half  a  million  uni¬ 
form  droplets  per  second.  This  would  sup¬ 
ply  (at  600  inches  per  second)  833  dots  to 
the  inch  in  a  single  vertical  row;  about  28 
dots  in  each  vertical  element  of  a  matrix- 
formed  character  (at  15  lines  per  inch).” 

Several  representatives  of  manufactur¬ 
ing  firms  told  of  developments  of  ink  jet 
printing  techniques  by  their  companies 
for  non-newspaper  purposes. 

Walter  Cains  and  John  Rothery  of  Ar¬ 
thur  D.  Little  said  their  firm  had  been  ap¬ 
proached  four  years  ago  by  Dr.  Helmuth 
Hertz  of  Switzerland  with  the  ink  jet 
technique.  He  had  been  working  on  it  for 
three  years  previously.  They  said  “it  is 
out  of  the  laboratory  now  and  in  commer¬ 
cial  development”  for  facsimile.  ADL  is 
licensing  it  in  this  country  on  a  non¬ 
exclusive  basis.  Good  resolution  at  high 
speeds — hundreds  of  feet  per  second — is 
produced  and  the  system  can  be  used  to  do 
fine  half-tone  work  and  also  color. 

James  R.  Schmelzer  of  the  Mead  Corpo¬ 
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ration  said  his  company  decided  in  1965 
there  is  a  future  in  ink  jets.  It  has  also 
looked  at  laser  and  electrostatic  printing. 
The  system  developed  can  produce  color 
with  one  to  four  jets  and  for  halftones 
can  handle  39  levels  of  gray.  Mead  is 
getting  ready  for  its  first  commercial  web 
printer  which  will  be  10  and  one-half 
inches  wide  for  one-color  and  will  have 
selective  applications  such  as  for  com¬ 
puter  printouts.  It  will  have  a  speed  of 
1800  feet  per  minute  and  can  be  faster. 

William  E.  Koeblitz  of  Gould,  Inc.,  said 
his  company  had  just  patented  its  jet 
system  under  the  name  “Zoltan.”  Individ¬ 
ual  jets  are  3-32nds  of  an  inch  in  diame¬ 
ter.  He  said  four-color  work  can  be  pro¬ 
duced. 

Dr.  Clarence  J.  Shoemaker  of  A..  B. 
Dick  Company  said  they  have  been  work¬ 
ing  with  jets  for  seven  years  and  are 
using  them  for  specialized  purposes. 

Anthony  F.  DiPentima  of  Image  In¬ 
formation,  Inc.,  said  they  are  working  on 
a  laser  scanning  system  or  electronic 
beam  which  will  be  erasable  on  photopoly¬ 
mer  plates  enabling  them  to  be  modified 
“on  the  fly.” 

Rinehart  noted  that  IBM  and  Zerox  are 
working  toward  a  reproduction  system 
through  a  crmbination  of  a  computer  and 
a  copier  which  might  be  close  to  the  tech¬ 
nology  needed  by  newspapers.  He  also 
said  the  ANPA  Research  Institute  is  “un¬ 
dertaking  the  project  to  attempt  to  de¬ 
velop  interim  systems  which  could  simpli¬ 
fy  newspaper  presses  and  tie  the  all- 
electronic  composition  systems  into  news¬ 
paper  production.” 

Participants 

At  the  conclusion  of  the  half-day  meet¬ 
ing  there  was  enthusiastic  endorsement  of 
Dr.  Fubini’s  proposal  that  another  meet¬ 
ing  be  held  a  year  from  now. 

Other  manufacturers  represented  were: 
Addressograph-Multigraph,  CBS  Labora¬ 
tories,  MGD  Graphic  Systems,  Harris- 
Intertype,  3M  Company,  Mona  Industries, 
Perkin-Elmer  Corp,  Sun  Chemical,  Wood 
Industries,  IBM,  Zerox,  HCM  Corpora¬ 
tion,  Lear-Sieger  Corp.,  ECRM  Co. 

Dr.  Carl  F.  J.  Overhage,  MIT,  and  Dr. 
John  R.  Pierce  of  Cal  Tech,  are  the  other 
two  members  of  the  ANPA  Scientific  Ad¬ 
visory  Committee,  who  also  participated 
in  the  meeting. 

Representing  the  ANPA  and  the 
Research  Institute  were: 

M.  W.  Armistead,  III,  The  Timea  and 
]Vorld-Neu's,  Roanoke,  Va.,  vice  chairman 
of  the  Institute;  Walter  J.  Blackburn, 
Free  Press,  London,  Ont. ;  Robert  N. 
Brown,  Republic,  Columbus,  Ind. ;  Bert¬ 
ram  G.  Burke,  Union  and  Tribune  San 
Diego,  Cal.;  Golden  Faris,  Star  and 
News,  Indianapolis,  Ind.;  Hy  Shannon, 
Field  Enterprises,  Chicago,  Ill. 

Stanford  Smith;  Donald  R.  McVay,  As¬ 
sistant  General  Manager;  William  Rine¬ 
hart;  Erwin  Jaffe,  Director,  Research 
Center;  Peter  P.  Romano,  Director,  Pro¬ 
duction  Department;  George  R.  Cashau; 
Clifford  Hansche. 
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Reporter  jailed  for  silence  in  grand  jury  probe 


Peter  Bridge,  the  former  Xeivark  (N.J.) 
Xeivs  reporter  who  was  jailed  (October  4) 
for  refusing  to  answer  grand  jury  ques¬ 
tions  beyond  his  story  about  an  alleged 
bribe  attempt,  represents  the  first  news¬ 
man  jailed  as  a  result  of  the  Supreme 
Court’s  decision  June  29,  requiring  news¬ 
men  to  assist  in  grand  jury  investigations. 

The  Supreme  Court’s  refusal  to  grant 
a  stay  of  the  jail  sentence,  a  last-ditch 
stand  to  free  Bridge,  while  discouraging, 
does  not  close  the  case. 

Newark  Attorney  Edward  J.  Gilhooly 
said  he  plans  to  open  a  new  action  before 
the  court  on  the  question  of  whether  New 
Jersey  courts  were  right  to  demand  testi¬ 
mony  in  a  case  where  the  newsman  has 
not  observed  the  crime.” 

However,  the  attorney  said  the  appeal 
process  is  a  lengthy  one,  and  the  best  hope 
for  Bridge  is  that  the  grand  jury  investi¬ 
gating  corruption  into  the  Newark  Hous¬ 
ing  Authority  will  not  be  extended  beyond 
October  30.  Then  Bridge  would  be  freed. 

As  a  reporter  for  the  defunct  Newark 
Evening  News,  Bridge  wrote  an  article 
.May  5,  stating  that  a  commissioner  of  the 
Newark  Housing  Authority  told  him  she 
had  been  offered  a  $10,000  bribe  to  cast 
her  vote  for  an  unnamed  authority  direc¬ 
tor  candidate. 

In  the  Essex  County  grand  jury  inves¬ 
tigation  that  followed  the  article.  Bridge 
answered  questions  from  his  story  but 
declined  to  answer  five  questions  not  in¬ 
cluded  in  his  published  story.  His  convic¬ 
tion  July  7  is  based  on  that  refusal. 

Gilhooly  charged  the  grand  jury  was 
trying  to  get  to  Bridge’s  notes. 


Peter  Bridge 

Although  New  Jersey  has  a  law  that 
jirohibits  grand  juries  from  compelling 
reporters  to  disclose  confidential  sources. 
New  Jersey  court  decisions  in  this  case 
derive  from  a  U.S.  Supreme  Court  de¬ 
cision  June  29,  which  states  reporters  hold 
no  special  protection  against  assisting 
grand  jury  investigations. 

The  high  court’s  5-4  decision  related  to 
the  case  of  Earl  Caldwell  of  the  \eir 
Y  ork  Timen,  and  Paul  Branzburg,  former¬ 


ly  of  the  Louisville  Courier  Journal,  now 
of  the  Detroit  Free  Press  (E&P  Aug.  19). 

The  effect  of  the  New  Jersey  court’s 
decision  is  to  expand  the  Supreme  Court’s 
ruling  to  the  content  of  unpublished  in¬ 
formation  and  the  identity  of  informants, 
Gilhooly  said. 

Bridge,  36,  is  the  father  of  two  children 
and  his  wife  is  expecting  a  third.  A  re¬ 
porter  for  13  years.  Bridge  covered  City 
Hall  for  the  News. 

The  sentence  imposed  by  Superior  Court 
Judge  H.  Curtis  Meanor,  an  ex-reporter, 
provides  that  Bridge  remain  in  jail  until 
he  answers  the  grand  jur>’s  questions  or 
untitl  the  panel’s  inquiry  ends.  It  is  sched¬ 
uled  to  conclude  October  30,  but  could  be 
extended  indefinitely. 

Gilhooly  said  assistance  in  paying  legal 
fees  was  pledged  by  Sigma  Delta  Chi  and 
the  Washington-based  Committee  on  the 
Freedom  of  the  Press. 

He  said  Bridge  appeared  determined  to 
maintain  his  silence  on  questions  beyond 
his  story,  but  that  human  elements  are 
involved  and  that  prolonged  jail  confine¬ 
ment  could  affect  that  decision. 

Alan  S.  Donnahoe,  president  of  Media 
General,  Inc.,  former  owners  of  the  News, 
said  the  company  has  paid  Bridge’s  legal 
expenses  to  date.  But  he  said  in  light  of 
the  Supreme  Court’s  8-1  rejection  of 
Bridge’s  jail  stay  plea,  “we  feel  the  legal 
remedies  have  been  exhausted  in  this 
case.” 

A  spokesman  for  WCBS-tv  said  that 
Bridge  was  hired  as  a  stringer  on  Sep- 
teml)er  3  and  that  his  regular  salary  is 
being  continued  during  his  jail  stay. 


Shield  bill  hearing  continues 

Full  vs.  qualified  immunity 


Senator  .\lan  Cran.ston  of  California 
told  a  House  Judiciary  Subcommittee  Oc¬ 
tober  4  that  Congress  should  enact  legisla¬ 
tion  which  would  give  newsmen  absolute 
protection  against  enforced  disclosure  to 
any  court,  legislature  or  administrative 
body  of  information  or  the  .source  of  in¬ 
formation  procured  for  publication  or 
bioadcast. 

He  was  the  first  witness  to  testify  at 
hearings  being  held  by  the  subcommittee, 
chairmaned  by  Rep.  Robert  W.  Kasten- 
meier  of  Wisconsin,  who  has  insisted  that 
so-called  shield  legislation  should  provide 
unqualified  protection.  He  introduced  a 
bill  in  the  Senate  on  June  30,  the  day 
after  the  Suj)reme  Court  ruled  that 
newsmen  do  not  posse.ss  an  inherent  right 
under  the  first  amendment  to  withhold 
confidential  information  from  investiga¬ 
tive  bodies,  that  would  accord  all  seg¬ 
ments  of  the  media  the  unqualified  right 
to  withhold  information  obtained  by 
pledging  to  keep  the  source  confidential. 

The  California  Senator,  a  former 
newsman,  differed  from  spokesmen  for  the 
media  and  from  other  members  of  Con¬ 
gress  who  have  testified  in  support  of 
bills,  particularly  the  Whalen  bill,  which 
would  accord  qualified  protection.  In  an¬ 


swer  to  a  question  from  Rep.  John 
Conyers  Jr.,  of  Michigan,  Senator  Cran¬ 
ston  .said  he  thought  that  the  media  group 
had  not  “thought  the  thing  through.” 

In  his  prei)ared  statement  he  quoted 
from  letters  received  from  a  large  number 
of  editors  in  which  thev  supported  his 
bill. 

Of  the  28  hills  that  have  been  intro¬ 
duced  in  Congress,  only  Senator  Ci-an- 
ston’s  hill  in  the  upper  house,  and  a  com¬ 
panion  measure  introduced  in  the  lower 
chamber  by  Rep.  Jerome  H.  Waldie  of 
California  provide  ab.solute  protection. 

Senator  Cranston  said  he  urged  an  ab¬ 
solute  ))rc.ss  privilege  for  two  reasons. 
First,  because  it  would  “do  more  for  the 
cause  of  law  and  order  and  justice  than 
would  any  limitation  of  that  privilege” 
and,  second,  because  “I  cannot  see  how  it 
is  possible  to  limit  press  protection  with¬ 
out  in  the  final  analy.sis  denying  the  press 
any  i)rotection  whatever.” 

“My  bill  protects  the  ))ublic,  not  the 
press,”  Senator  Cranston  said.  “It  pro¬ 
tects  the  i)ublic’s  right  to  know'  and  the 
public’s  need  to  know.  It  protects  the  pub¬ 
lic’s  right  to  know  about  the  scandals  in 
government  and  business.  It  protect’s  the 
public’s  right  to  information  w’hich  will 


lead  to  the  conviction  of  criminals.  It  also 
protect.s  the  public’s  right  to  hear  new’s 
and  opinions  which  may  displca.se  those  in 
authority.” 

Because,  in  his  opinion,  the  measures 
j)roviding  qualified  protection,  would  open 
“loopholes”  that  would  enable  officials  to 
“squirm  aroung  the  intent  of  the  law'”  the 
subcommittee  should  reject  them. 

“I’rotection  shot  full  of  loopholes  is  no 
protection  at  all,”  he  said.  His  bill  affords 
no  “looi)hole.s.”  He  asserted,  but  offers 
absolute  press  freedom  and  “makes  sure 
there  is  no  compromise.  ’ 

At  a  previous  session,  four  members 
of  Congress,  each  of  w'hom  has  introduced 
a  bill  to  immunize  newsmen  from  forced 
di.sclcsure  to  grand  juries,  congressional 
committees  or  other  investigative  bodies 
of  confidential  soui'ces  and  information 
obtained  in  pursuit  of  news-gathering  ac¬ 
tivities,  faced  the  Subcommittee  from  the 
witness  table  and  told  their  colleagues 
that  enactment  of  legislation  to  protect 
the  rights  of  the  press  and  the  right  of 
the  public  to  a  free  flow'  of  information 
w'as  urgently  needed. 

They  differed  in  some  respects  as  to  the 
precise  form  the  legislation  should  take 
but  were  in  general  accord  that  the  pro¬ 
tection  of  news  gatherers  from  subpoenas 
or  other  legal  devices  intended  to  pry 
loose  information  not  made  public  print  or 
broadcast  should  be  qualified,  not  absolute. 
Each  of  the  Congressmen  w'as  highly 
(Continued  on  /lage  32) 
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Nixon  leads  McGovern 
in  editorial  endorsements 


Editor  &  Publisher’s  preliminary  re¬ 
port  on  newspaper  endorsements  in  the 
1972  presidential  election  year  shows 
President  Richard  M.  Nixon  with  a  sub¬ 
stantial  lead  of  668  supporting  daily 
newspapers  to  38  for  his  opponent,  Sen¬ 
ator  George  McGovern. 

This  is  the  first  report  on  a  two  part 
poll  conducted  by  E&P  every  presidential 


election  year.  The  final  tally  will  appear 
in  the  issue  of  November  4.  Deadline  for 
the  poll  is  October  26. 

Polling  of  newspapers  is  done  via  post¬ 
cards  sent  to  each  one  of  the  1,764 
daily  U.S.  newspapers  listed  in  the  1972 
Editor  &  Publisher  International  Year 
Book. 

The  total  number  of  respondents  to 


the  first  mailing  this  year  was  924  which 
is  78  more  than  the  first  tally  brought 
four  years  ago.  875  of  the  924  indicated 
they  were  either  “independent  or  uncom¬ 
mitted,”  or  supported  one  of  the  two 
candidates. 

In  the  independent  or  uncommitted 
column  there  are  169  newspapers,  consid¬ 
erably  fewer  than  the  280  that  appeared 
in  the  same  column  four  years  ago,  indi¬ 
cating  that  a  greater  number  of  newspa¬ 
pers  are  making  endorsements,  and/or 
making  them  earlier,  this  year. 


Notice  to  editors 

Please  advise  E&P  if  your  newspaper 
announces  an  endorsement  of  a  candidate 
or  changes  its  editorial  position  prior  to 
October  26. 
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No. 


State 

Papers 

Cire. 

ALABAMA 

II 

424,160 

ALASKA 

1 

13,800 

ARIZONA 

6 

267,955 

ARKANSAS 

2 

10,850 

CALIFORNIA 

52 

1,626,172 

COLORADO 

II 

125,550 

CONECTICUT 

7 

289,152 

DELAWARE 

DIST.  OF  COLUMBIA 

FLORIDA 

14 

531,873 

GEORGIA 

9 

201,620 

HAWAII 

IDAHO 

3 

33,486 

ILLINOIS 

30 

1,386,510 

INDIANA 

34 

730,929 

IOWA 

13 

175,140 

KANSAS 

26 

295,803 

KENTUCKY 

7 

75,067 

LOUISIANA 

7 

206,167 

MAINE 

4 

214,000 

MARYLAND 

3 

49,400 

MASSACHUSETTS 

6 

1 30,474 

MICHIGAN 

19 

924,445 

MINNESOTA 

12 

344,763 

MISSISSIPPI 

9 

96,670 

MISSOURI 

II 

484,523 

MONTANA 

5 

49,156 

NEBRASKA 

7 

111,160 

NEVADA 

3 

87,000 

NEW  HAMPSHIRE 

4 

95,172 

NEW  JERSEY 

10 

455,231 

NEW  MEXICO 

9 

51,769 

NEW  YORK 

21 

2,618,742 

NORTH  CAROLINA 

10 

152,324 

NORTH  DAKOTA 

7 

172,378 

OHIO 

23 

508,286 

OKLAHOMA 

16 

517,625 

OREGON 

7 

67,203 

PENNSYLVANIA 

26 

551,282 

RHODE  ISLAND 

3 

222,498 

SOUTH  CAROLINA 

4 

170,000 

SOUTH  DAKOTA 

2 

26,016 

TENNESSEE 

6 

92,037 

TEXAS 

38 

1,563,787 

UTAH 

2 

29,400 

VERMONT 

3 

54,977 

VIRGINIA 

17 

624,748 

WASHINGTON 

7 

279,476 

WEST  VIRGINIA 

II 

231,303 

WISCONSIN 

7 

1 16,798 

WYOMING 

3 

45,579 

TOTAL  RESPONSES 

668 

17,532,456 

%  OF  PRESENT  OPINION 

76.5% 

78.3% 

McGovern 

INDEPENDENT 

or 

No. 

UNCOMMITTED 

Papers 

Circ. 

No. 

Papers 

Circ. 

1 

25,000 

2 

36,500 

1 

15,000 

2 

1 18,791 

5 

38,771 

1 

10,500 

7 

76,510 

1 

3,500 

1 

55,000 

1 

12,000 

7 

222,520 

7 

79,400 

2 

20,306 

1 

3,850 

2 

1 1 ,050 

9 

201,433 

3 

20,074 

9 

94,285 

2 

25,000 

8 

89,535 

2 

53,000 

5 

55,900 

2 

13,700 

3 

53,529 

1 

10,529 

1 

24,000 

1 

20,000 

1 

1 3,500 

7 

176,950 

4 

151,088 

1 

17,000 

4 

15,537 

3 

42,000 

2 

33,500 

2 

22,200 

3 

50,500 

3 

26,000 

2 

96,500 

3 

20,200 

1 

814,290 

6 

527,550 

7 

110,485 

1 

10,000 

1 

4,000 

8 

162,631 

1 

3,700 

8 

52,735 

1 

16,500 

3 

74,600 

2 

48,500 

14 

303,158 

1 

18,200 

1 

17,000 

3 

82,566 

1 

6,150 

9 

173,949 

2 

1 30,490 

2 

29,500 

1 

27,000 

2 

25,000 

2 

21,904 

2 

82,000 

2 

31,200 

2 

16,302 

3 

13,153 

38 

1,468,223 

169 

3,388,728 

4.3% 

6.6% 

19.3% 

15.1% 

President  Nixon’s  percentage  share  of 
the  875  newspapers  indicating  a  stand, 
is  76.5  accounting  for  78.3  percent  of  the 
22.4  million  circulation  represented  by  the 
responding  newspapers.  Senator  McGov- 
em’s  share  is  4.3  percent  of  those  taking 
a  stand,  accounting  for  6.6  percent  of  the 
circulation. 

President  Nixon’s  668  suppoiding  news¬ 
papers  in  the  preliminary  poll  this  year 
constitute  37.9  percent  of  all  U.S.  dailies 
(1764)  and  28.2  percent  (17.5  million)  of 
the  total  daily  newspaper  circulation  of 
62.2  million.  Senator  McGovern’s  38  news¬ 
papers  represent  2.2  percent  of  all  daily 
U.S.  new'spapers  and  2.4  percent  of  the 
total  circulation. 


Total  Newspapers: 

1764 

Nixon: 

668 

37.9% 

McGovern: 

38 

2.2% 

Independent: 

169 

9.6% 

TOTAL  RESPONSES: 

875 

49.7% 

Total  Circulation: 

62,231,2.58 

Nixon: 

17,532,456 

28.2% 

McGovera : 

1,468,223 

2.4% 

Independent: 

3,388,728 

5.4% 

TOTAL  RESPONSES: 

22,389,407 

36.0% 

While  President  Nixon  has  received  the 
support  of  185  more  newspapers  so  far 
this  year  than  at  the  same  time  four 
years  ago,  the  668  newspapers  actually 
represent  3.3  million  less  circulation  than 
the  20.8  million  represented  by  the  483 
dailies  that  supported  him  in  E&P’s  first 
poll  of  1968. 

The  38  newspapers  favoring  Senator 
McGovern’s  election  represent  an  aggre¬ 
gate  circulation  of  about  1.5  million,  a 
figure  well  below'  the  nearly  3.9  million 
circulation  accounted  for  by  93  newspa¬ 
pers  w’hich  announced  early  support  of 
Vice  President  Hubert  H.  Humphrey  in 
E&P’s  preliminary  poll  of  1968. 

The  then  former  Alabama  Governor, 
George  C.  Wallace,  was  a  factor  in  the 
’68  election.  He  commanded  the  support 
of  10  newspapers  with  an  aggregate  cir¬ 
culation  of  103,311. 

With  668  papers  behind  him  at  this 
stage.  President  Nixon  has  already- 
passed,  in  terms  of  total  number  of  sup¬ 
porting  newspapers,  the  634  which  sup¬ 
ported  his  election  four  years  ago,  al¬ 
though  the  final  circulation  figure  for 
Nixon  that  year  was  34.6  million. 

{Continued  on  page  34) 
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McGovern  rips  Nixon 
for  hiding  from  press 


By  Luther  A.  Huston 

More  than  350  editors  attending  the 
United  Press  International’s  13th  annual 
conference  of  editors  and  publishers  in 
Washington  were  served  a  varied  feast 
of  politics,  dished  up  by  a  Presidential 
candidate,  the  Vicepresident  of  the  United 
States  and  a  flock  of  earnest  speakers 
assailing  or  defending  the  foreign  and 
domestic  policies  of  President  Richard 
Xixon. 

Senator  George  McGovern,  the  Dem¬ 
ocratic  nominee,  kicked  off  with  an  ad¬ 
dress  in  which  he  charged  that  the  Nixon 
Administration  was  the  most  corrupt  in 
the  histoiy  of  the  United  States.  He  said 
that  “the  Nixon  mess  in  Washington”  in¬ 
cluded  not  only  the  corruption  of  the 
country’s  ideals,  “not  merely  the  corrup¬ 
tion  of  government  but  the  corruption  of 
America.” 

“It  includes  the  corruption  of  our  Con¬ 
stitution  by  assaults  on  the  freedom  of  the 
press,”  the  South  Dakota  senator  told  the 
editors.  “This  Administration  has  tried  to 
bully  the  press  into  docile  submission.  It 
has  launched  a  deliberate,  sustained  cam¬ 
paign  to  discredit  newspapers  and  broad¬ 
casters.  It  has  misused  federal  law  en¬ 
forcement  officers  to  investigate  the  per¬ 
sonal  lives  of  reporters.  And,  for  the  first 
time  in  our  history  we  have  seen  the  gov¬ 
ernment  attempt  to  prevent — and  then  to 
punish — the  publication  of  critical  facts — 
not  because  it  harmed  the  country  hut 
because  it  embarrassed  the  government. 

“This  Administration  seeks  to  replace 
the  press  corps  with  a  cheering  section — 
with  a  propaganda  machine  that  is  in 
league  with  the  government,  to  be  used  by 
the  government,  to  tell  the  people  what 
the  government  wants  them  to  hear. 

No  press  conferences 

“When  a  candidate  issues  press  releases 
but  holds  no  press  conferences,  it  is  up  to 
the  reporters  to  inform  the  country  what 
he  is  hiding.  When  a  candidate  lies  to  a 
hand-picked  crowd,  it  is  up  to  the  report¬ 
ers  to  tell  the  country  the  truth.  And 
when  a  candidate  will  not  give  answers  it 
is  up  to  reporters  to  keep  asking  ques¬ 
tions — or  to  keep  reminding  the  people  of 
what  they  would  ask  if  the  candidate 
would  come  within  shouting  distance.” 

Vicepresident  .\gnew,  in  the  past  a  crit¬ 
ic  of  the  news  media,  agreed  with  McGov¬ 
ern  that  access  to  the  President  by  the 
press  related  to  the  ability  of  the  public  to 
understand  the  issues.  But  he  contended 
that  Nixon  has  made  more  effort  than  any 
recent  incumbent  to  make  the  issues  clear 
to  the  public. 

As  for  McGovern’s  charges  of  the  “most 
corrupt,”  the  Vicejiresident  declared  that 
in  the  case  of  the  Democratic  nominee 
“burning  ambition  supercedes  rationality” 
and  that  his  “reckless  allegations”  show  a 
“lack  of  maturity.”  The  Nixon  Adminis¬ 
tration,  he  said,  had  created  a  better  cli¬ 


mate  to  root  out  corruption  that  has  ex¬ 
isted  in  the  past. 

When  editor  Robert  U.  Brown  of  Editor 
&  Pi'BLiSHKR  asked  Agnew  whether  the 
fact  that  he  had  not  been  as  critical  of  the 
press  recently  as  in  the  past  meant  that 
the  press  had  changed  “or  have  you 
changed,”  the  Vicepresident  replied,  deny¬ 
ing  that  there  was  any  such  thing  as  a 
“new  Agnew”  that  since  he  has  now  been 
heard  he  is  better  understood. 

More  energetic  media 

The  news  media,  .Agnew  said,  is  more 
energetic,  intelligent  and  sophisticated 
than  it  used  to  be.  Investigative  reporters 
are  aware  that  the  key  to  their  success  is 
to  uncover  corruption.  The  kind  of  atmo¬ 
sphere  that  would  stimulate  corruption 
does  not  exist  in  the  jiress  corps  or  in  the 
Nixon  Administration,  Agnew  asserted. 

Agnew  told  the  editors  that  UPI  has 
great  respect  throughout  the  country,  and 
the  reason  was  that  its  reporters  had  “so 
many  pipelines”  to  government  sources 
that  they  gave  the  newspapers  they  serve 
an  informed  account  of  w'hat  is  going  on 
in  the  government  in  Washington. 

The  Vicepresident  concluded  his  pre¬ 
pared  speech  by  summarizing  the  “evi¬ 
dence  which  the  Nixon  Administration  is 
presenting  to  the  American  jury  this 
year. 

“First  a  record  of  striving  toward  peace 
with  honor  and  opening  a  new  era  of 
understanding  among  the  great  powers  of 
the  world — an  opening  which  could  not 
have  been  made  had  America  approached 
its  international  obligations  from  a  posi¬ 
tion  of  weakness. 

“Second,  a  record  of  progress  and  ex¬ 
panding  jirosperity,  opportunity  and 
equality  here  at  home — accomplishments 
based  on  not  a  factional  philosophy  which 
divides  our  citizenry  with  appeals  based 
on  special  interest,  but  on  the  basic  Amer¬ 
ican  principle  of  providing  every  individu¬ 
al,  as  an  individual,  a  chance  to  realize 
his  god-given  potential  in  a  society  of 
law,  order  and  justice.” 

Gray  of  FBI 

L.  Patrick  Gray,  acting  director  of  the 
Federal  Bureau  of  Investigation,  which 
has  been  assailed  by  some  politicians  and 
some  columnists  for  its  role  in  the  investi¬ 
gation  of  the  bugging  of  the  offices  of 
Lawrence  O’Brien,  chairman  of  the  Dem¬ 
ocratic  National  Committee  in  the  Water¬ 
gate,  and  the  investigation  of  the  United 
States-Roviet  grain  agreement,  assured 
the  editors  that  everything  the  FBI  did 
was  in  accord  with  statues  delineating  its 
jurisdiction. 

As  for  the  Watergate  bugging,  he  den¬ 
ied  that  President  Nixon  attempted  to  ex¬ 
ert  pressure  on  the  investigators,  “it 
strains  the  credulity  that  the  President  of 
the  United  States — if  he  had  a  mind  to — 
could  have  done  a  con  job  on  the  whole 
American  people,”  he  said.  “As  to  the 


grain  investigation,  I  don’t  know  what  we 
will  find  but  we  are  going  to  investigate 
the  hell  out  of  it.” 

The  FBI  chief  said  that  the  men  and 
women  of  the  press  are  ingenius  and  “I 
want  them  that  way.”  “The  jjress  has  a 
duty  to  give  the  public  the  facts  and  you 
get  them  by  digging.” 

He  said  that  xvhenever  the  FBI  could 
talk  with  the  press  about  matters  that  are 
legitimate  news  “we  will  do  so.”  When 
they  couldn’t  talk,  he  said,  we  will  tell  you 
so  and  tell  you  why.” 

The  strongest  defense  of  the  Nixon  for¬ 
eign  policy  came  from  George  Bush,  the 
U.S.  .Ambassador  to  the  United  Nations. 
He  said  that  the  “bold”  Nixon  policy  was 
reacting  to  the  advantage  of  the  United 
States  at  the  United  Nations  and  that  he 
found  it  “easy  to  advocate”  before  the 
countries,  large  and  small,  whose  dele¬ 
gates  sit  in  the  General  .Assembly  or  the 
Security  Council.” 

Senator  McGovern  s  economic  policies 
were  defended  by  Arthur  Okun,  former 
chairman  of  the  Council  of  Economic  .Ad¬ 
visers  in  the  Johnson  Administration.  He 
said  the  McGovern  program  was  clear  and 
candid  and  one  that  “he  can  deliver.” 

An  opposing  view  was  expressed  by 
Pierre  .Andre  Rinfret,  special  economic 
adviser  to  the  President,  who  told  the 
editors  that  McGovern  “changes  his 
economic  plans  every  goddamn  week”  and 
no  one  really  knows  what  his  policies  are. 
• 

Federal  judges  rule 
abortion  ads  mailable 

A  three- judge  Federal  Court  in  Atlan¬ 
ta,  Ga.  has  declared  unconstitutional  fed¬ 
eral  laws  prohibiting  the  mailing  of  abor¬ 
tion  information. 

The  ruling  came  September  27  in  a  case 
brought  by  the  Great  Speckled  Bird,  an 
underground  newspaper  in  Atlanta,  after 
postal  authorities  moved  to  stop  mailing 
of  the  paper  last  April  if  it  published 
advertisements  for  abortion  referral  ser¬ 
vices.  The  paper  went  to  court  May  2 
after  deleting  abortion  referral  ads  from 
the  jiaper’s  .April  27  edition. 

According  to  the  court’s  order,  abortion 
referral  infoi'mation  “falls  within  the 
protective  ambit  of  the  First  Amendment. 
The  fact  that  it  is  transmitted  in  a  com¬ 
mercial  setting  or  for  profit  does  not  re¬ 
move  that  speech  from  the  protection  of 
the  First  Amendment.” 


Ten  finalists  vie 
for  APME  award 

The  Associated  Press  Managing  Editors 
Association  has  announced  the  names  of 
ten  newspapers  chosen  finalists  in  the 
competition  for  the  second  annual  APME 
Public  Service  .Award. 

The  newsi)apers  are:  Roanoke  (Va.) 
World-SewK;  St.  Lonis  Globe-Democrat; 
Houston  Chronicle;  Boston  Globe;  San 
Antonio  Express;  Wilmington  Ei'ening 
Journal;  Kennett  (Mo.)  Daily  Dunklin 
Democrat ;  Philadelphia  Inquirer;  Miami 
Herald;  and  Dover  (N.J.)  Daily  Advance. 

The  name  of  the  winners  will  be  an¬ 
nounced  at  the  APME  convention  in 
November. 
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ACLU,N.Y.  Times 
want  court  to  bar 
election  ad  law 

The  American  Civil  Liberties  Union 
filed  suit  this  week  in  U.S.  District  Court 
charging  the  1971  Federal  Election  Cam¬ 
paign  Act  acts  as  a  prior  restraint  on  the 
ACLU’s  freedom  of  speech  “by  imposing 
onerous  requirements  for  newspaper  ad¬ 
vertising  and  by  giving  a  veto  power  over 
advertisements.” 

The  \cw  York  Times,  the  newspaper  in 
which  the  ACLU  sought  to  place  an  ad 
critical  of  President  Nixon,  will  enter  the 
suit  as  an  amicus  curiae  in  support  of 
the  ACLU  position. 

The  ACLU  also  asked  the  U.S.  District 
Court  to  bar  enforcement  of  a  provision  of 
the  law  that  requires  organizations  to  dis¬ 
close  the  identities  of  contributors  of  more 
than  $100. 

The  ad,  which  the  New  York  Civil  Lib¬ 
erties  Union  sought  to  place  September  20 
in  the  Times,  attacked  the  President’s 
sui)port  of  legislation  designed  to  curb 
school  busing  and  listed  102  Congressmen 
who  voted  against  the  bill  as  deserving  of 
support. 

The  ACLU  says  the  ad  was  not  de¬ 
signed  to  support  any  representative’s 
candidacy  but  to  influence  the  Senate  vote 
on  the  bill.  Under  the  law,  any  media 
expenditure  that  influences  the  election  of 
a  candidate  directly  or  indirectly  can  be 
charged  against  this  statutory  limitations 
and  therefoie  can  be  refused  by  the  candi¬ 
date. 

James  C.  Goodale,  senior  vicepresident 
for  law  and  finance  for  the  Times,  reject¬ 
ed  the  ad  on  the  grounds  that  the  New 
York  Civil  Liberties  Union  had  failed  to 
provide  documents  required  by  the  1971 
law.  However,  Goodale  explained  in  a 
September  22  letter  to  the  group  that  “the 
right  of  the  press  to  publish  such  adver¬ 
tisements  may  not  constitutionally  be  lim¬ 
ited  by  the  Comptroller  Geneial’s  regula¬ 
tions’  as  required  hy  the  law. 

In  order  to  print  the  ad,  Goodale  said 
certificates  would  have  to  be  filed  from 
any  of  the  102  Congre.s.smen  listed  in  the 
ad  who  are  running  for  re-election,  stat¬ 
ing  that  the  ex])enditure  for  the  ad  will 
not  result  in  the  candidate’s  exceeding  his 
or  her  legal  limit  for  campaign  advertis¬ 
ing, 

Goodale  said  his  decision  not  to  print 
the  ACLU  ad  was  based  on  the  position 
taken  by  the  government  concerning  ad¬ 
vertising  by  the  National  Committee  for 
Imj)eachment  la.st  May  in  the  Times.  The 
Justice  Department  has  sought  to  stop  it 
from  publishing  more  ads  until  it  regis¬ 
ters  with  the  federal  elections  office.  The 
case  is  pending  before  the  .Second  Circuit 
Court  of  Appeals. 

• 

More  business  news 

Chicago  Tribune  is  expanding  its  busi¬ 
ness  and  financial  .section  to  include  more 
news,  features,  and  price-eaimings  ratio 
tables. 


Army  will  answer 
only  questions 
put  in  writing 

The  Army  has  informed  the  Daily  Okla¬ 
homan  that  it  will  no  longer  provide  pub¬ 
lic  information  to  them  unless  the  ques¬ 
tions  ai’e  submitted  in  writing. 

The  newspaper,  which  has  been  investi¬ 
gating  the  My  Lai  massacre  for  two 
years  and  has  published  numerous  articles 
on  the  Army’s  handling  of  the  subsequent 
investigation,  quoted  Lt.  Col.  Leonard  F. 
R.  Heed,  a  spokesman  for  the  Army’s 
chief  of  information,  as  saying:  “This 
office  can’t  be  subjected  to  the  slings  and 
arrows  that  you’re  casting  at  us  which 
are  in  my  view  unnecessary  and  without 
cause.” 

The  clampdown  on  information  brought 
(|uick  protests  from  the  As.sociated  Press 
Managing  Editors  Association,  Sigma 
Delta  Chi  and  other  media  organizations. 

According  to  the  Oklahoman,  the  ruling 
applies  only  to  them. 

• 

Newspaper  ad 
seminars  for 
travel  agents 

Moi'e  than  1,000  travel  agents  in  40 
cities  are  expected  to  particijjate  this  year 
and  in  197.3  in  a  series  of  seminars  con¬ 
ducted  by  the  Bureau  of  Advertising  and 
its  member  newsjtapers  and  co-spoismed 
by  American  Airlines. 

.\t  least  six  of  the  seminars  will  be 
conducted  this  year  on  the  West  Coast. 
.Scheduled  in  October  are:  October  17,  San 
Jose  Mercury  and  News;  October  18, 
Oakland  Tribune;  October  19,  San  Diego 
Union  and  Tribune,  and  October  20,  Phoe- 
uijr  Republic  and  Gazette.  Seminars  in  Los 
.Angeles  and  Long  Beach  will  be  conducted 
later  in  the  year. 

The  bulk  of  the  seminars  will  be  sched¬ 
uled  in  197.3.  While  the  i)rogram  is  intend¬ 
ed  primarily  for  Ameidcan  Airlines’  on¬ 
line  cities,  other  cities  using  .American’s 
.<ervices  may  al.so  participate. 

The  seminars  are  designed  to  help 
travel  agents  make  their  newspaper  ad- 
vei'tising  more  effective.  A  two-hour  copy 
and  layout  clinic  stresses  the  importance 
of  creativity  to  producing  advertising  that 
generates  sales.  Tojiics  include:  how  to 
distinguish  between  the  merely  average 
ad  and  the  truly  creative  one;  how  to 
organize  ad  sjiace  for  maximum  clarity 
and  visual  impact;  how  to  use  the  new.s- 
l)aper’s  professional  art  and  copy  services 
to  lay  out  a  good  ad,  and  how  to  build  a 
recognizable  style. 

.At  the  close  of  the  seminars,  travel 
agent  particii)ants  are  asked  to  rework 
their  own  ads  using  the  copy  and  layout 
principles  suggested  during  the  meeting. 

The  .seminars  will  be  conducted  by 
William  Solch,  vicepresident  of  retail 
sales  development  for  the  Bureau  of  Ad¬ 
vertising. 


Vesta  awards 
presented  to 
food  editors 

Winners  in  the  1972  Vesta  .Awards  com¬ 
petition  of  the  American  Meat  Institute 
were  announced  at  the  opening  of  the 
Newspaper  Food  Editors  Conference  in 
Philadelphia  this  past  week  by  Bernard 
Gingold,  conference  chairman  and  Chicago 
manager  of  Sawyer,  Ferguson  and  Walk¬ 
er  Co.,  Inc. 

Five  of  the  eight  top  winners  were 
))resent  to  receive  bronze  statuettes  of 
Vesta,  mythological  goddc.ss  of  hearth  and 
home. 

Winners  were: 

Class  .A  (newspapers  with  circulation 
under  50,000) :  Black  and  white,  Joy  Gal¬ 
lagher,  Newport  News  (Va.)  Times- 
Hcrald.  Color,  Jan  McLain,  LaCi'osse 
(Wis.)  Tribune. 

Class  B  (newspapers  with  circulation 
between  50,000  and  200,000) :  Black  and 
white,  Carol  M.  Voshall,  Phoen.i.r  (.Ariz.) 
Gazette.  Color,  A'irginia  Heflington,  Long 
Licach  (Calif.)  Independent  Press- 
Telegram. 

Class  C  (newspapers  with  circulation 
over  200,000) :  Black  and  white  (a  tie) : 
Carol  Rasmussen,  Chicago  Today,  and 
Beverly  Kees,  Minneapolis  Star.  Color, 
Annette  Ashlock  Stover,  Chicago  Tribune. 

Class  1)  (rotogravure  color  entries  from 
ncwspai)ers  of  any  circulation),  a  tie:  Vir¬ 
ginia  Heffington,  Long  Beach  (Calif.)  In¬ 
dependent..  Press-Telegram  and  Carol 
Brock,  New  York  Nercs. 

Ten  runners-up 

h'ood  editors  receiving  certificates  of 
merit  as  runners-up  in  the  contest  which 
attracted  12(1  entries  from  107  daily  news¬ 
papers  in  the  United  States  and  Canada 
wore: 

Class  .A,  black  and  white,  a  tie;  Char¬ 
lotte  Walker,  Charleston  (S.C.)  Evening 
Post;  Carol  Moore,  Costa  Mesa  (Calif.) 
Orange  Coast  Daily  Pilot;  Jan  McLain, 
LaCrossc  (Wis.)  Tribune.  Color,  a  tie: 
Katie  Caidson,  Daytona  Beach  (Fla.) 
Morning  Journal,  and  Virginia  Frederick, 
Salina  (Kan.)  Journnl. 

Cla.ss  B,  black  and  white,  Elizabeth 
Cornelius,  Jacksonville  (Fla.)  Times- 
Union.  Color,  Mary  E.  Marlett,  Kala- 
niazoo  (Mich.)  Gazette. 

Class  C,  black  and  white,  Camille  Stagg 
Jilke,  Chicago  Sun-Times.  Color,  Dorothee 
Poison,  .\rizona  Republic,  Phoenix. 

Class  D,  rot'^gravure  color,  Polly 
Paffilas,  .\krnn  (Ohio)  Beacon  Journal. 

Entries  were  judged  on  basis  of  service 
to  readers,  journalistic  style,  use  of  illus¬ 
trations,  food  page  makeup,  nutrition  in¬ 
formation,  originality,  timeliness  and 
thoroughness. 

• 

Free  classified  ads 

The  Farmington  (Conn.)  Valley  Herald 
is  offering  to  run  free  of  charge,  for  a 
I)eriod  of  eight  weeks,  classified  ads  for 
anyone  seeking  employment. 
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Target  ads 
to  prospects, 
retailers  told 

Shoppers  who  purchase  larpe  supplies 
of  merchandise  at  shopping  centers  tend 
to  be  heavy  readers  of  newspapers, 
William  J.  Rowe,  manager  of  mai’keting 
services  for  the  Chiraf/o  Tribune,  ex¬ 
plained  to  the  International  Council  of 
Shopping  Centers  which  met  recently  in 
Chicago  for  their  annual  promotion  con¬ 
ference. 

Marketing  research  by  the  Tribune  has 
found  that  if  this  premise  is  accurate, 
possibly  100 saturation  of  areas  around 
shopping  centers  is  not  necessary,  Rowe 
said.  He  added  that  maybe  the  newspa¬ 
pers  or  a  combination  of  the  newspaper 
and  other  medium  would  offer  centers  the 
most  efficient  coverage  at  the  most  rea¬ 
sonable  cost. 

Discussing  the  large  percentages  of 
buyers  who  did  not  purchase  certain  types 
of  garments  and  furniture;  that  do  not 
fly,  don’t  drink  alcoholic  beverages  and 
have  no  credit  cards,  Rowe  said  the  fact  is 
that  a  lot  of  people  simply  d^'ii’t  buy 
what  is  considered  to  he  universally  pur¬ 
chased  items  either  because  they  can’t 
afford  to  or  because  they  choose  to  spend 
their  money  in  other  ways. 

The  trick,  Rowe  said,  is  to  reach  the 
people  who  do  buy  a  lot  of  dresses,  or 
.«hoes,  or  slacks,  or  furniture.  This  means 
that  it  is  not  necessary  to  reach  everyone 
who  lives  in  the  trading  area  of  a  shop¬ 
ping  center.  It  is  necessary  to  reach  these 
people  who  are  likely  to  buy. 

The  difference  between  heavy  and  light 
buyers  or  various  commodities  has  been 
.studied  and  it  has  been  found  that  quite 
often,  IbVt  of  the  volume  of  a  product  is 
purchased  by  2.T'“r  of  tbe  purchasers. 
Rowe  believes  a  shopping  center  is  some¬ 
what  similar. 

Of  the  total  shoppers  of  a  shopping 
center,  there  are  heavy  shoppers — those 
who  make  many  trips  to  the  center  in  a 
given  period  of  time  and  light  shoppers — 
those  who  seldom  or  never  shop  there. 

It  is  Rowe’s  opinion  that  there  are  mea¬ 
surable  differences  in  heavy  and  light  cus¬ 
tomers  of  shopjiing  centers  and  that  it  is 
possible,  by  using  newspapers,  to  reach 
the  heavy  shopper.  He  bases  that  opinion 
on  the  fact  that  this  is  true  of  most 
products  measured  in  a  heavy  and  light 
buyer  sense. 

Other  Rowe  observations; 

People  are  consistently  in  and  out  of 
the  market  for  various  products.  When  a 
shopping  center  or  more  precisely,  the 
merchandise  sold  there  is  of  intei’est  to  a 
person,  the  advertising  is  important.  On 
the  other  hand,  when  the  market  dries  up 
for  a  particular  product,  it  is  difficult  for 
advertising,  particularly  retail  advertis¬ 
ing,  to  force  the  sale  because  it  is  simply 
not  that  important. 

Another  factor  which  comes  into  play 
with  newspaper  advertising  is  the  concept 
of  accumulation  of  audience.  Everybody 
doesn’t  read  the  same  paper  every  day. 
For  example  with  the  Tribune  in  Chicago, 
a  series  of  five  ads  reaches  59  9^^  more 
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people  than  a  single  ad,  and  so  obviously, 
everyone  doesn’t  have  the  opportunity  to 
see  all  five  ads. 

Though  center  merchants  may  be  tired 
of  seeing  the  same  creative  approach, 
chances  are  the  customers  of  the  center 
are  not.  They  don’t  see  the  same  media  all 
the  time,  nor  do  they  react  to  the  media 
the  same  way.  In  fact,  they’re  not  even 
the  same  people.  Consistency  in  advertis¬ 
ing,  creative  approach  and  frequency  are 
important  concepts. 

Group  research  is  used  by  the  Tribune 
in  an  attempt  to  explore  shopper  behavior, 
providing  the  newspaper  with  a  sounding 
board  of  shopper  attitudes  towards  shop¬ 
ping  centers  and  shopping  center  adver¬ 
tising. 

Research  has  come  up  with  attitudes 
towards  special  in-center  promotions  and 
shows.  The  results  has  pointed  up  the  fact 
that  shows  really  do  bring  people  into 
centers  and  they  spend  money  while  they 
are  there.  Quite  often,  the  shows  bring 
out  the  man  in  the  house,  an  important 
fact  when  it  comes  to  big  ticket  purchas¬ 
ing. 

Familiarity  is  an  important  factor  in 
shoi)per  patronage  and  special  events 
bring  new  shoppers  in  contact  with  the 
center.  Most  women  enjoy  shopping,  they 
think  it’s  fun  and  the  special  event  makes 
their  shopping  trip  even  more  enjoyable. 

One  group  of  women  contacted  liked 
newspaper  inserts  and  gave  rational  i-ea- 
sons  for  their  attitude.  Though  not  articu¬ 
lated,  the  feeling  of  trust  and  confidence 
in  the  newspaper  came  through  in  inter¬ 
views. 

Regaiding  money-saving  coupons  in 
newsi)apers,  it  has  been  found  that  the 
savings  may  not  be  as  important  as  tbe 
good  feeling  it  gives  the  “clippers.”  An¬ 
other  group  of  women  pointed  out  that  the 
store  mix  in  the  center  and  the  merchan¬ 
dise  displayed  in  sections  are  extremely 
important  features  in  their  shopping. 

In  other  words,  it  is  not  just  enough  to 
run  an  ad.  The  retailer  must  carefully 
.select  merchandise. 

Still  another  group  of  Chicago  women, 
with  many  centers  to  choose  from,  indi¬ 
cated  by  their  comments  that  women  can 
be  attracted  to  a  certain  center,  but  some¬ 
times  they  will  buy  in  their  local  town 
just  because  it’s  close  by. 

The  implication  is  that  consistent  ad¬ 
vertising  of  appropriate  special  events 
and  exceptionally  good  values  on  carefully 
selected  merchandise  are  keys  to  the  con¬ 
tinuing  success  of  shopping  centers. 

Lee  R.  Templeton,  executive  vicepres¬ 
ident,  the  Detroit  Free  Presa  pointed  out 
that  the  place  people  normally  look  for 
shopping  help  is  in  the  daily  newspaper. 
This  would  continue,  Templeton  asserted, 
whether  future  shopping  center  growth  is 
in  downtown  malls,  the  suburban  ring  of 
big  cities  or  in  the  newer,  more  moderate 
size  growth  markets. 

The  significant  fact  for  shopping  center 
developeis,  Templeton  said,  is  that  news¬ 
papers  have  tended  to  open  in  smaller 
cities  which  are  the  growth  cities.  These 
are  precisely  the  kinds  of  smaller  towns 
that  may  .see  the  next  wave  of  shopping 
center  expansion. 

Newspaper  effectiveness  as  an  advertis¬ 
ing  medium  is  based  on  saturation  cover¬ 
age  and  readership  and  the  fact  that  vir¬ 
tually  all  women  use  it  as  a  shopping  tool. 


Chicago  Today 
is  changed  to 
5  days-a-week 

Constant  advertising  revenue  losses  and 
production  difficulties  triggered  an  an¬ 
nouncement  this  week  that  Chicago  Today 
will  cease  publishing  its  Saturday  and 
Sunday  editions  early  in  1973.  Chicago 
Today  will  continue  to  be  published  as  a 
five-day  evening  newspaper. 

“Look  at  it  this  way,”  said  publisher 
Lloyd  Wendt,  “Chicago  Today’s  Sunday 
newspaper  was  up  against  two  long- 
established  Sundays  (the  Tribune  and 
Sun-Times)  and  there  were  generally  pro¬ 
duction  bottlenecks  as  the  craftsmen 
rushed  to  get  out  two  Sunday  newspapers 
at  virtually  the  same  time.” 

Wendt  said  the  move  will  enable  Chica¬ 
go  Today  to  “apply  all  of  our  energies  to 
the  daily  newspaper  and  will  strengthen 
our  position  as  the  leading  (37,446  copies 
over  the  Chicago  Daily  News)  evening 
newspaper  in  Chicago  and  suburbs. 

He  said  the  rising  cost  of  the  seven-day 
publications  cycle  “has  imposed  a  heavy 
financial  burden  on  our  operations.” 

He  told  editorial  personnel  at  a  staff 
meeting  that  “some  people  will  lose  jobs.” 
He  later  told  EDITOR  &  pi'blisher  that  he 
was  confident  thei’e  will  be  only  a  few  left 
jobless  when  transition  plans  are  fii’med. 

Explaining  tbe  move  further,  Wendt 
said  it  was  a  decision  the  Tribune  Compa¬ 
ny  “bad  to  make  to  carrv  out  its  full 
scale  role  of  bringing  the  Tribune  into  the 
country  market  and  also  get  Today  into 
the  suburban  market. 

An  executive  of  the  Levy  Circulation 
Company  said  that  early  in  1973  the  firm 
will  discontinue  hauling  the  Tribune  to 
the  suburbs  and  the  country  after  doing 
so  for  67  years.  Levy  does  not  distribute 
newspapers  in  the  city  of  Chicago. 

It  was  learned  that  many  of  the  Today 
drivers  may  be  required  to  implement  the 
Tribune’s  new  distributorship  program. 
The  switch  from  Levy  hauling  will  re¬ 
sult  in  the  purchase  of  a  substantial 
amount  of  rolling  stock  by  the  Tribune. 

These  developments  came  after  Virgil 
Fassio,  in  a  letter  to  distributors  of  the 
Tribune  and  Today,  said  the  Chicago  To¬ 
day  circulation  staff,  office  staff  and  field 
representatives  will  be  integrated  into  the 
Chicago  Tribune  circulation  department. 
This  will  leave  Today  administration  and 
editorial  personnel  the  only  two  depart¬ 
ments  not  to  be  integrated  into  the  Trib 
business  office. 

When  the  circulation  department  tran¬ 
sition  occurs,  Fassio  said,  only  one  man, 
representing  both  the  Tribune  and  Today, 
will  be  calling  on  distributors. 

Chicago  Today  and  its  predecessors 
newspapers  have  been  part  of  the  Chicago 
publishing  setup  for  many  years.  It  had  a 
variety  of  names — Herald  &  Examiner, 
Herald- American,  American  and  Chica¬ 
go’s  American.  For  much  of  this  century. 
Today’s  predecessors  were  owned  by  the 
Heaist  Publishing  Company.  The  Tribune 
purchased  the  newspaper  in  1956  from  the 
Hearst  interests. 
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Wilmington  N-J 
papers  appoint 
a  ‘public  editor’ 

The  Wilmhigton  (Del.)  \ews-Journnl 
has  created  a  new  editorial  position — 
Public  Editor  with  a  direct  telephone  line 
to  him  so  that  readers  can  call  in  their 
complaints  about  accuracy,  fairness  or  ad¬ 
equacy  of  news  coverage. 

Cy  Liberman,  formerly  urban  affairs 
editor,  has  been  named  public  editor,  a 
full  time  job.  He  will  function  as  an  assist¬ 
ant  to  the  executive  editor,  John  (1.  Craig 
Jr. 

Readers  are  invited  to  call  or  write 
Liberman  with  complaints,  comments  or 
suggestions  on  accuracy,  fairness  and  ade¬ 
quacy  of  news  coverage,  and  accuracy  of 
facts  in  editorials  or  other  statements  of 
opinion.  The  public  editor  will  be  con¬ 
cerned  with  facts  and  interpretation  of 
facts,  not  with  opinion. 

“We  hope  to  achieve  three  basic  goals 
with  cur  new  service,”  Craig  said.  “We 
want  to  improve  our  performance  by 
achieving  the  maximum  in  accuracy  and 
fair  play.” 

In  The  Morning  News,  news  correc¬ 
tions,  on  days  when  there  are  any,  will 
appear  on  Page  2.  That  page  also  will 
carry  a  regular  column  by  Liberman  on 
how  some  errors  occur  and  other  matters 
inside  the  operation  of  the  newspaper. 

Corrections  of  errors  that  occur  on  the 
sports  pages  will  appear  in  the  sports  sec¬ 
tion,  under  the  heading  “fumbles/errors.” 

The  Evening  Journal  will  continue  to 
print  corrections,  as  needed,  without  col¬ 
lecting  them  in  a  fixed  place. 

.\s  public  editor,  Liberman  will  investi¬ 
gate  complaints  of  inaccuracy,  unfairness 
or  inadequacy  of  news  coverage  and  will 
follow  through  on  valid  complaints  to  see 
that  corrections  are  printed  or  other  ap¬ 
propriate  action  is  taken.  In  cases  where 
corrections  are  not  appropriate,  new  arti¬ 
cles  will  be  prepared. 

While  Liberman  will  be  dealing  with 
facts,  as  differentiated  from  the  opinions 
expressed  in  editorials,  columns  and  re¬ 
views,  readers  will  continue  to  have  op¬ 
portunities  to  comment  on  those  opinions. 
Readers’  views  will  be  printed  in  letters 
to  the  editor  and  in  articles  on  the  page 
opposite  the  editorial  page. 

.4ction  on  every  complaint,  comment  or 
suggestion  received  by  the  public  editor 
will  be  reported  daily  to  Craig  and  Rich¬ 
ard  P.  Sanger,  president  and  editor  in 
chief. 

Liberman,  62,  has  been  a  member  of  the 
staff  of  the  News-Journal  Papers  for  31 
years. 

He  will  continue  to  write  the  weekly 
boating  column  in  the  Evening  Journal. 


Yogi  Berra  joins  AP 

New  York  Mets  manager  Yogi  Berra 
has  been  signed  to  do  a  special  series  of 
bylined  stories  for  Associated  Press 
Newsfeatures  during  the  World  Series. 


Ceylon’s  press 
is  in  jeopardy 

Journalists  here  fear  that  an  independ¬ 
ent  and  free  press  may  soon  be  extinct  in 
Ceylon  because  of  a  new  press  council  bill 
expected  to  be  introduced  soon  in  the  Na¬ 
tional  Assembly  (Parliament). 

Under  the  bill,  newspapers  would  be 
compelled  to  divulge  their  sources  of  in¬ 
formation  to  a  five-member  press  council, 
weighted  heavily  in  favor  of  officialdom, 
and  barred  from  publishing  government 
news  stories,  except  those  which  have  the 
approval  of  the  authorities.  Violation  of 
the  bill  carries  drastic  penalties. 

Newspapers  fear  that  if  the  bill  be¬ 
comes  law  in  its  present  form  not  only 
would  the  press  become  a  servile  instru¬ 
ment  of  the  ruling  party,  but  that  it 
would  also  mark  the  beginning  of  totali¬ 
tarian  rule. 

Under  the  bill,  it  would  be  difficult  for 
the  press  to  criticize  authority  and  confi¬ 
dential  sources  would  start  drying  up. 

Journalists  also  say  that  this  prohibi¬ 
tion  is  tantamount  to  a  perpetual  exten¬ 
sion  of  the  rigid  censorship  which  was 
enforced  on  the  press  for  several  months 
after  last  year’s  armed  insurrection  by 
communist  youths. 

• 

Lightning  and  fire 
strike  two  plants 

Lightning  and  fire  struck  two  plants  of 
Dow  Jones  &  Co.,  publisher  of  the  Wall 
Street  Journal,  Barrons,  and  the  National 
Observer,  within  one  week. 

Lightning  knocked  out  a  printing  plant 
where  Dow  Jones  prints  an  edition  of  the 
Wall  Street  Journal  in  Highland,  Ill.,  the 
evening  of  September  19  and  then  less 
than  a  week  later,  on  September  25,  a  fire 
broke  out  in  a  new  Chicopee,  Massachu¬ 
setts,  plant  that  will  house  Dow  Jones’ 
circulation  service  and  other  operations 
when  completed. 

In  Highland,  lightning  didn’t  hit  the 
offset  plant  itself  but  apparently  struck  a 
substation  or  power  grid  in  the  area.  The 
electrical  overload  ti-avelled  down  a  power 
line,  into  the  plant  and  hit  the  press’ 
control  panel.  The  supercharge  blew  a 
bole  in  the  panel,  melting  the  control  box’s 
wiring  and  insulation.  No  Wall  Street 
Journals  could  be  printed  that  night. 

Highland  production  manager,  John 
Kindervatter,  was  aw’ay  at  a  production 
manager’s  meeting  so  his  assistant,  Bruce 
Buckley,  took  charge.  Dow  Jones  printing 
plants  in  Chicago  and  Dallas  were  alerted 
for  assistance. 

Chicago  printed  Wednesday’s  editions 
for  the  newsdealers  in  Kansas  City,  St. 
Louis  and  Cincinnati,  all  of  whom  are 
normally  supplied  from  Highland.  The 
plant  was  back  in  operation  by  Thursday 
(September  21). 

As  of  Wednesday  (September  27)  there 
had  been  no  determination  as  to  the  origin 
of  the  fire  in  the  87,000  square  foot  Chico¬ 
pee  building. 

The  $3  million  building  was  to  be 
finished  and  manned  by  November  but  a 
Dow  Jones  source  said  that  because  of  the 
fire  there  will  be  a  delay. 


New  censorship 
rules  enforced 
on  Brazil  press 

Federal  censors  ordered  early  Monday 
editions  of  the  newspaper  Jomal  da  Tarde 
redone  September  25  to  delete  a  statement 
by  a  progovernment  congressman  admit¬ 
ting  “certain  limitations”  on  freedom  of 
the  press  were  in  force  in  Brazil. 

But  the  censors  later  advised  Laerte 
Fernandes,  managing  editor  of  the  after¬ 
noon  paper,  that  the  censored  item  had 
been  cleared  for  publication. 

This  was  done  after  nearly  40,000  is¬ 
sues  of  the  paper,  which  has  its  largest 
printing  on  Mondays,  had  been  withdrawn 
from  newsstands  at  government  order. 
Fifty  thousand  copies  went  out  without 
the  letter. 

Jornal  Da  Tarde  is  the  sister  afternoon 
paper  of  O  Estado  de  Sno  Paulo,  one  of 
Latin  America’s  most  powerful  newspa¬ 
pers,  and  has  been  under  renewed  pressure 
from  federal  censors 

A  letter  by  its  publisher  last  week 
criticizing  stringent  new  censorship 
rules  on  important  issues  led  to  a  clash 
between  the  government  and  0  Estado 
which  still  simmers. 

Publisher  Julio  Mesquita  expressed 
“humiliation  and  shame”  to  Justice  Min¬ 
ister  Alfredo  Buzaid  in  an  acrid  tele¬ 
gram  which  was  itself  banned  from  pub¬ 
lication. 

The  letter  which  apparently  threw 
a  wrench  in  censorship  ranks  Monday 
was  by  Deputy  Clovis  Stenzel,  the  par¬ 
ty  whip  of  the  official  Arena  party. 

Stenzel  told  reporters  in  a  interview 
in  Rio  de  Janeiro  that  he  admitted 
“that  there  are  certain  restrictions  on 
the  press  regarding  coverage  of  events 
directly  or  indirectly  tied  to  domestic 
politics.” 

He  said  he  did  not  believe  “that  the 
President  has  given  insti'uctions  for  in¬ 
discriminate  censorship  of  the  press,” 
implying  a  mild  government  retreat  in 
its  clash  with  O  Estado. 

Censorship  in  Brazil  covers  all  spo¬ 
ken,  written  and  visual  media  in  vary¬ 
ing  degrees  and  is  often  haphazard. 
What  a  censor  in  Sao  Paulo  clears  an¬ 
other  in  Rio  de  Janeiro  may  ban. 

Stiff  new  rules  proscribing  stories 
and  presidential  succession,  amnesty 
for  political  prisoners  and  other  key 
issues  were  enforced  two  weeks  ago. 

One  newspaper  in  the  southern  city 
of  Porto  Alegre  violated  the  rules  and 
had  100,000  issues  of  one  edition  confis¬ 
cated  by  police.  All  other  newspapers 
have  been  complying,  making  only  scant 
references  to  the  heated  controversy 
over  censorship. 

• 

Food  coverage  praised 

Flint  (Mich.)  Journal  was  honored  by 
the  Associated  Food  Dealers  of  Michigan 
for  its  “fair,  accurate  and  outstanding 
editorial  coverage  of  events  pertaining  to 
the  business  community  in  general  and 
the  food  industry  in  particular.” 
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How  to  be  a  successful 
newspaper  ad  salesman 


By  Fred  W.  Pitzer 


Mr.  Pitzer  is  vicepresident  and  division 
sales  manager,  Branham-Moloney  Inc., 
newspaper  advertising  representatives. 
These  are  excerpts  from  a  speech  he  gave 
at  the  annual  meeting  of  the  Wisconsin 
Newspaper  Advertising  Executives  As¬ 
sociation  on  September  15. 


Modern  marketing  is  a  business  philoso¬ 
phy  that  is  consumer  oriented — but  not 
consumer  dominated.  It  is  consumer  ori¬ 
ented  to  meet  consumer  needs — but  it  is 
not  consumer  dominated  to  the  extent  of 
lowering  profits. 

How  can  you  and  we  apply  the  market¬ 
ing  concept  in  selling  newspaper  advertis¬ 
ing?  How  can  this  “new  technique  ’  work 
for  us? 

First  of  all  and  most  important,  find  out 
what  your  customer — the  advertiser — 
needs  and  w'ants  as  an  advertising  medi¬ 
um.  Talk  with  him — learn  from  him — 
remember  his  past  advertising  experi¬ 
ences — ^but  most  of  all  use  research  to 
determine  just  what  your  customer  wants. 

After  determining  your  customer’s 
w'ants,  then  extract  those  particular 
ingredients  and  characteristics  of  your 
newspaper  market  that  meet  your  custom¬ 
ers’  requirements.  After  you  have  pulled 
together  those  characteristics  into  a  pack¬ 
age,  give  it  proper  sales  motivation — 
demonstrate  it  to  your  customer — and  sell 
it  to  him  at  a  profit. 

In  marketing  your  product — your  news¬ 
paper  medium — you  may  learn  that  your 
prospect  wants  to  buy  SpectaColor — sell 
him  at  a  profit.  He  may  require  twelve 
pages  at  a  frequency  rate — sell  him  at  a 
profit.  He  may  need  a  four  page  color 
insert  in  every  other  copy  coming  off  the 
press — sell  him  at  a  profit.  He  may  want 
a  group  of  newspapers  at  a  package  rate — 
sell  him  at  a  profit.  In  other  words,  sell 
your  customer  his  requirements,  his 
needs — but  always  at  a  profit!  That  is  the 
marketing  concept. 

Let  us  move  on  now  and  examine  some 
specific  sales  material  for  newspaper 
media  selling.  It  is  true  that  local  newspa¬ 
per  salesmen  are  very  much  aware  of  the 
dynamic  ability  of  newspapers  to  produce 
an  immediate  tangible  sales  result  from  a 
single  retail  store  advertisement.  Newspa¬ 
per  salesmen  trace  local  advertising.  They 
measure  it,  they  use  it  in  their  local  sell¬ 
ing  kit — and  retailers  themselves  confirm 
results. 

However,  you  should  also  know  that 
there  are  instant  sales  results  from  one 
national  newspaper  advertisement.  Yes, 
from  only  one  national  newspaper  adver¬ 
tisement. 

There  were  some  24  individual  newspa¬ 
per  ads  promoting  packaged  goods  tested 
in  half  a  dozen  cities.  The  average  size  ad 
was  686  lines;  just  slightly  larger  than  a 
quarter  page. 

What  really  did  happen  to  sales  when 
one  of  the  newspaper  ads  ran  in  a  daily 
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newspaper  in  Los  Angeles — in  Pittsburgh 
in  Amarillo — in  Roanoke — in  Providence 
— or  in  Wichita. 

The  ads  were  split  run.  Each  of  an 
equal  number  of  similar  demographic 
households  received  issues  with  the  na¬ 
tional  ad  and  without  the  ad.  After  inter¬ 
viewing  over  2,400  households  who  read 
those  newspapers  with  the  advertisements 
and  those  without  these  ads,  it  could  be 
determined  what  sales  effects  resulted 
from  one  national  newspaper  pi'oduct  ad¬ 
vertisement.  This  should  be  written  into 
your  sales  kit  because  sales  increased 
li'/f — yes  14% — among  those  households 
that  received  the  newspapers  carrying  the 
test  national  advertisement  compared  to 
those  households  that  were  not  exposed  to 
the  newspaper  test  product  advertising. 

What  else  did  the  average  national 
product  ad  do? 

It  also  increased  the  brand’s  share  of 
market  by  10%  and  an  additional  4%  of 
the  households  said  they  would  buy  that 
brand  the  next  time  they  buy. 

We  must  all  be  motivated  to  establish 
print  media  superiority  in  general;  in 
reestablishing  the  prime  importance  of 
newspapers  in  particular;  in  employing 
demonstrable  competitive  advantages  and 
providing  reasons  —  w'hy  newspapers 
should  be  used  with  continuity  and  in 
depth. 

This  sales  motivation  will  create  a 
newspaper  product  that  is  exciting,  mod¬ 
ern,  desirable,  efficient,  friendly,  capable, 
and  important  so  as  to  convert  opposite 
images  presently  held  by  some  adver¬ 
tisers. 

Develop  new  uses  and  new  users  of  the 
newspaper  medium ;  build  confidence  in 
newspaper  advertising  by  both  the  buyer 
and  the  seller;  exert  sales  motivation 
against  all  levels  of  media  decision  mak¬ 
ers  and  emphasize  the  newspaper  media 
values  in  terms  of  the  advertiser’s  of  the 
women  in  the  market — and  each  of  those 
women  on  the  average  of  four  times.  The 
first  actual  observation  of  the  advertise¬ 
ment  will  increase  her  interest  in  their 
product  by  509^.  The  second  ad  noting  will 
double  specific  brand  familiarity.  The 
third  conscious  advertising  impression 
more  than  triples  the  believability  of  the 
advertising  claim  and  it  requires  all  four 
ad  perceptions  to  double  the  reader’s 
willingness  to  buy. 

That  is  the  research  and  salesmanship 
required  to  market  our  newspaper  product 
to  our  prospects. 

Another  new  face  of  newspaper  mar¬ 
keting  is  selling  of  the  total  new'spaper 
market. 

Thirty  years  ago  the  new  concept  was 
selling  the  ABC  city  zone  because  it  was 
larger  than  the  corporate  city  as  a  market 
for  an  advertiser.  The  salesmen  stayed 
with  the  City  Zone  for  too  many  years 
until  the  larger  home-county  or  metro 
area  market  concept  developed.  That  mar¬ 
ket  is  larger  but  let  us  move  up  to  new 
marketing  horizons. 

Sell  your  total  market!  Sell  your  entire 


newspaper  market!  All  of  your  reach! 

You  probably  have  heard  of  Rosser 
Reeves,  and  his  book,  “Reality  in  Adver¬ 
tising,”  in  which  he  outlines  his  very  suc¬ 
cessful  technique  of  developing  and  apply¬ 
ing  the  Unique  Selling  Proposition.  It 
means  finding  or  creating  the  product  dif¬ 
ference  and  then  demonstrating  it  in  ad¬ 
vertising. 

Now  the  new  newspaper  marketing  men 
have  their  own  application.  Instead  of 
“Reality  in  Advertising,”  they  call  it  “Re¬ 
ality  in  Media  Selling,”  It  is  their  own 
unique  selling  pioposition.  It  means 
“make  him  an  offer  he  can’t  refuse.”  How 
do  you  “make  him  an  offer  he  can’t  re¬ 
fuse”  (other  than  the  way  they  did  it  in 
the  Godfather). 

“Reality  in  Media  Selling”  means 

1.  Making  a  specific  proposition  to  the 
advertiser. 

2.  A  proposition  that  competitive  media 
does  not  make  or  cannot  make. 

3.  A  proposition  that  is  strong  enough 
to  sway  the  advertiser  by  offering  him  a 
tangible  benefit. 

4.  A  proposition  that  is  more  efficient 
than  what  the  advertiser  prospect  was 
considering. 

It  is  effective  because  of  its  utter  sim¬ 
plicity.  “Make  him  an  offer  he  cannot 
refuse.”  Do  it  perpetually,  because  there 
is  no  shortcut  to  shortcake.  It  is  like  a 
man  who  reads  all  the  books  on  the  best¬ 
seller  list  and  just  when  he  thinks  he  is 
finished — they  change  the  best-seller  list. 
You  start  all  over  again.  This  is  a  serious 
business.  Take  it  seriously,  or  you  will  be 
seriously  taken! 

The  serious  newspaper  marketing  ad¬ 
vertising  salesman  is  aware  of  all  of  the 
media  audience  concepts,  particularly  if  it 
involves  the  Advertising  Research 
Foundation.  Their  report  called  “Tow’ard 
Better  Media  Comparisons”  clearly  states 
that  advertising  perception  is  the  basic 
criterion  in  media  comparisons.  It  is  not 
number  of  copies  circulated,  nor  number 
of  sets  turned  on,  nor  traffic  moving  down 
the  street,  nor  the  “fingers  that  do  the 
walking.”  Neither  is  it  number  of  people 
who  read  or  happen  to  see  a  particular 
medium.  What  it  is,  is  the  number  of 
people  who  have  consciously  perceived  the 
advertising  message  in  that  medium;  a 
conscious  advertising  impression. 

This  requires  study  of  the  past,  present 
and  future  of  newspaper  advertising 
readership  because  without  knowledge  of 
this  measuring  stick  you  are  playing  in 
the  world  series  without  a  pitcher  or  in 
the  Super  Bowl  without  a  quarterback. 

Sell  such  media  values  that  a  600-line 
black  and  white  newspaper  ad  is  better 
read  than  a  four-color  full  page  magazine 
advertisement.  Or  that  a  SpectaColor 
page  in  a  new'spaper  produces  a  measura¬ 
ble  higher  reader  impact  than  a  three- 
page  gate  fold  in  Life  magazine — and  at 
a  lower  cost.  Or  an  ROP  color  ad  will  be 
noted  by  65 of  a  newspaper’s  readers — 
readers  who  move  dynamically  towards 
perceiving  the  advertisement,  while  a  TV 
spot  will  be  consciously  observed  by  only 
S5%  of  the  program’s  audience — and  pas¬ 
sively  at  that. 

Our  business  needs  the  “year  of  the 
hard  sell.”  No  newspaper  marketing  man 
can  afford  the  luxury  of  institutional  sell¬ 
ing. 
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10  newsmen  elected 
to  Pa.  Hall  of  Fame 

Ten  journalists  dedicated  to  improving 
the  printing  and  publishing  industry  of 
I’ennsylvania  were  elected  to  the  Pennsyl¬ 
vania  Newspaper  Hall  of  Fame. 

Presentation  and  tribute  to  these  10 
notables,  elected  by  ballot  from  a  slate  of 
27,  weic  at  the  oi)ening  luncheon  of  the 
48th  Annual  Convention  of  the  Pennsylva¬ 
nia  Newsj)aper  Publishers’  Association, 
Sci)tember  28,  Harrisburg,  Pa. 

Guest  si)eaker  for  the  fir.«t  meeting  of 
the  newly-formed  Hall  of  Fame  was  Dr. 
Howen  C.  Dees,  president  of  The  Franklin 
Institute,  Philadelphia. 

The  Carson  Long  Institute  Cadets 
presented  the  colors  followed  by  a  brief 
leport  about  the  Foundation  and  its  work 
by  President  James  S.  Lyon,  Wm^hington 
(Pa.)  Observer-Reporter.  PNPA  pres¬ 
ident  Frank  J.  Blewitt,  Scranton  (Pa.) 
Times,  presided. 

The  10  charter  members  are: 

Nelly  Rly,  pseudonym  of  Elizabeth 
Cochran  Seaman,  beat  Jules  Verne’s 
Phileas  Fogg’s  record  of  a  world’s  tour  in 
80  days. 

William  Bradford  III  came  to  .\merica 
with  William  Penn  and  introduced  the  art 
of  setting  type. 

Cyrus  H.  K.  Curtis  entered  the  newspa- 
l)er  field  in  1913  by  buying  the  Philadel¬ 
phia  Public  Ledger,  moved  against  the 
competition  and  gradually  closed  sevei-al 
I)ai)crs  until  the  Ledger  was  merged  into 
the  Xorth  American,  and  vanished  in 
192."). 

Richard  Harding  Davis,  war  correspon¬ 
dent,  almost  became  a  household  word 
when  he  wrote  so  vividly  of  the  Spanish- 
.\nierican  War. 

Benjamin  Franklin  was  greatest  print¬ 
er-journalist  of  the  pre-Revolutionary 
period. 

Dietrick  Lamade  took  over  the  Williams¬ 
port  (irit  in  1884,  probably  known  in  more 
households  in  all  50  states  and  some  for¬ 
eign  countries  than  the  best  magazines. 

E.  J.  Lynett,  founding  father  of  Scran¬ 
ton  newspaper  dynasty,  was  late  publisher 
of  the  Scranton  Times  which  still  is  oper¬ 
ated  by  the  Lynett  family. 
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Alexander  McClure  advanced  from  cub 
reporter  on  the  Perry  County  Freeman,  to 
owner  of  a  country  weekly,  to  editor  of 
the  Philadelphia  Times. 

.\I.  Raymond  Springle,  46-year  veteran 
with  the  Pittsburgh  Post-Gazette,  became 
a  Pulitzer  Prize  winner  in  1938  for  estab¬ 
lishing  the  long-time  membership  in  the 
Ku  Klux  Klan  by  Justice  Hugo  Black. 

Edward  A.  VanValkenberg,  one  of  the 
first  crusading  editors  to  challenge  i)oliti- 
cal  leaders  and  vigorously  block  corrupt 
deals,  expo.«ed  abu.ses  and  investigated 
elections. 

Ballot  were  cast  b.v  electors  represent¬ 
ing  300  PNP,4  newspapers  and  225 
Pennsylvania  Society  of  Newspaper  Edi¬ 
tors.  The  election  followed  research  of 
almost  two  years  conducted  hy  G.  Richard 
Dew,  general  manager  of  PNPA,  which 
through  its  PNPA  Foundation  sponsored 
the  Hall,  and  Shandy  Hill,  consultant  to 
the  Foundation. 

Each  of  the  charter  members  served 
journalism  as  reporter,  editor  or  publisher 
on  Pennsylvania  newspapers  and  con¬ 
tributed  to  the  country’s  journalistic 
achievement. 


Fire  causes  extensive 
damage  to  W.  Va.  weekly 


File  of  an  undetermined  origin  struck 
the  Kanawha  Valley  (W.Va.)  Leader 
September  25  causing  extensive  damage 
to  the  plant  and  equipment. 

Editor  William  Blake  said  he  discounts 
the  possibility  of  the  fire  being  a  retalia¬ 
tory  action  against  the  newspaper,  al¬ 
though  the  jiaper  has  been  vandalized  fol¬ 
lowing  controversial  editorials  or  news 
stories  involving  local  issues. 

Two  Varityper  headliners,  one  Jus- 
towriter  Reproducer  with  motorized  tape 
punch,  an  air  conditioner,  and  other  as¬ 
sorted  graphic  arts  equipment  were  de¬ 
stroyed  by  the  fire. 


This  week’s  issue  is  being  published 
with  equipment  borrowed  from  the  Point 
Pleasant  Register  and  the  Twin  City 
Shopping  Guide.  Other  newspapers 
throughout  the  state  have  offered  equip- 
I  ment  and  financial  assistance. 

Both  the  building  and  equipment  were 
I  insured. 
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Hearst  J-awards 
enter  13  th  year 

On  October  1,  the  William  Randolph 
Hear.‘;t  Foundation  in  cooperation  with 
the  American  Association  of  Schools  and 
Departments  of  Journalism,  began  the 
13th  successive  year  of  its  national  Jour¬ 
nalism  Awards  Program  for  undergradu¬ 
ate  journalism  students. 

P’oundation  awards  totaling  $63,550  will 
he  available  during  the  academic  school 
year. 

Journalism  unit  administrators  of  58 
jiarticipating  AASDJ  member  colleges 
and  universities  will  again  submit  jour¬ 
nalism  students’  outstanding  i)ublishcd  ar¬ 
ticles  and  photographs  for  professional 
judging,  in  a  i)rogram  made  up  of  six 
monthly  writing  competitions  and  one 
photojournalism  comi)etition,  with  cham¬ 
pionship  finals  in  each  division. 

Ten  scholarships  will  be  awarded  in 
each  of  the  six  monthly  writing  competi¬ 
tions,  and  identical  grants  will  be  macle  to 
the  colleges  and  universities  such  students 
attend.  Student  finalists  will  be  selected 
from  the  monthly  awai’d-w’inners  to  parti- 
cii)ate  in  the  national  writing  champion¬ 
ship. 

In  photojournalism,  chamj)ionship  com- 
jjetition  student  finalists  will  be  selected 
fiom  entrants  in  the  semifinal.  Ten  schol- 
arships  and  grants  will  also  be  awarded 
in  this  divi.sion. 

Joining  the  program  this  year  as  a 
judge  of  the  wi  iting  competitions  is  Mar¬ 
tin  S.  Hayden,  editor  of  the  Detroit  \(ws, 
and  W’illiam  Strode,  assistant  director  of 
photography  for  the  Louisville  Couricr- 
Jourual  &  Times,  as  a  judge  of  the  pho¬ 
tojournalism  competitions. 

Writing  judges  will  be  Paul  Veblen, 
executive  editor  of  the  Santa  llarbara 
(Calif.)  Xews-press,  and  Marvin  L. 
Arrowsmith,  AP  Washington  bureau 
chief. 

Photojournalism  judges  will  be  Robert 
E.  Gilka,  National  Geographic  Magazine'.s 
director  of  photography,  and  Ronald 
Bailey,  photo  department  manager  of  the 
Chicago  Tribune. 

The  program  will  again  be  under  the 
supervision  of  Randolph  A.  Hearst, 
Foundation  trustee,  and  directed  by  Ira  P. 
Walsh.  Headquarters  for  the  Journalism 
Awards  Program  is  218  Hearst  Building, 
5  Third  Street,  San  Francisco  94103. 

• 

Investigation  continues 
into  newsman’s  murder 

Boston  police  are  investigating  the  “ap¬ 
parent  homicide’’  of  Joseph  Strickland, 
44,  a  black  journalist  and  assistant  to  the 
dean  at  Harvard  University. 

Strickland,  who  had  been  nominated 
twice  for  Pulitzer  Prizes  and  won  several 
awards  as  a  Detroit  News  reporter,  was 
found  shot  to  death  in  his  apartment 
(September  23). 

He  began  working  for  Harvard  in  1969 
after  completing  a  year  as  a  Nieman  Fel¬ 
low  at  the  university. 
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OUR  NIGHT  EDITOR 


Ten  thousand  West  Coast  military  personnel  in  need  of  a  new  medicine. 

A  housewife  in  Atlanta  suspected  of  having  a  rare  fungus  disease. 

A  truck  driver  from  Phoenix  with  an  overdose  of  a  medicine  intended  to  relieve  his 
stomach  complaints.  These  stories  are  typical  of  the  problems  our  “night  editor”  has 
to  deal  with— and,  typically,  in  each  situation  he  was  able  to  provide  the  answer. 

Actually  our  “night  editor”  is  a  doctor— in  all  likelihood  a  specialist— who  serves  as  a 
member  of  the  Lederle  Medical  Advisory  Staff.  Telephoned,  he  or  one  of  his  colleagues 
is  available  on  a  24-hour  basis  to  handle  emergency  inquiries  from  physicians  or 
pharmacists  about  therapeutic  aspects  of  Lederle  pharmaceuticals  (for  instance, 
botulism  anti-toxin  or  an  anti-cancer  drug).  At  his  disposal  is  the  latest  information 
selected  by  the  Medical  Advisory  staff  from  the  world’s  medical  literature  and  the 
resources  of  the  entire  Lederle  research  team. 

Handling  emergency  medical  problems,  whenever  and  wherever  they  break— 
that’s  the  job  of  our  “night  editor.” 


LEDERLE  LABORATORIES 

A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York  10965 


Keys  to  successful  J-Halls 
are  criteria  and  dedication 


By  F.  T.  Gauiiier 

The  individual  halls  of  fame  and  their 
criteria  follow: 

The  Alabama  Newspaper  Hall  of  Hon¬ 
or,  established  in  January,  1959,  proposed 
by  I.ouis  0.  Brackeen,  director  of  public 
information  at  Auburn  University  and 
historian  of  the  Alabama  Press  Associa¬ 
tion.  It  is  a  project  of  the  Alabama  Press 
-Association,  but  located  in  the  reception 
area  of  the  Auburn  University  Library. 

The  outstanding  achievements  of  two 
editors  and  publishers  are  recognized  each 
year.  One  is  a  person  who  worked  before 
1920  and  the  other,  after  that  year.  The 
announcement  is  made  at  the  APA  winter 
convention  each  year  with  installation  the 
following  fall  in  special  ceremonies  at  Au¬ 
burn  University. 

Those  honored  are  chosen  by  a  six- 
member  standing  committee  chosen  by  the 
president  of  APA,  each  member  serving 
three  years.  The  committee  screens  nomi¬ 
nations,  which  are  due  by  Oct.  31  of  the 
year  prior  to  the  one  in  which  the  recog¬ 
nition  will  be  made,  and  prepares  a  ballot 
to  be  mailed  to  the  members  of  the  Press 
Association.  Only  editors  and  publishers 
are  eligible  for  consideration  and  nomi¬ 
nees  must  have  been  dead  five  years. 


This  is  the  second  of  three  articles  by 
F.  T.  Gaumer,  associate  professor  of  jour¬ 
nalism  at  Ohio  State  University,  on  jour¬ 
nalism  halls  of  fame. 


A  plaque  is  placed  in  the  Auburn  Li¬ 
brary  for  each  person  and  another  plaque 
provided  for  his  family. 

The  Arizona  Newspapers  Hall  of  Fame, 
established  in  1949  at  the  suggestion  of 
the  late  Douglas  Martin,  head  of  the 
Journalism  Department  of  the  University 
of  Arizona.  It  is  co-sponsored  by  the  Ari¬ 
zona  Newspaper  Association  and  the  Uni¬ 
versity  of  Arizona. 

Elected  during  convention 

By  custom,  one  person  is  recognized 
each  year,  elected  during  the  annual  con¬ 
vention.  Those  so  recognized  “must  have 
been  a  resident  of  the  state  who  con¬ 
tributed  in  an  outstanding  way  to  the 
service  performed  by  the  press.’’  He  must 
have  been  dead  five  years.  Names  of  nomi¬ 
nees  not  chosen  may  be  submitted  two 
more  times,  but  failing  of  election  the 
third  time,  may  not  be  resubmitted  for 
five  more  years. 

Plaques  commemorating  each  person 
honored  hang  in  the  Journalism  Depart¬ 


ment  at  the  University  of  Arizona. 

The  California  Newspaper  Hall  of 
Fame,  stai'ted  in  1956  after  being  pro¬ 
posed  by  John  McCoy,  director  of  the 
school  of  journalism  University  of  South¬ 
ern  California,  in  an  address  before  the 
California  Press  Association. 

Usually  one  person  is  chosen  each  year, 
who  is  memorialized  with  a  framed  certifi¬ 
cate  in  the  California  State  Capitol  in 
Sacramento.  The  exhibit  is  changed  and 
managed  by  the  California  State  Library. 
Certificates  are  also  given  to  the  family  of 
the  honoree  and  the  newspaper  with 
which  he  was  most  closely  associated.  The 
recognition  takes  place  at  the  Hall  of 
Fame  luncheon  at  the  annual  CPA  meet¬ 
ing,  to  which  relatives  and  newspaper 
representatives  are  invited. 

The  California  Press  Association  re¬ 
ceives  nominations  and  then  has  journal¬ 
ism  students  do  research  papers  on  each 
nominee.  The  CPA  judging  committee 
then  makes  the  final  choice  based  on  in¬ 
formation  in  the  papers. 

Students  do  research 

Any  active  newspaper  person  in  Cali¬ 
fornia  may  submit  nominations,  which  are 
screened  for  worthiness  before  being 
turned  over  to  students  for  research.  Cri¬ 
teria  are  attaining  regional  and  statewide 
recognition  for  services  performed. 

The  Georgia  Hall  of  Fame,  originated 
by  the  late  Louie  L.  Morris,  publisher  of 
the  Hartwell  Sun,  who  announced  the 

(Continued  on  page  28) 
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We’ve  got  the  key.  The  Buffalo  Evening  News  reaches  57% 
of  this  mobile  7  county  market.  A  total  of  900,000  readers 
on  the  move. 

This  is  a  car  market  greater  in  sales  than  17  of  the  50 
states.  And  you  reach  the  whole  free-wheeling  bunch  with 
the  Buffalo  Evening  News.  At  the  lowest  cost  per  thousand 
of  all  media.  Supported  by  an  editorial  policy  that  builds 
confidence  faster  than  next  year’s  automobile. 

Spark  up  this  $470-million  automotive  m£u*ket.  Make  your 
car  sales  go  vvvrooom! 

Buffalo  Evening  News 

Represented  Nationally  by  Story  &  Kelly-Smith 
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Introdiicing  NEWSWRAPPER. 

A  new  concept  in  bundle  protection 


Use  it  only  when  you  need  it. 

Now  you  con  protect  your  news¬ 
paper  bundles  from  wind,  rain,  and 
snow  with  NEWSWRAPPER — a  sim¬ 
ple,  inexpensive  system  that  provides 
outstanding  bundle  protection  at  a 
low  per  bundle  cost. 

NEWSWRAPPER  isa  plasticfilm  en- 
veloper  that  easily  fits 
5-:-'^  I  ‘  your  produc- 

k; tion  line  (it's  only 
j  ’  *  32  inches  long) 

just  ahead  of  the 
'  ■.  ji  bottom  wrapper  and 
ja'  1  tying  machine. 

Only  when  the 
V  weather  dictates. 


inexpensive  Vi  mil  thick  plastic  film 
for  maximum  protection  at  minimum 
cost.  Film  up  to  24  inches  wide  can 
be  used. 

Fully  field  proved. 

In  more  than  two  years  operation 
at  a  Midwest  newspaper,  NEWS- 
WRAPPER  has  proved  to  be  a  com- 
pletely  successful  concept  in 
economical  bundle  protection.  For 
full  information,  contact  your  Cutler- 
Hammer  man  today.  Or  contact  us 
direct  at  34th  and  Walnut,  Denver, 
Colorado  80205.  P9SP1 

Phone:  (303)  266-1943. 

CUTLER-HAMMER 

omCB.  COLORADO  B0205 


NEWSWRAPPER  is  activated  and  a 
sleeve  of  plastic  film  is  applied 
around  each  stack  before  the  bottom 
wrap  is  applied  and  the  stack  tied. 

Maximum  bundle  protection. 

The  top,  bottom,  and  ends  of  the 
bundle  are  completely  protected  by 
the  plastic  film,  and  after  tying,  the 
overlap  of  film  width  provides  sub¬ 
stantial  side  protection,  too. 

The  paper  bottom  wrap  is  used 
with  the  film  to  double  protect  against 
rough  drop  surfaces.  It  also  permits 
more  reliable  routing  through  the  ty¬ 
ing  machine,  belt  conveyors,  chutes, 
and  deflectors. 

NEWSWRAPPER  uses  tough  but 


news-people 


Publisher  appointed 
Ottaway  corporate  VP 

The  promotion  of  F.  Philip  Blake,  pub¬ 
lisher  of  Sunbury  (Pa.)  Daily  Item,  to 
corporate  vicepresident  of  Ottaway  News¬ 
papers  Inc.,  has  been  announced  by  James 
H.  Ottaway  Jr.,  president. 

Blake,  47,  will  assume  his  new'  duties  at 
Ottaway  headquarters,  Campbell  Hall, 
N.Y.,  beginning  October  16. 

Succeeding  him  as  publisher  of  the  Sun¬ 
bury  paper  will  be  Milton  D.  McLean,  49, 
publisher  of  the  Port  Jervis  (N.Y.)  Union 
Gazette. 

McLean  will  be  succeeded  by  Robert  S. 
Widmer,  business  manager  of  the  Pocono 
(Pa.)  Record,  Stroudsburg,  a  veteran  of 
23  years  with  the  group. 

*  *  * 

Dick  Hudson,  former  sports  editor  of 
the  Charleston  (W.  Va.)  Daily  Mail,  w'ho 
has  been  on  the  copy  desk  staff  of  the 
Raleigh  (N.C.)  News  and  Observer,  has 
been  appointed  director  of  public  informa¬ 
tion  for  the  West  Virginia  Commission  on 
Aging. 

*  *  * 

Sharon  Marek — selected  top  summer 
intern  by  the  Orlando  (Fla.)  Sentinel  af¬ 
ter  completing  a  summer  work  program 
with  seven  other  Florida  university  stu¬ 
dents. 

*  *  * 

Royal  H.  Plenty,  former  financial  and 
business  editor  of  the  Philadelphia  In¬ 
quirer,  has  l)een  named  director  of  public 
relations  of  Levitz  Furniture  Corp. 

afe  *  9|c 

Gary  B.  Miller,  former  chief  photog¬ 
rapher  and  writer  for  the  Fairbanks 
(Alaska)  Daily  Neivs  Miner,  has  been 
named  associate  producer  of  a  Cleveland 
tv  station. 

♦  *  ♦ 

Cornelia  Farley  —  appointed  bureau 
chief  of  the  new  Warwick  (N.Y.)  bureau 
of  the  Middletown  (N.Y.)  Times-Herald 
Record. 

♦  *  ♦ 

Morton  Spence — from  staff  writer  for 
the  Portland  (Ore.)  Journal  to  program 
director  for  social  service  planning  for 
Columbia  Region  Association  of  Govern¬ 
ments,  a  four-county  planning  program. 

*  ♦  ♦ 

CiiARLE.s  H.  White,  w’ho  recently  re¬ 
tired  from  the  Los  .Angeles  Herald  Ex¬ 
aminer,  formerly  with  the  Los  Angeles 
Daily  News,  has  been  appointed  general 
manager  and  promotion  manager  of  Ir- 
windale  Raceway. 


SERVICE 


150  Broadway.  New  York.  N.Y. 10038 


F.  David  Ramage,  chief  internal  audi¬ 
tor  for  Gannett  Co.  Inc.,  has  been  ap¬ 
pointed  manager  of  taxes  and  insurance 
for  the  newspaper  group. 

*  *  * 

C.  L.  (Sandy)  McCullar,  aerospace 
writer  and  staff  member  for  six  years  of 
the  Dallas  (Tex.)  Morning  News,  has 
been  appointed  public  relations  director 
of  the  Southland  Corp. 

♦  ♦  ♦ 

Michael  Scott  Blair— from  day  as¬ 
sistant  city  editor  of  the  San  Diego 
(Calif.)  Union  to  education  reporter  .  .  . 
Ken  Hudson — from  general  assignment 
to  maritime  reporter  .  .  .  Tim  Shepard — 
from  maritime  reporter  to  general  assign¬ 
ment  .  .  .  Gina  Lubrano — from  education 
reporter  to  general  assignment  .  .  .  Rob¬ 
ert  Cox — resigned  as  general  assignment 
reporter  .  .  .  James  Shellhamer— from 
Houston  (Tex.)  Post  copy  desk  to  Union 
as  copyreader. 

♦  *  ♦ 

Mark  Wilbur — from  news  editor  of  the 
Prineville  (Ore.)  Central  Oregonian  to 
general  assignment  reporter  of  the  Kla¬ 
math  Falls  (Ore.)  Herald  and  News. 

*  *  * 

Ed  Gamble — from  artist  and  reporter 
on  the  Tampa  (Fla.)  Tribune-Times  to 
editorial  cartoonist  for  the  Nashville 
(Tenn.)  Banner  .  .  .  Alan  Gould — named 
general  assignment  reporter  .  .  .  Robert 
Glass — to  general  assignment  reporter 
.  .  .  Dave  Hardin — from  news  editor  of 
the  Savannah  (Ga.)  Neivs-Press  to  the 
Banner’s  copy  desk. 


George  W.  Neill,  former  city  editor 
and  news  editor  of  the  Pasadena  (Calif.) 
Independent,  named  director  of  public  re¬ 
lations  for  the  Education  Commission  of 
the  States. 

*  * 

James  M.  Auer,  Sunday  editor  of  Ap¬ 
pleton  (Wis.)  Post  Crescent,  has  been 
selected  president  of  the  American  Asso¬ 
ciation  of  Sunday  and  Feature  Editors. 

*  *  * 

Thomas  Karsell,  former  managing 
editor  of  the  Pulitzer  Prize-winning 
Greenville  (Miss.)  Delta  Democrat-Times, 
has  rejoined  the  advertising  and  public 
relations  firm  of  Caldwell-Van  Riper  Inc. 
of  Indianapolis,  Ind. 

*  «  * 

Gary  Brooten,  environmental  editor  of 
the  Philadel])hin  Bulletin,  has  been  elected 
president  of  the  Environmental  Writers 
Association  of  America. 

*  * 

John  McLaughlin — from  the  Trenton 
(N.J.)  Times  to  the  New  York  News' 
new'  state  house  bureau  in  Trenton. 

*  *  * 

John  Pom  fret,  assistant  to  the  pub¬ 
lisher  of  the  New  York  Times  .  .  .  Charles 
B.  Brakefield,  president  and  general 
manager  of  a  Memphis,  Tenn.  tv  station 
.  .  .  John  R.  Harrison,  head  of  the 
Times’  nine  Florida  newspapers — all  ap¬ 
pointed  Times  Company  vicepresidents. 

♦  ♦  * 

Larry  Townsend — to  assistant  Sunday 
editor,  Chicago  Tribune,  from  entertain¬ 
ment  editor  and  columnist. 
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DEDICATED  TO 

for  outstanowg  service 

TO  JOURNALISM  IN  WISCONSIN, 
manager  of  the  WISCONSIN 
t''  PRESS  ASSOCIATION.  1934-72 


LAKE  ZIELKE — The  Wisconsin  Press  Association  created  a  half  acre  pond  at  the  edge  of  its 
78  acre  forest  which  it  dedicated  last  week  as  a  tribute  to  Carl  Zielke  (left),  recently  retired 
manager  of  the  association,  who  served  in  this  capacity  since  1934.  Zielke  discusses  the  pond 
with  Ralf  Nafziger,  retired  dean  of  the  University  of  Wisconsin-Madison  school  of  iournalism; 
Les  Hawkes,  assistant  dean;  and  Harold  Nelson  current  dean. 
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in  the  news 


Marcia  McQuern 


Carl  Cannon 


Marcia  McQuern 
named  city  editor 

The  Riverside  (Calif.)  Daily  Press  has 
announced  the  appointment  of  Marcia 
McQuern  as  city  editor  of  the  35,000  cir¬ 
culation  newspaper. 

Mrs.  McQuern,  who  has  served  for  the 
past  two  years  as  senior  reporter  in  the 
newspapers’  special  projects  department, 
will  be  the  first  women  to  hold  a  major 
editorial  position  outside  the  women  s  de¬ 
partment,  Norman  A.  Cherniss,  executive 
editor,  of  the  Press-Enterprise,  stated. 

She  succeeds  Vic  Pollard  who  seiwed 
as  city  editor  since  1970  and  is  returning 
to  a  reporting  assignment.  Will  Thorne 
has  been  appointed  assistant  city  editor. 

*  *  * 

Dr.  a.  B.  Bonds,  president  of  Baldwin 
Wallace  College,  and  Alva  T.  Bonda, 
board  chairman  of  ITT  Consumer  Serv¬ 
ices  Co.,  have  been  nominated  to  the  board 
of  directors  of  ComCorp  Inc.,  Cleveland, 
publishers  of  Sun  Newspapers. 

*  *  * 

Francis  G.  Sweeney,  formerly  with 
Meriden  (Conn.)  Journal,  Hartford 
(Conn.)  Times  and  New  Haven  (Conn.) 
Register,  appointed  assistant  executive 
director,  public  affairs,  Connecticut  State 
Medical  Society,  Hartford. 

*  *  if 

Louis  E.  Ball,  editor-publisher  Farm¬ 
ington  Valley  Herald,  Simsbury,  Conn., 
— recuperating  at  home,  following  eye 
surgery. 

*  «  * 

Roger  G.  McGregor,  formerly  general 
manager,  New  Philadelphia  (Ohio)  Times- 
Reporter, — to  general  manager  in  charge 
of  advertising  and  circulation,  South 
Middlesex  (Mass.)  Daily  News. 

*  It  * 

Roger  A.  Hedges  —  from  Rockford 
(Ill.)  Morning  Star  news  editor  to  editor 
of  the  editorial  pages  of  the  Rockford 
Newspapers  .  .  .  Eugene  Cryer — from 
sports  editor  to  news  editor. 

*  4c 

Robert  D.  Gilliland — from  circulation 
director  of  the  Fresno  (Calif.)  Guide  to 
the  same  post  for  the  Sun  Press  Newspa¬ 
pers  in  Honolulu  .  .  .  Mike  Geniella — 
from  Marysville  (Calif.)  Appeal-Demo¬ 
crat  reporter  to  editor  of  the  Leeward 
Sun  Press  of  Oahu. 


Cannon  named  ad  chief 
of  Lubbock,  Tex.  papers 

Carl  N.  Cannon,  advertising  sales  man¬ 
ager  for  the  Augusta  (Ga.)  Chronicle- 
Herald,  has  been  named  advertising  direc¬ 
tor  of  the  Lubbock  (Tex.)  Avalanche- 
Journal,  announced  William  S.  Morris  III, 
president  of  Morris  Communications  Corp. 

Cannon  will  be  responsible  for  all  ad¬ 
vertising  sales,  reporting  to  Robert  R. 
Norris,  vicepresident  of  Southwestern 
Newspapers  Corp. 

4c  4c  4c 

Burk  Friedersdorf,  former  reporter 
for  the  Indianapolis  Star  and  public  re¬ 
lations  executive  at  Bozell  and  Jacobs, 
has  been  named  editor  and  general  man¬ 
ager  of  the  Greenfield  (Ind.)  Reporter. 

*  *  * 

James  Trcthewey,  managing  editor, 
has  moved  up  to  editor  of  the  Mining 
Journal,  Marquette,  Mich. 

if  it  it 

Charles  Clogher,  advertising  manager 
of  the  Kent-Ravenna  (Ohio)  Record 
Courier — elected  president  of  the  Ohio 
Newspaper  Classified  Advertising  Man¬ 
agers  Association. 

4c  4c  4c 

Edward  Soellner,  circulation  man¬ 
ager  of  the  Cincinnati  Post  and  Times- 
Star,  is  retiring  September  30  after  44 
years  in  the  business.  Replacing  him  will 
be  George  A.  Brackman,  city  circulation 
manager. 

♦  *  * 

Robert  L.  Mayall,  former  reporter 
with  the  Baltimore  Sun — named  director 
of  corporate  communications  of  the  Penn- 
Dixie  Corp. 

.  *  * 

Wallace  McKay  has  been  appointed 

general  manager  and  co-publisher  of  the 
Cape  Breton  Post  in  Sydney,  Nova  Scotia. 
He  joins  the  paper  after  26  years  with 
the  Corner  Brook  (Nfld.)  Western  Star 
where  he  was  publisher.  John  Adderley, 
advertising  manager,  has  been  named 

acting  manager  of  the  Western  Star. 

*  ♦  ♦ 

Arthur  Ferguson — from  business  man¬ 
ager  of  the  Troy  (Ala.)  Messenger  to  gen¬ 
eral  manager  .  .  .  Mrs.  Elaine  Car¬ 
michael — from  managing  editor  to  execu¬ 
tive  editor  .  .  .  Gary  Stogner — named 
sports  editor. 
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Mrs.  F.  W.  Schuller — from  part-time 
photographer  of  the  Anadarko  (Okla.) 
Daily  News  to  women’s  editor,  succeeding 
Mrs.  Robert  Hallmark,  who  resigned. 

*  *  * 

Bert  Gaskill,  editor  of  the  Motitana 
Standard — elected  president  of  the  Mon¬ 
tana  AP  Association,  succeeding  Ed 
Coyle,  editor  of  The  Missoulian. 

4(  4:  4= 

John  W.  Re:es — retiring  after  45  years 
as  reporter  and  editor  for  the  Cleveland 
Plain  Dealer  and  the  old  Cleveland  News. 
He  last  served  as  assistant  city  editor  of 
assignments. 

4c  4c  4c 

Fredelrick  F.  Stannard,  former  Cali¬ 
fornia  newspaper  i)ublisher  and  Wall 
Street  Journal  reporter,  has  been  ap¬ 
pointed  deputy  director  of  the  federal  of¬ 
fice  of  public  affairs. 

4s  4c  4: 

R.alph  Gr.\y — from  assistant  financial 
editor  of  Chicago  Today  to  coordinator  of 
editorial  services  for  Northern  Illinois 
Gas  Co. 

if  *  if 

Ernest  C.  Hextsley— from  Arizona 
Daily  Star  federal  reporter  to  Phoenix 
bureau  .  .  .  Rachard  Gilman — promoted 
to  assistant  city  editor  .  .  .  Clyde  Loweiry 
— to  assistant  news  editor. 

4c  4c  4c 

Bill  Cochran — outdoor  editor  of  the 
Roanoke  (Va.)  Times,  has  been  elected 
president  of  the  Virginia  Outdoor  Writers 
Association. 

4c  4c  4c 

Colleen  McCloske;y  —  named  family 
life  section  editor  of  the  Corona  (Calif.) 
Independent.  Formerly,  she  worked  on 
women’s  desk  of  the  Santa  Ana  (Calif.) 
Register. 

4c  4c  4c 

George  Rie'E  has  been  appointed  Alberta 
editor  for  tbe  Vancouver  (B.C.)  Journal 
of  Commerce,  covering  the  Northwest  Ter¬ 
ritories  from  a  base  in  Edmonton. 


ACB  WORKS  FOR  'THE 
NEWSPAPER  INDUS-TRY 
to  increase  newspaper  ad¬ 
vertising,  both  national 
and  local.  ACB  Reporting 
Services  build  national 
linage.  Our  co-op  advertis¬ 
ing  services  build  local  ad¬ 
vertising.  ACB  republishes 
advertising  ideas  that  help 
publishers,  ad  agencies,  ad¬ 
vertisers  and  stores.  Serv¬ 
ing  newspapers  since  1917. 

We  read  every  daily 
newspaper  advertisement 

ADVERTISING 

^CHECKING  BUREAU, INC. 

NEW  YORK  (10)  353  Park  Avenue,  South 
CHICAGO  (5)  434  S.  Wabash  Avenue 
MEMPHIS,  Tem.  •  COLUMBUS,  Ohio 
SAN  FRANCISCO,  (2)  20  Jones  Street 
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Time  Inc.’s  Chicago 
papers  make  changes 

The  constantly  fluid  Chicago  Northwest 
suburban  newspai)er  business  underwent 
another  of  its  numerous  changes  this 
week.  Involved  were  Pioneer  Publication, 
Wilmette,  Ill.,  a  group  of  weeklies  and 
bi-weeklies  operated  by  Time  Inc.,  as  part 
of  Time’s  newspaper  division,  and  Don 
Sider,  editor  of  the  newspaper. 

Sider  told  Editor  &  Pi’blishkr  he  will 
move  to  New  York  as  assistant  to  Otto 
Fuerbringer,  now  a  Time  vicepresident  in 
charge  of  the  magazine  division,  to  aid  in 
the  development  of  magazines  in  the  pho¬ 
tography  and  entertainment  fields.  The 
announcement  came  with  the  launching  of 
a  new  Time  magazine  in  the  specialty 
field  called  Money.  Sider  had  been  Pioneer 
Publications  editor  three  years. 

Succeeding  Sider  is  Arthur  Bellanger, 
35,  who  has  been  with  the  Pioneer  Publi¬ 
cations  and  Hollister  Group  for  nine 
years,  six  under  the  independent  Pioneer 
and  Hollister  managements  and  three 
years  as  a  sports  editor  and  executive 
editor  of  Time,  Inc.’s  West  suburban 
group. 


Philip  E.  Bash — former  president  of 
Clinton  E.  Frank  advertising  agency,  Chi¬ 
cago,  to  president  of  Barrington  (Ill.) 
Press. 

♦  ♦  * 

Ralph  Gray,  former  assistant  financial 
editor  of  Chicago  Today,  to  coordinator 
of  editorial  services  in  the  public  rela¬ 
tions  department  of  Northern  Illinois  Gas 
Co.,  Aurora. 

*  * 

David  Grier,  who  was  with  the  former 
Newspaper  I,  advertising  representative 
firm  for  several  large  dailies,  has  joined 
the  national  advertising  staff  of  the  Chi¬ 
cago  Tribune. 

*  «  ♦ 

William  “Ed”  Hern  has  been  named 
composing  room  foreman  of  the  Lafayette 
(Ind.)  Journal  and  Courier,  succeeding 
Paul  Spalding,  retired.  Spalding  joined 
the  newspapers  in  1938  as  a  compositor. 
Hern  has  been  assistant  foreman. 

♦  ♦  * 

George  V.  Budrean,  former  Chicago 
Tribune  reporter,  has  been  named  Na¬ 
tional  Safety  Council’s  public  information 
director. 


Raymond  Swann — from  assistant  cir¬ 
culation  manager  of  the  Burlington 
(Iowa)  Hawk  Eye  to  circulation  manager 
of  the  New  Albany  (Ind.)  Tribune. 

*  *  * 

H.  Sutton  Sharp,  editor  of  the  Park- 
ersburg  (W.  Va.)  Sentinel,  has  retired 
after  50  years  on  West  Virginia  newspa¬ 
pers,  10  of  which  he  spent  as  editor  of  the 
Parkersburg  paper. 

*  ♦  * 

Margaret  Dysart,  roving  editor  of  the 
Kingsport  (Tenn.)  Post  has  been  ap¬ 
pointed  to  the  staff  of  Governor  Winfield 
Dunn. 

.  .  * 

Oswald  Johnston — from  the  Balti- 
more  Sun’s  Washington  staff  to  the  Wash¬ 
ington  Star-News  to  report  on  national 
security  affairs.  He  is  a  graduate  of  Har¬ 
vard,  holds  degrees  from  Cambridge  and 
taught  English  at  Yale  before  becoming 
a  reporter  for  the  Jersey  City  (N.J.) 
Jersey  Journal. 

*  .  * 

Mary  Walton — from  the  Charleston 
(W.  Va.)  Gazette  to  the  Washington 
Post  as  an  assistant  to  Maxine  Chesire, 
columnist. 


WHEN  IS  A  WEED  NOT  A  WEED? 
WHEN  IT  IS  A  PHASMATIDAE. 


Stick  insect  that  is.  These  funny  bugs  have  adapted  to  look 
like  sticks  and  blades  of  grass.  That  way  they  escape  being 
eaten.  A  hungry  bird  can't  tell  dinner  from  the  rest  of  the 
shrubbery,  they  look  so  much  alike. 

Lots  of  things  in  life  look  at  first  glance  like  something  else. 

Or  at  least  it  seems  that  way  to  us.  But  then,  maybe  we're 
sensitized  to  the  matter.  People  sometimes  glance  at  a  yel¬ 


low  earthmoving  machine  and  say,  "Ah,  there's  another 
Caterpillar."  But  actually  Cat  and  Caterpillar  are  trade¬ 
marks  of  Caterpillar  Tractor  Co.  Those  names  should  only 
be  used  to  identify  the  products  we  make.  Things  like  en¬ 
gines,  scrapers,  trucks  and  a  lot  of  other  things  besides 
track-type  tractors. 

Your  help  in  the  "sticky"  problems  of  correct  use  of  our 
trademarks  will  be  appreciated. 


CATERPILLAR 


C«Mcpilltr.  Cat  and  (B  ata  Tradamartia  ol  CalatpiHar  TraclOf  Co 


Wheel  and  Track-Type  Tractors 

Loaders  •  Scrapers  •  Engines 

Motor  Graders  •  Piptelayers  •  Off-Highway  Trucks 


MODEL 

SST2024 

CAMERA 


$3,995  ’ 

MODEL  2024V 

VERTICAL 

CAMERA 


Why  complicate  your  life  by  ordering  your  cameras  and  platemaking 
equipment  separately?  nuArc  makes  it  all  so  simple:  •  A  single  nuArc 
Conversion  Package  contains  everything  you  need  to  convert  your 
paper's  camera  and  plate  departments  to  offset  •  Horizontal  or 
Vertical  20"  x  24"  nuArc  camera  •  Famous  Flip-Top  "all-in-one" 
Platemaker  •  Slim-Line  Light  Table  •  Rugged  Developing  Sink. 

You  can't  buy  better  cameras— and  nuArc's  Flip-Top  Platemaker  has 
been  known  for  years  as  the  best  in  the  business.  So  save  all 
’  the  time  of  looking  over  different  brands  of  equipment. 

^  Save  production  delays  by  having  everything  delivered 
„  at  once,  ready  to  use.  And,  if  you  need  any  other  offset 

equipment  (plateroom,  darkroom,  stripping  room) 
nuArc  has  it.  Put  all  the  responsibility  on  one  supplier 
Hh  who  can  furnish  everything. 


1  $395 

MODEL  FDS24  SINK 


(‘Includes  SST2024V  Camera, 
FT40  Flip-Top,  VLT42F  Light  Table, 
FDS24  Sink.  Add  $295  for  two-way 
back  shown  on  SST2024.) 


$1,295 

MODEL  FT40 
FLIP-TOP  PLATEMAKER 


$245 

MODEL  VLT  42F 
LIGHT  TABLE 


Camera 
to  Platemaker 
..,to  Press,..- 


Read  All  About  It! 

I  I  Please  send  me  your  free  brochure,  "How  One  Newspaper 
Converted  to  Offset." 

I  I  Have  your  local  nuArc  man  call. 


nuArc  company,  inc. 

4100  W.  Grand  Ave.,  Chicago.  III.  60651,  U.S.A.,  Area  Code  312,  278-3300 

New  York,  New  York  10014,  175  Varick  St.,  Area  Code  212,  255-7330 
Lot  Angeles,  Calif.  90015,  1221  S.  Maple  Ave  .  Area  Code  213,  746-3700 
Atlanta,  Georgia  30324,  555  Armour  Circle  N.E  ,  Area  Code  404,  873-5566 
Dallas,  Texas  75247,  7209  Envoy  Court,  Area  Code  214,  637-5710 
Boston,  Mast.  02210,  264  Summer  St.,  Area  Code  617,  542-1040 
Washington,  O.C.  20018, 3182  Bladensburg  Rd..  N.E  ,  Area  Code  202,  832-2110 
Export  Division,  4100  W  Grand  Ave.,  Chicago.  III.,  U.S.A.  CABLE :  "NUARCO" 
In  Canada:  nuArc  Co.  ot  Canada,  Limited,  Toronto,  REXDALE,  Ontario.  Canada 
27  Enterprise  Rd  ,  Area  Code  416.  248-0215 


Name. 


Attach  this  to  your  letterhead,  sign  your  name  and  mail  it  to 
Dept.  370  ED 


Prices  subject  to  change  without  notice. 


A  ANR  conference 
attracts  146 
food  editors 

By  George  W  ilt 

Newspaper  publishers  who  send  their 
food  pafje  editors  to  the  Food  Editors 
Conference  fret  more  than  their  money’s 
worth.  And  the  146  women  (plus  three 
male  food  writers)  who  participated  in 
the  six-day  event  staged  by  the  American 
Association  of  Newsi)aper  Representa¬ 
tives,  with  the  help  of  42  food  industry 
companies,  collected  enough  information 
to  pack  their  pages  until  the  next  confer¬ 
ence  rolls  around. 

The  food  writers  demonstrated  record 
endurance,  too.  They  sat  through  14 
speakers,  ranging  from  Ralph  Nader  to 
.\griculture  Undersecretary  E.  Phil 
Campbell,  and  including  nutritionists, 
home  economists,  medical  authorities,  diet¬ 
icians,  and  experts  on  production,  packag¬ 
ing,  preparation  and  serving  of  a  market- 
basket  variety  of  food  items. 

The  writers  sat  through  14  meals 
hosted  by  the  food  companies  and  featur¬ 
ing  or  including  their  products.  They 
watched  a  dozen  demonstrations,  sat  in 
on  seven  closed  seminars  at  which  they 
kicked  around  their  problems  and  ex¬ 
changed  ideas,  and  sandwiched  (excuse 
the  exi)ression)  in  ten  receptions,  snack 
and  coffee  breaks.  They  climbed  aboard 
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busses  for  four  tours,  fired  questions  at 
food  company  experts,  and — probably 
most  important  of  all — sat  down  at  their 
typewriters  at  seven  one  to  one-and-a- 
half-hour  “filing  breaks.” 

Three  teletype  machines  and  a  tele¬ 
phone  connected  facsimile  machine  were 
kept  busy  in  the  pressroom  sending  copy 
back  to  the  newspapers  represented  at  the 
conference. 

Readers  waul  recipes 

Pat  Williams,  Cinrmtiati  Fuqiiircr,  told 
us  that  she  found  the  conference  invalu¬ 
able  in  maintaining  contacts  with  food 
companies  who  supply  her  with  material 
she  uses  throughout  the  entire  year.  “In 
si)ite  of  all  the  hoopla  about  consumerism 
and  nutrition,  our  readers  are  mostly  in¬ 
terested  in  hard  food  news,  recipes,  menus 
and  diets.  We  have  to  interpret  the  in¬ 
formation  on  nutrition,  too,  for  those  who 
just  don’t  read  the  labels.” 

Mildred  Williams,  Richmn}id  (Va.) 
\(  WS-T.eadcr,  said  she  found  it  absolutely 
necessary  to  get  together  with  other  food 
editors  who  are  doing  the  same  things  you 
are,  and  may  have  come  up  with  some 
solutions  to  the  problems  that  you 
haven’t.” 

Dorothee  Poison,  Phoefiiv 
emphasized  the  importance  of  establishing 
the  lines  of  communication  with  the  peo¬ 
ple  who  keej)  her  supi)lied  with  informa¬ 
tion,  recipes,  pictures  and  releases 
throughout  the  entire  year.  “I  get  enough 
ideas  and  information  here  to  keep  me  in 
coi)y  for  months  ahead,”  she  pointed  out. 

Edith  Low,  Charlotte  News,  said 
that  she  found  the  conference  kept  her  up 
to  date  on  developments  in  nutrition,  die¬ 
tetics  and  the  “non-recipe”  factors  you 
need  to  know  about  the  produce  food 
pages. 

Solid  food  background 

The  group  attending  the  meetings  was 
a  varied  one,  and  based  on  an  on-the-spot, 
non-scientific  survey  revealed  that  about 
half  of  the  food  editors  were  graduate 
home  economists,  while  others  represented 
backgiound  and  training  in  dietetics,  agri¬ 
culture  and  other  related  fields.  Two  edi¬ 
tors  who  questioned  the  Agriculture  de¬ 
partment  executive  who  made  the  keynote 
address  prefaced  their  questions  by  stat¬ 
ing  they  were  wheat  farmers. 

About  a  dozen  of  delegates  were  new  on 
the  food  editors  desk,  and  one  young  lady 
told  us  she  had  been  her  newspaper’s  food 
editor  for  only  two  weeks. 

Three  male  food  editors  were  well- 
integrated  into  the  group.  Ken  Carter, 
Waterhury  Repuhlirav,  has  attended  25  of 
the  30  Food  Editors  Conferences,  and  told 
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E&P  that  he  has  been  accepted  as  “one  of 
the  gang”  after  a  few  looks  of  suspicion 
at  his  first  meeting.  He  said  he  found  the 
conference  provided  him  with  contacts  he 
used  all  year  for  his  paper’s  food  sections 
and  pages.  Charles  Iwanicki,  Meriden 
Record,  had  broken  the  ice  a  year  sooner, 
attending  26  of  the  conferences.  Charlie 
joined  in  praising  the  content  and  useful 
news  of  the  meetings.  Charles  Myers, 
Philadelphia  Daily  News,  who  edits  and 
makes  up  his  paper’s  feature  section  in¬ 
cluding  food,  women’s  news,  and  enter¬ 
tainment,  joined  the  male  contingent  this 
year  for  the  first  time,  and  was  seen 
grabbing  for  the  press  kits,  releases  and 
recijies.  He  said  he  found  the  sessions 
“very  useful,”  and  “hoped  that  next  year 
he  wouldn’t  have  to  run  back  to  the  paper 
during  the  afternoon  between  sessions  to 
work  on  tomorrow’s  pages.” 

• 

Family  Weekly 
begins  19th  year 

Family  Weekly  began  its  19th  year  of 
publication  September  28  with  a  record 
number  of  subscribing  newspapers,  and 
all-time  highs  in  circulation,  advertising 
publisher  Morton  Frank  said. 

With  its  issue  in  production.  Family 
Weekly,  achieved  a  print-order  in  excess 
of  10  million  copies  for  the  first  time  in 
its  history.  The  advertising  rate  base  is 
dVz  million,  effective  with  its  first  issue 
this  month. 

Family  Weekly’s  circulation  has  become 
the  fourth  largest  of  any  publication  in 
America,  surpassed  only  by  Reader’s  Di- 
f/est,  TV  Guide  and  Parade.  The  supple¬ 
ment  is  distributed  by  281  newspapers. 

Advertising  linage  for  the  first  seven 
months  of  this  year  was  up  11.5%  over  the 
same  period  last  year.  Ad  revenue  was  up 
24.4%  for  the  same  time. 

In  its  first  full  year  of  operation  1954, 
Family  Weekly’s  total  advertising  revenue 
was  $298,503.  Last  year’s  ad  revenue  was 
reported  as  $27,0.32,372.  So  far  in  1972,  ad 
revenue  is  developing  at  a  rate  estimated 
to  reach  $32,000,000  for  the  year. 

Ten  years  ago,  when  the  five  then- 
existing  nationally  syndicated  newspaper 
magazines  all  were  experiencing  grave 
advertising  problems.  Family  Weekly’s 
gross  PIB  revenue  was  $6,556,265. 

• 

New  PR  hall  of  fame 
inducts  Beauchamp 

Reginald  E.  Beauchamp,  assistant  to 
the  president  of  the  Philadelphia  Bulletin, 
has  been  honored  as  the  first  member  of 
the  Philadelphia  Public  Relations  Associa¬ 
tion  Hall  of  Fame. 

Beauchamp  received  a  letter  from  Pres¬ 
ident  Nixon  citing  him  for  the  “kind  of 
civic  involvement  that  has  earned  you  this 
expression  of  gratitude  and  admiration.” 

Frank  Rizzo,  mayor  of  Philadelphia, 
said,  “I  cannot  think  of  anyone  more 
worthy  of  this  tribute  than  Reggie.” 
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Advocacy  for  or  against 
No-Fdult  car  insurance 
isn’t  our  bag. 

Accuracy  is. 

"In  states  with  no- fault  laws,  redress  to  the 
courts  by  injured  parties  is  eliminated." 

As  it  happens,  this  quote  from  one  of  the  wire 
services  is  in  error.  The  fact  is  that  every 
existing  no-fault  plan  does  provide  for  redress 
to  the  courts. 

But  who  can  blame  the  wire  service  for  confusion? 

Every  aspect  of  no- fault  insurance  is  changing  fast. 
Legislation  varies  from  proposal  to  proposal,  from 
state  to  state.  Advocates  vary  from  pro  to  con. 

So  it's  understandable  that  much  of  today's  news 
about  no-fault  is  confusing. 

State  Farm  believes  that  only  by  experimenting  on 
the  state  level  can  we  come  up  with  the  best  answer. 

But  adding  our  opinion  on  no- fault  isn't  our  point. 
Helping  you  understand  all  sides  is. 

Our  Press  Relations  Department  can  keep  you  on  top 
of  today's  changes  in  no- fault  car  insurance.  Phone 
us.  You'll  get  direct,  accurate  facts  from  a  staff 
of  news-trained  working  pros. 

Whatever  the  insurance  subject,  whatever  the 
information  you  want,  just  call  us  collect.  We  figure 
that  a  good  way  to  get  the  facts  is  to  start  at'  the 
top,  with  the  world's  largest  car  insurer. 


Call  309/662-2521  or  309/662-2063 
Department  of  Public  Relations 
State  Farm  Insurance  Companies 
Bloomington,  Illinois  61701 


Hall  of  Fame 

(Conthined  from  page  20) 


plan  at  the  Goerpia  Press  Institute  on 
I'eh.  21.  It  is  under  the  joint  direc¬ 

tion  of  the  Henry  Grady  School  of  Jour¬ 
nalism  at  the  University  of  Georgia  and 
the  Georgia  Press  Association,  and  is  lo¬ 
cated  in  the  reading  loom  of  the  Henry 
W.  Grady  School.  Election  is  hi-annual 
and  not  more  than  five  persons  are  select¬ 
ed  at  any  one  time. 

Nominations  may  he  made  hy  members 
of  the  Georgia  Press  Association  and  the 
final  selection  is  made  by  the  Georgia 
Hall  of  Fame  Committee.  Subjects  select¬ 
ed  “shall  have  rendered  outstanding  ser¬ 
vice  in  the  field  of  newspaper  journalism 
and  shall  not  he  in  life  at  the  time  of 
selection.” 

An  11  X  12  inch  “likeness”  of  each 
honoree  is  placed  in  the  Hall  of  Fame 
area.  Close  relatives  of  those  honored  are 
invited  to  attend  the  recognition  program. 

Just  faded  away 

The  Illinois  Editors’  Hall  of  Fame,  es¬ 
tablished  by  the  Illinois  Press  Association 
in  1927  following  the  assassination  of  Don 
R.  Mellett,  editor  of  the  Canton  (0.)  Dni- 
Ig  Xen's.  It  was  proposed  by  L.  M.  Wood, 
publisher  of  the  Flora  Journal,  “to 
l)reserve  the  spirit  and  achievement  of 
notable  members  of  the  press.”  According 
to  .Arthur  E.  Strang,  secretary-manager 
of  the  Illinois  Press  Association,  “it  just 
faded  away  many  years  ago.”  No  selec¬ 
tions  have  been  made  since  1943. 

This  Hall  of  Fame  consisted  of  three 
.sections:  A  state  section,  established  in 
1927;  a  general  section,  established  in 
1930;  and  a  freedom  of  the  press  section, 
established  in  193fi.  To  be  elected,  a  man 
or  woman  must  have  been  dead  at  least 
one  year  and  must  have  achieved  more 
than  average  significance  as  a  “pioneer, 
public  servant  of  unusually  great  or  long 
service,  or  a  contributor  to  the  discipline 
and  practices  of  journalism.”  Busts  “he¬ 
roic  in  size”  were  obtained  of  those  chosen 
for  the  Hall  of  Fame.  They  are  owned  by 
the  Illinois  Press  Association  and  are  lo¬ 
cated  in  the  corridors  of  Gregory  Hall 
on  the  University  of  Illinois  campus. 

The  Indiana  Journalism  Hall  of  Fame, 
established  in  1965,  sponsored  hy  the  Indi¬ 
ana  Professional  Chapter  of  Sigma  Delta 
Chi  and  housed  in  the  Indianapolis  Press 
Club. 

Three  of  four  persons  are  chosen  annu- 
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ally.  An  18  x  25  inch  plaque,  containing 
information  about  the  person,  is  mounted 
in  the  Hall  of  Fame  area  and  the  individ¬ 
ual  is  given  a  small,  shield-shaped  plaque. 

.Annual  banquet 

The  presentation  is  made  at  the  annual 
Hall  of  Fame  banquet  of  the  Indiana  SDX 
chapter.  Those  honored  are  selected  from 
every  field  of  journalism  and  are  chosen 
by  a  sitecial  committee  named  by  the  SDC 
chajtter  president.  To  he  selected  for  the 
Hall  of  Fame  a  new.cman  must  he  a.ssoci- 
ated  with  Indiana,  either  by  having  been 
born  in  the  state  or  having  worked  for  a 
news  medium  in  the  state. 

The  Kansas  Newspaper  Hall  of  Fame, 
established  in  1931  and  located  in  a  spe¬ 
cial  room  in  Flint  Hall  which  houses  the 
University  of  Kansas  School  of  Journal¬ 
ism. 

One  person  usually  is  .selected  each 
year,  although  on  several  occasions  more 
than  one  person  has  been  so  honored.  The 
recognition  takes  place  on  Kansas  Editor’s 
Day,  held  annually  on  a  Saturday  in  the 
fali  at  the  University  of  Kansas.  The 
memorial  consists  of  5  x  7  inch  photo¬ 
graphs,  with  the  editor’s  name  and  date  of 
election. 

Selection  is  restricted  to  newspaper 
people  dead  at  least  three  years.  Selection 
is  in  recognition  of  talents  and  influence 
as  well  as  marked  service  to  community 
and  .state.  They  are  elected  by  members  of 
the  Quarter  Century  Club,  composed  of 
publishers,  editors,  or  writers  who  have 
been  closely  associated  with  newspaper 
work  in  Kansas  for  25  years. 

Housed  in  new  building 

The  Maryland  Hall  of  Fame,  estab¬ 
lished  in  1955  by  the  old  Maryland  Press 
Association  as  suggested  by  Elmer  M. 
Jack.son  Jr.  upon  the  opening  of  a  depart¬ 
ment  of  journalism  at  the  University  of 
Maryland.  It  was  thought  appropriate  to 
use  the  new  building  as  the  setting  for  the 
Hall  of  Fame.  (The  Maryland  Press  As¬ 
sociation  was  predecessor  of  the  present 
Maryland-Delaware-District  of  Columbia 
.Association.) 

No  new  members  have  been  added  in 
the  past  12  years,  but  those  selected  were 
memorialized  by  means  of  photographs 
with  an  identification  plate  attached 
thereto.  Only  new’spapermen  were  select¬ 
ed,  hut  apparently  other  criteria  were 
non-existent. 

The  Michigan  Newspaper  Hall  of  Fame 
started  in  1952,  at  the  suggestion  of  Gene 
Alleman,  then  secretary  of  the  Michigan 
Press  Association,  and  .Albert  A.  (Bert) 
Applegate,  head  of  the  department  of 
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journalism  at  Michigan  State  University. 
The  project  is  co-sponsored  by  the  two 
organizations. 

The  Hall  of  Fame  is  located  in  the 
lobby  of  the  journalism  building  at  Michi¬ 
gan  State  University.  A  photograph  and 
brief  biographical  sketch  of  those  honored 
were  mounted  together  and  two  copies 
made — one  for  the  Hall  of  Fame,  and  one 
for  the  family  or  newspaper  involved.  No 
selections  have  been  made  in  the  last  four 
years,  apparently  because  of  hard  feelings 
resulting  from  earlier  selections.  Origi¬ 
nally,  those  chosen  had  to  be  deceased  but 
this  was  changed  to  “honor  the  living” 
and  that  is  apparently  when  the  trouble 
began. 

• 

Three  are  wounded 
in  gunfight  at 
newspaper  plant 

John  H.  Martin,  former  editor  of  the 
People’s  Guardian  of  Cumberland,  Mary¬ 
land,  who  was  sentenced  to  30  days  in  jail 
for  taking  a  picture  inside  of  the  court¬ 
house  (E&P,  May  6,  1972)  was  accused 
by  police  of  shooting  his  wife  and  the  pa¬ 
per’s  printer  on  September  27  at  the  news¬ 
paper  plant  in  Frostburg,  Md. 

His  wife,  Dorothy  Martin,  47,  is  in  criti¬ 
cal  condition.  Gerhard  William  Karl 
Thiele,  a  printer,  is  in  fair  condition,  beth 
with  bullet  wounds,  state  police  reported. 

John  Murray  Martin,  who  succeeded  his 
father  in  June  as  editor  of  the  muck- 
laking  People’s  Guardian,  said  his  mother 
was  shot  three  times  inside  the  newspa¬ 
per  plant  and  Thiele  once. 

The  senior  Martin  and  Thiele,  he  said, 
rolled  onto  the  sidewalk,  fighting.  Mrs. 
Martin  locked  the  door  as  the  printer 
broke  away  and  crawled  up  the  street 
until  he  was  shot  twice  more. 

The  hospital  said  Martin  was  uncon¬ 
scious  when  admitted  but  the  only  visible 
injuries  were  cuts  on  the  head. 

• 

Women’s  ed  found  shot 
to  death  at  resort  area 

The  women’s  editor  of  the  Raleigh 
(N.C.)  Times  and  a  local  real  estate  man 
were  found  shot  to  death  at  a  fishing  and 
picnic  resort  on  the  Neuse  River  near 
hei  e  September  30. 

The  bodies  of  Patricia  Grimes,  24  years 
old,  and  Peter  Pescud  Williams  Jr.,  27, 
were  found  about  25  yards  apart  on 
Raleigh  Beach. 

L.  W.  Kelly,  chief  deputy  of  Wake 
County,  said  that  both  victims  had  been 
shot  several  times.  There  have  been  no 
arrests. 

Williams  had  been  employed  since  1971 
as  a  salesman  associated  with  his  father’s 
realty  firm,  William  &  Haywood,  Inc. 

Miss  Grimes  joined  The  Times  about 
two  years  ago.  She  also  wrote  a  column, 
called  “This  is  Raleigh,”  which  appeared 
three  times  a  week. 

Frank  Daniels  Jr.,  president  of  the 
Neves  and  Observer  Publishing  Co.,  w'hich 
publishes  the  Times,  has  offered  a  $5000 
reward  to  any  person  furnishing  informa¬ 
tion  leading  to  arrest  and  conviction  of 
the  killer  or  killers. 
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MOW’D  YOU 
UKE  TO  KISS 


1,600,000 


We  all  know  how  important  jobs 
are  in  a  rib-tight  economy.  But  did 
you  know  that  the  cotton  industry 
provides  jobs  for  1 ,600,000 
Americans,  with  a  multibillion- 
dollar  payroll?  (At  the  farm  level 
alone,  the  income  is  $2.2  billion 
annually.)  That’s  fact. 

Jobs  and  payrolls  are  important 
yardsticks  in  measuring  an 
industry’s  value  to  the  economy. 
But  these  aren’t  the  only  ones. 


HOW  ABOUT  EXPORTS 
OF  $584,000,000 

For  example,  in  1971,  the  U.S. 
balance  of  payment  deficit  was  a 
whopping  $29.6  billion.  One  of 
the  few  bright  spots  was  cotton 


exports,  which  earned  $584 
million. 

OR  300,000  PARTNERS 
IN  THE  BAHLE 
AGAINST  INFLATION 

There  are  some  300,000  U.S. 
cotton  farms.  No  single  farmer  or 
group  is  strong  enough  to 
influence  cotton  prices.  By 
comparison,  only  eight  corpora¬ 
tions  control  80%  of  all  U.S.  man¬ 
made  fibers.  Without  cotton  as  a 
viable  commodity,  prices  of 
consumer  goods  made  from 
synthetic  fiber  would  have  to  go  up. 

OR  ALL  THE  OTHER 
BENEFITS  OF  COHON 

We’ve  highlighted  a  few  of  the 


many  ways  cotton  contributes  to 
a  healthy  and  vigorous  U.  S. 
economy.  We  haven’t  even 
mentioned  how  the  industry  is 
working  for  our  environment.  Or 
how  cotton  contributes  substan¬ 
tially  to  a  balanced  agriculture.  Or 
how,  without  cotton,  you  might 
have  to  give  the  shirt  off  your  back 
just  to  buy  a  towel. 

There  are  also  other  facts  you 
should  know . . .  and  we’ll  be  glad 
to  give  them  to  you.  Write  the 
National  Cotton  Council  of 
America,  Dept.  PA, 

P.  O.  Box  12285,  Memphis, 

Tenn.  38112. 


WHEN  IT  COMES  TO  A  STRONG  ECONOMY,  COHON  COUNTS 


Financial  Notes  By  Robert  C.  Davis 


Downe’s  sale  undated — A  secondary 
offering  of  Universal  Communications 
Inc.  stock,  by  which  Downe  Communica¬ 
tions  was  expected  to  realize  about  $500,- 
000,  has  as  yet  not  been  scheduled. 

The  underwriter,  D.  H.  Blair  Securities 
Corp.  said  (Oct.  3)  that  “market  condi¬ 
tions  have  delayed  the  offering  temporari¬ 
ly  and  that  no  target  date  has  been  set.” 

Publishers  have  been  watching  the  pro¬ 
posed  sale  with  some  interest  as  it  would 
represent  a  key  step  in  the  ads-for-stock 
barter  arrangement  that  Downe  and  Uni¬ 
versal  experimented  with  two  years  ago. 
Under  the  arrangement,  Dowme  received 
175,000  Universal  shares  in  exchange  for 
space  worth  $1.6  million. 

However,  now  that  Downe  .seeks  to  cash 
in  some  chips,  adverse  market  conditions 
intervene.  In  an  offering  of  its  own  last 
July,  Downe  was  forced  to  sell  825,000 
shares  of  common  stock  at  $8  a  share. 

When  the  offering  was  first  announced 
in  February,  Downe’s  bid  price  was  $13.50 
a  share  for  the  over-the-counter  stock. 
Now  the  bid  price  is  about  $6.50. 

.\ccording  to  Universal’s  preliminary 
prospectus,  Downe  owns  175,000  shares  of 
Universal  and  is  selling  50,000  shares.  The 
stock’s  bid  price  is  11%,  but  the  offering 
of  240,000  shares  probably  would  be  sold 
at  some  discount. 

*  ♦  • 

Newspaper  stocks  P/E  ratios  —  As  op¬ 
posed  to  glamour  stocks  in  other  indus¬ 
tries,  newspaper  companies  which  have 
shown  considerable  popularity  among  in¬ 
vestors,  do  not  suffer  from  inflated  price- 
earnings  ratios. 

The  new  p  e  ratio  tabulation  will  prove 
itself  a  valuable  figure  for  investors,  es¬ 
pecially  in  comparing  companies  within 
the  same  industry.  Careful  investors 
won’t  overlook  the  company’s  dividend 
rate  and  history  in  making  comparisons. 

For  example,  the  New  York  Times  this 
week  appears  to  be  at  a  p/e  disadvantage 
when  compared  to  the  Washington  Post. 
The  Times  sells  for  about  $18  a  share  and 
shows  a  p/e  ratio  of  23.  The  Washington 
Post  Co.  sells  at  approximately  $32.50  a 
share,  but  carries  a  p/e  ratio  of  18.  How¬ 
ever,  the  Times  pays  dividends  of  60  cents 
a  share  compared  to  20  cents  a  share  paid 
by  the  Washington  Post. 

In  comparing  the  following  ratios,  it 
should  be  remembered  that  while  Cowles 
Communications  has  little  earnings  of  its 
own,  its  price  is  keyed  to  that  of  the 
Times,  because  of  its  large  Times  stock 
holdings.  P/E  ratios:  Capital  Cities  Broad¬ 
casting,  27;  Cowles  Communications,  92; 
Gannett,  34;  Jefferson-Pilot,  25;  Knight, 
30;  Lee  Enterprises,  18;  Media  General, 
16;  New  York  Times,  23;  Bidder  Publica¬ 
tions,  18;  Time  Inc.,  15;  Times  Mirror,  24; 
Washington  Post,  18. 

For  over-the-counter  stocks,  which  are 
not  included  in  the  p/e  tables,  ratios  may 
be  determined  by  dividing  the  company’s 
earnings  per  share  into  the  stock’s  market 
price. 


American  Financial  Corp.’s  purchase — 
Owners  of  the  Cincinnati  Enquirer,  the 
American  Financial  Corp.  has  acquired 
$110,000  of  debentures  in  American  Fi¬ 
nancial  &  Leasing  Services  Co.  of  which 
American  Financial  owns  82%.  Acquisition 
of  the  614%  convertible  stock  raises  the 
parent  company’s  holdings  to  $525,000 
worth  of  the  debentures. 

♦  ♦  ♦ 

Milwaukee  Journal  wins  rate  hike — 
The  Journal  Company,  publishers  of  the 
Milwaukee  Journal  received  an  OK  from 
the  Price  Commission  to  raise  ad  rates 
2.16%,  which  would  result  in  a  2.07G 
revenue  gain.  About  82.5%  of  the  com¬ 
pany’s  stock  is  owned  by  more  than  1,300 
active  and  retired  employees. 

«  «  * 

Time  Inc.’s  request  denied — The  Price 
Commission  has  denied  Time  Inc.’s  bid  for 
a  5.6%  price  increase  as  an  average  boost 
to  be  applied  to  advertising  rates  based  on 
anticipated  cost  increases  next  year. 

The  commission  reportedly  turned  down 
the  request  on  grounds  that  the  antici¬ 
pated  boost  is  not  an  allowable  cost  jus¬ 
tification. 

*  «  * 

Hearst  to  purchase  its  stock  —  Two 
charitable  foundations  and  a  trust,  which 
own  all  of  Hearst  Corp.’s  outstanding 
non-voting  common  stock,  have  agreed  to 
sell  the  stock  to  Hearst  for  $108  million  in 
cash. 

The  William  Randolph  Hearst  Founda¬ 
tion  in  California  and  the  Hearst  Founda¬ 
tion  in  New  York,  established  by  the  pub¬ 
lisher  before  his  death  in  1951,  hold  most 
of  the  non-voting  stock.  Subject  to  the 
approval  of  California  and  New  York 
courts,  and  to  a  favorable  federal  tax 
ruling,  the  sale  is  designed  to  allow  the 
foundation’s  to  diversify  their  investment 
portfolios.  At  the  same  time,  the  sales 
would  comply  with  federal  and  state  laws. 

*  «  « 

Post  Corp.  drops  subsidiary — Post  Fi¬ 
nancial  Corp.,  a  subsidiary  of  Post  Corp. 
of  Appleton,  Wise.,  will  be  terminated  by 
the  parent  company  for  unsatisfactory  fi¬ 
nancial  operations. 

The  Chicago-based  unit,  represents  one 
of  four  Post  insurance  outlets,  and  its 
closing  is  not  expected  to  materially  af¬ 
fect  the  company’s  earnings. 

In  July,  Post  Corp.  reported  that  its 
Milwaukee-based  property  and  casualty 
underwriter  had  an  earnings  increase  of 
68%  in  the  second  quarter  and  a  total  of 
$209,000  net  income.  The  company  owns 
six  newspapers  and  eight  broadcast  sta¬ 
tions. 

*  *  * 

China  trade  prospects — North  American 
Rockwell,  parent  company  of  MGD 
Graphic  Systems  Inc.,  makers  of  Goss 
presses,  has  agreed  to  establish  a  joint 
venture  with  a  Tokyo  firm  aimed  at  the 
Far  East  market,  including  mainland  Chi¬ 
na. 

The  split-ownership  venture,  Ikegai- 
Goss  Co.,  formed  with  Ikegai  Iron  Works 
Ltd.,  projects  sales  of  $14  million  a  year 
by  1977. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

American  Financial  Corp.  (OTC)  . 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Bdestg.  (NYSE)  . 

Com  Corp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm  (OTC)  . 

Gannett  (NYSE)  . 

Harte  Hanks  (OTC)  . 

Jefferson.Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprises  (AMEX)  . 

Media  General  (AMEX)  . . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (OTC)  . 

Bidder  Publications  (NYSE)  . 

Southern  Press  (CE)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 

SUPPLIERS 

Abitibi  (CE)  . 

Addressograph  Multi  (NYSE)  . 

Alden  Electronics  (OTC)  . 

Altair  (OTC)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AME)()  . 

Compuscan  (OTC)  . 

Comsat  (NYSE)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Datascan  (OTC)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Intertype  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

LogEtronics  (OTC)  . 

MacMillan,  Bloedel  (CE)  . . 

Milgo  Electronics  (AMEX)  . 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  &  Mfg.  (NYSE)  . 

No.  American  Rockwell  (NYSE)  . 

Photon  (OTC)  . 

Richardson  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . . 

Southwest  Forest  Ind.  (NYSE)  . . 

Sun  Chemical  (NYSE)  . 

Wheelabrator-I^rye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 

ADVERTISING  AGENCIES 

Doremus  (OTC)  . 

Doyle,  Dane,  Bernbach  (OTC)  . 

Foote,  Cone,  Belding  (NYSE)  . 

Grey  Advertising  (OTC)  . 

Interpublic  Group  (NYSE)  . 

Needham,  Harper  1  Steers  (OTC)  . 

Ogiivy.  Mather  (OTC)  . 

PKL  Co,  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locke  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 
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Columbia  J-dean  Abel 
named  Amex  governor 

Elie  Abel,  dean  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journalism, 
was  among  20  new  members  nominated  to 
the  American  Stock  Exchange’s  board  of 
governors,  under  a  reorganization. 

Another  member  from  the  publications 
field  is  Theodore  L.  Cross,  48,  editor  and 
publisher  of  the  Bankers  Magazine  and 
editor  of  Business  and  Society  Review.  He 
is  also  an  attorney. 

Cross  will  serve  in  the  term  that  ex¬ 
pires  in  April  1973  and  Abel  is  among 
those  whose  term  ends  in  April  1974. 
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"Vfery  few 
media  sales  are 
made  without 
serving  the 
media 
information 
needs  of  the 
people  who 
make  the  huys. 


Your  Service- Ads  in  SRDS  help  your  salesmen  become 
more  productive  by  serving  those  same  needs. 


Because  of  the  way  SRDS  is  used  by  the  people  you  seek  to  sell, 
your  opportunity  there  is  not  to  promote,  in  the  ordinary  sense. 
It  is  to  communicate  capsuled  highlights  of  your  media  values, 
for  the  convenient  use  of  all  who  are  involved  in  media  matters. 
In  SRDS  you  are  taking  positive  steps  to  sell  by  providing 
buying  information.  At  the  same  time  you  fortify;  you 
magnify  your  direct  selling  action  by  helping  your  men 
increase  their 

productivity 

to  get  more  contracts,  to  average  larger  contracts,  which 
is  one  sure  way  media  have  left  to  increase  profits. 

^  YOU  ARE  THERE  by  people  Pup 

STANDARD  RATE  &  DATA  SERVICE,  INC. 

the  national  authority  serving  the  media-buying  function 

5201  Old  Orchard  Road,  Skokie,  Ill.  60076 


Shield  hearing 

(Continued  from  page  10) 


critical,  as  were  witnesses  representing 
the  media  who  testified  at  previous  hear¬ 
ings,  of  the  Supreme  Court’s  June  29th 
ruling  that  the  First  Amendment  to  the 
Constitution  did  not  absolve  newsmen 
from  the  obligation  to  respond  to  subpoe¬ 
nas  and  tell  law  enforcement  officials 
what  they  knew  about  potentially  criminal 
activities  of  groups  or  individuals. 

They  also  sharply  disagreed  with  the 
testimony  of  Roger  C.  Cramton,  an  Assis¬ 
tant  U.S.  Attorney  General,  that  legisla¬ 
tion  was  unnecessary  because  the  Attor¬ 
ney  General’s  guidelines  governing  issu¬ 
ance  of  subpoenas  afforded  newsmen  am¬ 
ple  protection  from  improper  incursion 
upon  their  constitutional  rights. 

Wlialen's  bill 

The  first  Congressman  called  to  the  wit¬ 
ness  table  was  Charles  W.  Whalen,  Jr., 
an  Ohio  Republican,  who  introduced  on 
September  5  a  bill  “to  assure  the  free  flow 
of  information  to  the  public.” 

His  bill  would  provide  that  any  person 
“connected  with  or  employed  by  the  news 
media  or  press,  or  who  is  indeiiendently 
engaged  in  gathering  information  for 
publication  of  broadcast”  shall  not  be  re¬ 
quired  by  any  court,  grand  jury,  legisla¬ 
ture  or  administrative  body  to  disclose 
“any  information  or  the  source  of  any 
information  procured  for  publication  or 
broadcast.” 

The  Whalen  bill  would  afford  qualified 
privilege  because  while  it  would  permit 
“any  person  seeking  information  or  the 
source  thereof’  protected  by  the  measure 
to  apply  to  a  Federal  District  Court  for 
an  order  divesting  such  protection,  it 
would  require  that  the  court  would  grant 
the  application  only  after  determining 
that  the  agency  has  shown  “by  clear  and 
convincing  evidence”  that  the  information 
sought  is  relevant  to  a  specific  j)rol)able 
violation  of  law,  cannot  be  obtained  by 
alternative  means,  and  has  demonstrated 
a  “compelling  and  overriding  national  in¬ 
terest”  in  the  information. 

In  general  the  Whalen  bill  follows  a 
draft  proposal  prepared  by  a  Joint  Media 
Committee  composed  of  representatives  of 
the  American  Society  of  Newspaper  Edi¬ 
tors,  the  Associated  Press  Managing  Edi¬ 
tors  Association,  Sigma  Delta  Chi,  the 
National  Press  Photographers  Association 
and  the  Radio  Television  News  Directors 
As.eociation.  Senator  Walter  Mondale  of 
Minnesota  introduced  a  similar  bill  in  the 
Upper  House. 

Spokesmen  for  each  member  of  the 
Joint  Media  Committee  supported  the 
Whalen  bill  in  testimony  before  the  House 
subcommittee. 

In  his  testimony.  Rep.  Whalen  said  that 
the  inability  of  reporters  to  guarantee 
anonymity  for  sources  would  lead  to  a 
drying  up  of  confidential  information 
which  “plays  a  vital  role  in  keeping  the 
public  informed.” 

“Unfortunately  history  indicates,” 
Whalen  said,  that  the  subpoena  has  not 
been  used  against  journalists  as  a  tool  in 
the  fight  against  crime.  Instead,  the  gov¬ 
ernment  has  used  the  subpoena  as  a  club 


to  threaten  and  punish  the  press.” 

Rep.  Robert  Kastenmeier,  chairman,  and 
other  members  of  the  subcommittee  indi¬ 
cated  in  questions  asked  their  fellow  Con¬ 
gressman  that  his  bill  might  requii'e  some 
tightening  up  as  to  language,  especially 
by  a  clearer  definition  of  what  constituted 
an  “overriding  national  interest”  in  the 
information  sought. 

ReidV  bill 

Following  Whalen  to  the  witness  table 
was  Rep.  Ogden  R.  Reid,  of  New  York, 
former  editor  and  publisher  of  the  Xew 
York  Herald  Tribune.  He  urged  that 
three  limitations  be  placed  upon 
newsmen’s  privilege.  First,  where  a  court 
finds  that  withholding  information  would 
cause  “substantial  injustice”  to  a  party  in 
a  civil  defamation  suit:  second,  where  a 
court  is  seeking  the  identity  of  a  person 
who  has  violated  Federal  laws  concerning 
the  secrecy  of  grand  jury  jiroceedings, 
and  third,  where  a  couid  determines  that 
disclosure  is  required  to  prevent  a  threat 
to  human  life,  espionage  or  foreign  ag¬ 
gression. 

Reid  said,  however,  that  the  government 
has  no  right  to  u.se  the  subpoena  power  in 
a  “fishing  expedition.” 

The  New  York  Congressman  was  asked 
by  the  Chairman  and  other  members  of 
the  subcommittee,  whether  legislative  pro¬ 
tection  should  apjily  to  authors  of  books, 
fiction  or  nonfiction,  who  are  in  reality 
.nvestigative  reporters.  He  thought  per¬ 
haps  it  should,  but  that  the  privilege 
should  be  qualified. 

Moorlirad's  bill 

Representative  William  S.  Moorhead,  of 
Pennsylvania,  who  introduced  a  free  flow 
of  information  bill  on  September  Id,  vir¬ 
tually  identical  with  the  Whalen  bill,  told 
the  subcommittee  that  recent  develop¬ 
ments  “pointed  to  the  necessity  for  legis¬ 
lative  protection  of  newsmen.” 

His  bill,  he  said,  “not  only  provides  the 
necessary  protection  for  the  press,  but 
also  provides  for  access  to  the  reporter’s 
information  under  limited  and  clearly 
defined  circumstances  consistent  with  the 
national  interest.  This  is  not  a  press  priv¬ 
ilege  bill,  it  is  a  necessary  adjunct  to  the 
Constitutional  protections  we  all  recog¬ 
nize.” 

Because  of  the  possible  “overriding  na¬ 
tional  interest”  in  obtaining  newsmen’s 
information,  Moorhead  said,  he  was  not  in 
favor  of  legislation  creating  an  un¬ 
qualified  privilege. 

Koch's  bill 

Rep.  Edward  I.  Koch,  of  New  York,  told 
the  Subcommittee  that  the  bill  he  intro¬ 
duced  “does  not  give  the  press  license; 
reporters  cannot  claim  its  protection  in 
civil  ca.ses  of  libel ;  they  w'ould  have  to 
seek  protection  of  the  courts,  in  instances 
involving  a  threat  to  human  life  or  for¬ 
eign  aggression;  and  they  could  not  claim 
l)iivilege  in  publishing  grand  jury  min¬ 
utes  or  other  proceedings  required  to  be 
kept  secret  by  the  laws  of  the  United 
States.”  In  most  respects  the  Koch  bill 
paiallels  the  measure  introduced  by  Rep. 
Reid. 

Questions  asked  of  each  of  the  testify¬ 


ing  Congressmen,  indicated  a  definite  con¬ 
currence  by  members  of  the  subcommittee 
that  legislation  was  necessary,  but  that 
the  committee  would  “markup”  whatever 
bill  it  reports  to  eliminate  vagueness  in 
some  of  the  provisions  of  the  six  measures 
ui)on  which  hearings  are  being  held. 


Yale  law  Prof.  Alexander  U.  Rickel 
says  in  one  sense  the  American  Press  was 
better  off  before  it  won  its  battle  with  the 
government  over  publication  of  the  Pen¬ 
tagon  Papers. 

Bickel,  who  represented  the  Xeic  York 
Times  in  the  1971  court  battle  over  publi¬ 
cation  of  the  secret  Vietnam  War  study, 
explained  that  those  freedoms  which  are 
neithei-  challenged  nor  defined  are  most 
secure. 

“Before  June  15,  1971,”  he  said, 

“through  one  civil  and  two  world  wars 
and  other  wars,  there  had  never  been  an 
effort  by  the  federal  government  to  censor 
a  newsi)ai)er  by  attempting  to  impose  a 
restraint  iirior  to  publication  directly  or 
in  litigation.  ’ 

Bickel  told  a  meeting  of  the  State  Bar 
of  California  September  2G  “that  spell 
was  broken  and  in  a  sense  freedom  was 
diminished”  with  the  battle  over  the  Pen¬ 
tagon  Papers. 

“In  this  sense  ...  it  is  true  that  the 
American  press  was  freer  before  it  won 
its  battle  with  the  government  over  the 
Pentagon  Papers  in  1971  than  after  its 
victory,”  Bickel  said. 

But  he  added  that  “freedom  was  also 
extended  in  that  the  conditions  in  which 
governments  will  not  be  allowed  to  re¬ 
strain  publication  are  now  clear  and  i)er- 
hai)S  more  stringent  than  they  have 
l)een.” 

• 


Total  estimated  U.  S.  newsprint  con¬ 
sumption  was  823,127  tons  in  August, 
8.4  G  more  than  in  August  1971,  the 
.American  Newspaper  Publishers  Associa¬ 
tion  reported.  Consumption  for  August 
1971  was  759,344  tons.  There  were  four 
Sundays  in  .August  1972  and  five  Sundays 
in  August  1971.  For  the  first  eight  months 
of  1972  total  estimated  U.  S.  newsjjiint 
consumjdion  was  6,645,993  tons,  compared 
with  6,192,715  tons  in  the  first  eight 
months  of  1971,  an  increase  of  7.3')^  in 
1972. 


The  International  Reading  Association 
is  accepting  entries  for  media  awards  by 
journalists  on  the  subject  of  reading,  in¬ 
cluding  studies,  outstanding  reading  prac¬ 
tices,  research  and  day-to-day  coverage  of 
reading  programs.  Entries  may  be  sub¬ 
mitted  to  Dr.  Bruce  A.  Loyd,  Media 
■Awards  Committee  chairman.  Western 
Michigan  University,  Kalamazoo. 


Times’  lawyer  says 
Pentagon  Papers 
hurt  press  freedom 


Newsprint  tonnage 
shows  7.3%  gain 


Media  awards  contest 


EDITOR  &.  PUBLISHER  for  October  7,  1972 


32 


Politicians  star 
in  new  gag  strip 

Los  Angeles  Times  Syndicate  is  dis¬ 
tributing  a  new  editorial  page  cartoon 
strip,  “Party  Politics"  by  Dick  Wright 
and  Stan  Davis. 

It  is  a  sti'ip  of  two  or  three  segments 
instead  of  a  single  panel.  The  figures  are 
caricatures  rather  than  cartoon  charac¬ 
ters  and  the  gags  are  sharp  comments. 

Art  is  by  Wright,  a  former  editorial 
cartoonist  for  the  San  Diego  (Calif.) 
Union  who  also  syndicated  his  own  work 
to  50  newspapers. 

The  artist  is  chief  cartoonist  for  Score- 
board  Animation  Systems,  creating  and 
animating  the  scoreboard  sequences  for 
the  Dallas  Cowboys,  Oakland  Athletics, 

San  Francisco  49ers  and  San  Francisco 
Giants. 

The  words  for  the  strip  come  from 
Davis,  a  comedy  writer  for  many  TV, 
radio  and  movie  performers.  He  currently 
supplies  lines  for  Milton  Berle,  Lome 
Greene,  Robert  Goulet  and  Glen  Campbell 
and  for  major  candidates  of  both  political 
parties. 

Davis  was  a  writer  for  Edgar  Bergen 
and  Charlie  McCarthy,  wrote  for  the 
Kraft  Music  Hall  and  Bing  Crosby  for  a 
decade.  He  has  40  movie  and  more  than 
100  TV  show  credits. 

• 

Well-known  persons 
used  in  comic  strip 

The  foibles  and  fancies  of  world  famous 
personalities — as  they  are,  were,  or  could 
be — is  what  “Just  Suppose,”  a  caricature 
strip  by  Julie  Fernandez  is  about. 

It  is  being  syndicated  by  Enterprise 
Features,  a  division  of  Newspaper  Enter¬ 
prise  Association. 

The  artist  arrived  in  the  United  States 
from  Cuba  in  1961  at  the  age  of  16.  A 
member  of  a  family  of  doctors,  lawyers, 
and  college  professors,  he  never  got 
around  to  the  diplomatic  career  planned 
for  him.  Instead  he  began  drawing. 

Now  a  resident  of  Nyack,  New  York, 
with  his  American-born  wife,  Scott,  and 
their  two  small  children,  Fernandez  spent 
several  years  in  Manhattan  where  he  al¬ 
ternately  studied  and  practiced  art. 

Invited  to  the  White  House  to  hand 
deliver  an  original  sketch  requested  by 
President  Nixon,  Fernandez  stayed  on  to 
draw  various  governmental  figures  at 
work.  The  New  School  for  Social  Research 
in  New  York  City  commissioned  him  to 
provide  drawings  for  its  editorial  publica¬ 
tion  and  then  hosted  a  three-week  exhibit 
of  his  caricatures  earlier  this  year. 

• 

Mrs.  Sulzberger’s  award 

Mrs.  Arthur  Hays  Sulzberger  has  been 
presented  the  Barnard  College  Alumna 
award  for  excellence  and  service  on  the 
occasion  of  her  80th  birthday.  The  widow 
of  the  late  publisher  of  the  New  York 
Times,  Mrs.  Sulzberger  was  presented  a 
gold  medallion. 
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ANOTHER  AWARD— Maurice  M.  Gould  (right) 
accepts  the  1972  Numismatic  Literary  Guild's 
award  naming  him  syndicated  coin  columnist  of 
the  year  from  Edward  R.  Grade,  president  of 
General  Features  Syndicate,  distributor  of  the 
Gould  column. 

New  child  rearing 
column  replaces 
one  20  years  old 

Dr.  Saul  Kapel,  a  practicing  child  psy¬ 
chiatrist,  has  been  assigned  by  the  Chica¬ 
go  Trihune-News  Syndicate  to  author  a 
new  column,  “Growth,  Conflict  and  Hang¬ 
ups.” 

The  column  will  replace  “You  and  Your 
Child”  that  has  been  in  existence  for  20 
years. 

Joan  Beck,  author  of  the  twice-weekly 
column  for  the  last  11  years,  has  been 
made  daily  features  editor  of  the  Chicago 
Tribune. 

W.  Va.  paper  cited 


The  Charleston  (W.  Va.)  Gazette  has 
won  the  1971  Bell  Award  for  its  work  on 
mental  health. 


Warning: 
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For  or  against 
abortion  reform 
ads  not  allowed 

I’atiax  Corpoiatinn’s  seven  daily  and 
sixteen  we<-kly  newspapers  in  IMichipan 
liave  he«'n  direeti'd  by  John  P.  McGoflF, 
)n-esid('nt  of  the  proup,  not  to  accept  ad¬ 
vertising:  for  or  ajrainst  the  abortion  re¬ 
form  ])ro])osal  on  the  Michigan  November 
7  l.allot. 

“In  our  opinion,”  McGofT  said  in  a 
statenuiit,  "it  would  be  wrong  for  us  to 
accept  money  from  those  who  advocate  a 
position  on  such  a  basic  moral  question.” 

The  news|)ai)ers  will  continue  to  report 
newsworthy  events  or  statements  that  are 
made  concerning  the  abortion  pj'oposal 
and  itublish  letters  to  the  editor. 

McGotf  said  that  the  news])ai)ers  will 
al.so  i)rint  the  editorial  opinion  of  Panax 
Corporation  op))osing  abortion  at  a  later 
date  prior  to  the  election. 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


AP  to  field  test 
printer  designed  for 
use  with  optical  scanner 

The  Associated  Press  shortly  will  be¬ 
gin  field  testing  a  printer,  which  will  be 
designed  to  produce  coi)y  from  AP  wires 
in  typefaces  usable  with  optical  scanners. 

David  L.  Bowen,  AP  vice-president  and 
director  of  communications,  disclosed  that 
Teletype  Corj).  will  proceed  with  a  modi¬ 
fication  of  its  M87  printer  in  response 
to  growing  demand  from  newspapers 
planning  backshop  use  of  scanners. 

The  AP  will  purchase  a  numlier  of  pre- 
production  models  and  place  them  in  field 
situations  for  testing  as  substitutes  for 
the  standard  M20  i)rinters,  Bowen  said. 
Preproduction  models  are  expected  to  be 
delivered  in  December. 

Bowen  added: 

“The  Teletype  Corp.  says  its  modifica¬ 
tions  will  permit  use  of  an  8-inch  diameter 
ribl)on  spool  and  carbon  ribbon.  It  says 
a  ribbon  will  last  approximately  18  hours 
on  an  AP  wire.” 

A  number  of  AP  member  papers  al¬ 
ready  have  indicated  interest  in  printers 
compatible  with  their  scanner  plans.  Bow¬ 
en  said  he  is  polling  these  members  to 
determine  which  will  be  interested  in  par¬ 
ticipating  in  the  tests. 

• 

Hartford  Courant 
cuts  price  by  2^ 

The  Hartford  (Conn.)  Cnvrnvt  reduced 
the  home  delivery  price  of  the  daily  paper 
from  15c  to  13c  a  copy  on  October  2.  The 
|)rice  of  the  Sunday  edition  was  held  at 
30c. 

Bob  Eddy,  publisher  of  the  Courant, 
said  the  j)i  ice  leduction  was  made  possible 
by  a  recent  “surge”  in  both  classified  and 
disi)lay  advertising  linage. 

He  said  that  the  circulation  of  the  daily 
edition  was  down  only  2.3^1  as  of  Septem¬ 
ber  1,  following  a  10c  to  15c  increase  last 
.4pril  3. 

The  total  cost  to  the  cu.stomer  will  be  a 
.$1.08  for  daily  and  Sunday  delivery  as 
compai'ed  to  65c  a  week  for  the  Hartford 
Times.  Eddy  said  the  carrierboys  will  con¬ 
tinue  to  earn  the  same  profit.  Over  80';/»;  of 
the  Courant’s  circulation  is  home  delivery, 
he  said. 


Controls  eased 
for  foreign  press 
in  Philippines 

The  news  media  blackout  ordered  for 
foreign  and  domestic  newsmen  by  the 
martial  law  regime  of  President  Ferdi¬ 
nand  E.  Marcos  of  the  Philippines  (E&P 
Sept.  30)  has  been  relaxed  somewhat  for 
foreign  newsmen  in  Manila  although  con¬ 
trols  over  the  Philippine  press  continue. 

Two  weeks  ago  President  Marccs,  who 
in  the  past  has  been  a  staunch  defender 
of  press  freedom,  jailed  at  least  12  news¬ 
men  and  closed  all  but  one  newspaper. 
The  Ejrpt'css,  in  Manila.  The  Philippine 
Herald  had  received  permission  to  resume 
publishing  and  was  about  to  go  to  press 
when  the  sanction  was  withdrawn  with 
no  explanation. 

Foreign  newsmen  are  now  allowed  to 
send  cut  dispatches  with  guarded  com¬ 
mentary  on  happenings  in  the  Philippines 
although  most  dispatches  reportedly  con¬ 
tain  only  official  communiques  from  the 
Marcos  regime  because  other  sources  are 
not  making  statements  for  fear  of  im- 
j)risonment. 

None  of  the  imprisoned  journalists 
have  been  released  and  reportedly  a  con¬ 
tingent  of  Indian,  Indonesian,  and  Japa¬ 
nese  press  representatives  are  now  in 
Manila  to  confer  with  the  Asian  Press 
Foundation,  headquartered  in  Manila, 
about  obtaining  release  of  the  jailed  news¬ 
men. 

Joaquin  P.  Roces,  publisher  of  the 
Manila  Times  and  head  of  the  Asian  Press 
Foundation,  is  one  of  those  l)eing  detained 
by  the  Marcos  regime. 

• 

New  bureau  chief 

John  Geddie  has  been  appointed  chief  of 
the  Washington  Bureau  of  the  />n//«s 
Morninp  News,  succeeding  Robert  E. 
Raskin  who  headed  the  bureau  for  four¬ 
teen  years.  Baskin  has  returned  to  Texas 
where  he  will  operate  on  a  roving  assign¬ 
ment  from  the  Dallas  office,  covering 
mostly  politics. 


Presidential  poll 

{Continued  from  page  11) 


Twelve  years  ago,  in  the  1960  presi¬ 
dential  race,  the  then  Vice  President 
Nixon  went  into  election  day  with  the  out¬ 
spoken  support  of  731  daily  newspapers 
with  an  aggregate  circulation  of  some  38 
million  while  his  opponent,  John  F.  Ken¬ 
nedy,  was  backed  by  208  newspapers  with 
a  total  of  8.4  million  circulation. 

Rei)ublican  presidential  candidates  tra¬ 
ditionally  have  been  the  recipients  of  the 
major  poiTion  of  editorial  endorsement 
coming  from  the  U.S.  newspapers.  A  nota¬ 
ble  exception  was  the  1964  race  in  which 
President  Lyndon  R.  Johnson  was  sup¬ 
ported  by  440  newspapers  with  27  million 
circulation  as  opposed  to  359  newspapers 
with  less  than  9  million  circulation,  for 
Senator  Barry  Goldwater. 
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Retail  sales  division 
formed  by  Field  in  N.Y. 

Robert  M.  Grevin  has  been  named  man¬ 
ager,  eastern  letail  division,  for  the  Chi¬ 
cago  Sun-Tunes  and  the  Chicago  Daily 
News  in  the  New  York  advertising  office. 

This  position  has  been  created  in  re- 
spon.'^e  to  the  growing  importance  of  re¬ 
tail  and  discount  chain  operations,  many 
of  which  have  their  home  offices  on  the 
East  Coast. 

At  the  same  time,  James  K.  Beatty  was 
made  eastern  sales  manage;'  responsible 
for  coordinating  and  implementing  sales 
efforts  in  the  national  adveitising  aiea. 
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Deaths 

Thomas  M.  Diggs,  84,  editor  and  pub¬ 
lisher  of  the  New  Bern  (N.C.)  Sun-Jour¬ 
nal,  began  in  mechanical  department  of 
his  father’s  paper  in  New  Haven,  Mo.; 
attended  University  of  Missouri  journal¬ 
ism  school;  second  lieutenant  in  the  Army 
in  World  War  I;  September  22. 

*  *  * 

Mrs.  Frances  Gaston  Crawford,  83, 
editor  of  the  Fairhope  (Ala.)  Courier,  a 
weekly  she  began  editing  in  1937  on  the 
death  of  her  father,  recently. 

* 

Carl  A.  Linde,  63,  AP  photographer 
for  47  years;  covered  President  Ken¬ 


nedy’s  assassination;  of  complications  fol¬ 
lowing  surgery;  September  23. 

1|(  #  ♦ 

Robert  Lavender,  39,  advertising  man¬ 
ager  of  the  Michigan  Chronicle;  drowned 
in  boating  accident;  September  14. 

*  ♦  * 

Grant  M.  Hyde,  83,  professor  emeritus 
and  director  of  the  University  of  Wiscon¬ 
sin  School  of  Journalism  from  1935  to 
1948,  nearly  50  years  on  faculty;  in  Tuc¬ 
son  after  an  apparent  heart  attack;  Sep¬ 
tember  9. 

*  *  * 

OzziE  Worley,  50,  hunting  and  fishing 
columnist  of  the  Roanoke  (Va.)  World 
News;  an  assistant  managing  editor; 


joined  paper  in  1946  in  Salem  bureau; 
September  15. 

*  * 

E.  Charles  MacLean,  65,  former  cir¬ 
culation  manager  and  advertising  director 
of  the  Glasgow  (Mont.)  Courier;  Sep¬ 
tember  17. 

♦  *  * 

Walter  D.  Shackleton,  69,  former 
Providence  Journal  reporter;  on  radio 
news  staff  in  Providence;  September  22. 

*  *  * 

Vivien  Keatley  Shoemaker,  63,  for¬ 
mer  staff  member  of  the  Tucson  (Ariz.) 
Daily  Citizen  and  Arizona  Mobile  Citizen, 
later  trade  magazine  editor  in  New  York 
City,  author  of  two  books;  September  21. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

CHINA  j 

TV  LOG 

FROM  TAIWAN,  we  supply:  Color: 
tianspnnincies,  BInck  and  white  photos. 
TV  iii'ogramme.  News  film.  Trade  news. 
TRANS-WORLD  NEWS  AGENCY.  91 
Sec.  1  Chang  An  East  Road,  Taipei, 
laiwan.  i 

1 

WE  CAN  SUPPLY  YOU  with  a  week¬ 
ly  'TV  Program  Log  complete  with 
network  storylines  and  movie  high¬ 
lights.  Only  stations  viewed  in  your 
area  are  inclu<le<l.  Material  is  sent  to 
you  already  typeset  in  camera-ready 
veloxes,  set  12  pica  measure  and  ar¬ 
rives  in  your  plant  at  your  specified 
<leadline.  Our  10  years  experience  pro¬ 
ducing  complete  .and  accurate  TV  Logs 
speaks  for  itself.  Samples  and  rates. 
Box  940,  Editor  &  Publisher. 

HOROSCOPES 

•MARGA  EYES  THE  STARS’  -Ex¬ 
citing  weekly  horoscope  column  in  over 
100  papers. '  4  weeks  free  trial.  ()uern 

City  Publishers,  6541  S.  Pontiac  Ct.. 
Englewood.  Colo.  80110. 

WEEKLY  I’EATURES 

HUMOR 

strip  available  to  weeklies.  Now  ap¬ 
pearing  in  147  pai>ers.  Free  advertising 

•GEE  WHIZ.  BOSS’’— Weekly  humor 
feature  by  Eleanor  Harris,  nation’s 
funniest  gal.  Hilarious  account  of 
swinging  secretary  who  sees  all  Ixjsses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  589,  Miami,  Fla. — 
33101. 

cartoons  to  new  subscribers.  Reasonable 
rates.  RWK  Studio,  Box  262,  Rens¬ 
selaer.  Ind.  47978. 

EDITORIAL  CARTOON  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset 
only).  Prices  for  all  (11)  features 
start  at  $6.50,  baser!  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newnan,  Ga.  30263. 

Ph.:  (404)  263-5356 

TONGUE  IN  CHEEK 

ARE  BABIES  A  MENACE?  “Yes!” 
says  a  rat  male  model  who  got  bitten  by 

one  and  lost  his  job  iwsing  for  psy¬ 
chology  lab  brochures.  Details  in 
TONGUE  IN  CHEEK,  the  weekly 
humor  column  from  Piltdown  Fea¬ 
tures,  3032  N.E.  140th,  #406,  Seattle. 
Wash.  9H125. 

WINES 

ON  WINES,  graphic  information.  Re¬ 
quest  samples.  Bill  Sonstein,  P.O.  Box 
11278,  Elkins  Park.  Pa.  19117. 

ANNOUNCEMENT.S 

■ANNOUNCEMENTS 

NEWSPAPER  Ap1>RAISERS 

NEWSPAPER  BROKERS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


MEWSPAPER  BROKEKS 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston.  Texas — 77005 
Ph  (713)  664-9414 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

ROBERT  N.  BOLITHO,  newspapers, 
magazines;  appraisals,  consulting. 
Krehbiel-Bolitho  Newspaper  Service. 
Box  133,  Emporia,  Kans.  (316)  342-5280. 


BILL  MATTHEW  COMPANY 
;  Conducts  profesaional,  confidential  ne- 
!  gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con- 
,  sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day- 
:  time:  (813)  733-8053  nights;  or  write 
j  Box  3364  Clearwater  Beach,  Florida 
I  33515.  No  obligation,  of  course. 


MEL  HODELL,  Broker 
Sales-Appraisals-Consultation 
1388  N.  Euclid,  Upland,  Calif.— 91786 


I  PRESERVE  UTMOST  SECURITY  and 
]  avoid  haggling  in  your  newspaper  sale. 
:  Newspaper  Service  Co..  Inc..  P.O.  Dr. 
12428,  Panama  City.  Fla.  32401. 


JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


ANNOUNCEMENTS 

isewspaper'^rokers 

CONFIDENTIAL  NE(30TIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 


ANNOUNCEMENTS 

newspapers  for  sale 

MOUNTAIN  STATE  daily,  new  2-unit 
offset  press,  photocomposinjr  machine, 
prowing  area,  scenic  sportsman’s  par¬ 
adise,  $90,000  down,  financial  refer¬ 
ences.  J.  A.  Snyder.  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  92806, 


iiiiiiiiiiiniiiiiiiiii 


SUBURBAN  NEWSPAPER  (New 
York-Philadelphia) — Controlling  inter¬ 
est  in  profitable,  fast  growing,  full 
coverage  (more  than  BOM)  partly 
paid-mainly  free  circulation.  Owner 
wants  semi-retirement.  Complete  mod¬ 
ern  offset  plant.  Principals  only.  Ai>- 
ply  Box  1510,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


JSEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


^Eff  SPAPERS  FUR  SALE 


MACHINERY  &  SUPPLIES 


COMPOSiyO  ROOM 


MACJIINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


ZONE  1  WEEKLY,  cross  exceeds 
$40M.  circulation  2200.  I,rf)cate<l  in 
economically  exiiandinc  and  year 
round  vacation  area.  No  equipment. 
Excellent  opportunity  for  husband-wife 
team.  Hox  1448.  Editor  &  Publisher. 

TWO  EXCLUSIVE  county  sc.at  Mon¬ 
tana  Weeklies,  owner  wants  to  retire. 
70M  with  29'ir  down.  Bill  Kinc 
Assocs..  202.O  Foiithills  U<1.,  Golden, 
Colo.  tnOS)  279-634.7. 

EASTERN  AREA  2  weekly  trio  .  .  . 
now  in  $2."i0.000  plus  cross  class  .  .  . 
firmly  based,  paid  subs,  stronc  and 
crowinc  .  .  ■  and  sensibly  priced.  In- 
(juiries  invited  from  qualifier!  buyers: 
write  fully,  please!  IlI.AL,  1,703  Naz¬ 
areth,  Kalamazoo.  Mich.  49001. 

WESTERN  EXCLUSIVE  WEEKLY, 
supurb  locale,  crossinc  $1.70.000,  off¬ 
set,  premium  price  for  buyer  who 
wants  and  can  afford  best  climate. 
$60,000  down,  financial  references  re¬ 
quired.  .T.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  An.a- 
heim.  Calif.  92S06. 

MOUNTAIN  STATE  exclusive  week¬ 
ly,  near-new  3-unit  offset  iiress,  Comp- 
ucraphic.  isolaterl.  county  seat.  $10,000 
down.  J.  A.  Sn.vder,  Newspaper 
Broker.  2234  E.  Romneya  Dr.,  Ana¬ 
heim.  Cal.  92806. 

AVAILABLE 

Newspapers,  radio.  TW.  CATV,  banks, 
savinc  &  loans.  Write  fully: 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  54  Wheaton.  III.  60187 


CLASSIFIED 

Adrrrlisinv!  Kales 

••POSITIONS  WANTED’’ 
(Payable  with  order) 

4- w((l(S  $1.10  per  line,  per  issue 

5- weeks  $1.20  per  line,  per  issue 

2.weeks  $1.30  per  line,  per  issue 

1-week  $1.40  per  line. 

Count  5  average  woiPs  per  line 
or  38  characters  anillnr  spaces 
3  lines  minimum  (No  abbreviations) 
Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  Irreplaceable  clippings, 
etc.  in  response  to  'help  wanted' 
advertisements  until  direct  reguest  is 
made  (or  them.  EiP  cannot  be  re¬ 
sponsible  for  their  return. 


•'ALL  OTHER  CLASSIFICATIONS” 
IDemlffance  ibould  accompany  clas¬ 
sified  copy  when  submitted  unless 
credit  has  been  esfablished.) 

4-wieks  $1.60  per  line,  per  issue 

3-wMki . $1.70  per  line,  per  issue 

2-wtclis . $1.80  per  line,  per  issue 

l-wcek  .  $1.90  per  lint. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 
FICATION  IN  WHICH  AD  IS  TO 
PLEASE  INDICATE  EXACT  CLASSI- 
APPEAR. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  tor  display- 
classified  is  $3.45  per  apate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Box  numbers,  which  are  mailed  each  day 
Tuesday,  4:30  PM  New  York  time 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Avo..  N.Y..  N.Y.  10022 
(212)  752-7050 


PART  OWNERSHIP  AVAILABLE  in 
established  Zone  I  weekly  to  workinK 
editor.  This  paper  has  hiph  potential, 
but  needs  on-the-spot  management. 
Box  13y3,  Editor  &  Publisher.  i 

ZONE  2  WEEKLY  SHOPPER— Gross  j 
aOM.  net  2uM.  (Jreat  opportunity  for  ! 
ad  salesman.  $25M  down.  Box  1472,  | 
Editor  &  Publisher.  I 


ISEllSPAPERS  IT  AM  ED 

WE  HAVE  gUALIFIEl)  BUYERS  for 
dailies  and  large  weeklies.  Information 
Strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala. — 35902 
Ph:  (205)  546-335f, 

WILL  INVEST,  work,  small  to  me¬ 
dium  weekly,  established  and  profit¬ 
able.  Box  14.72.  Editor  &  Publisher. 

PERiomcAir^ 

I'REELANCER’.^  NEWSI-FTITER  :  tho 
aemimonthly  forum  where  publishers 
.mnounco  their  iiccils  for  fiecl.mce 
help  on  evlitoriai/irraphirs  projects.  An 
invaluable  tool  for  writers,  artists, 
eilitors,  iihototji-aphers,  indexers  and  all 
who  freelance  in  tiuliIishinK.  $16,00 
ye,arly.  New  Subscription  Deiiartment, 
2.70  W.  57th  .St..  New  York.  N.Y. 
10019. 


printf:rs  wanted 

WANTED:  PUBLISHER  AND 

PRINTER  for  weekly  sensational  tab- 
1<):<1  newspa|>er.  Write  Box  1121,  E<li- 
tor  &  Publisher. 


M.\r,III\ERY  &  .SUPPLIES 


COLD  TYPE 


NEW  40  PAGE  CATALOG  from 
America’s  leading  distributor  of  cold 
type  paste-up  supplies  and  e^iuipment. 
Hundreds  of  items  illustrated,  with 
<iuantity  prices.  For  your  free  copy, 
call  or  write: 

MIDWEST  PUBLISHERS 
SUPPLY  COMPANY 
4640  N.  Olcott  Ave. 

Chicago,  Ill.  60656 
(312)  867-4646 


COMPOSING  ROOM 


Sd^^WAXER 


COMPUGRAPHIC  MODEL  2961TL.  |  GOSS  COMMUNITY.  4  units  with 
use«l-  guaranteeil  and  installeil.  Avail-  half  ami  quarter  folder.  All  new 
able  immediately.  Write  or  call:  In-  blankets,  rollers  and  spare  parts.  Ex¬ 
land  Newspaper  Machinery  Corpira-  i  cellent  shaj>e.  Can  be  seen  running, 


tion,  1720  Cherry  Street.  Kansas  City, 
Mo.  64108  (816)  221-9060.  ^ 

WHO  NEEDS  TURTLES?  You  do  if 
you  don’t  use  jmSpacemakers.  3414 
Country  Club  Dr..  M^ina,  OH — 44256. 

SWIKPAPE  justifying  keyboard,  equip- 
j>e4l  with  cord  which  will  |>ermit  punch 
to  l>e  located  at  ty|H‘setting  machine 
up  to  30  feet  from  keyboard.  Contact 
H.  B.  Reiley,  Jr.,  Somerset  American. 
Somerset,  Pa.  15501.  Ph :  (814)  445-9621. 

.1  US'I’O  W  uri’EIIS  —  l.arge  sclertion  of 
excellent  trade-ins,  ffir  vent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wist.,  and  IS  W  22  N.Y.C.  lOOIO 

USED  COMPUGRAPHIC  2961,  three 
years  old.  Now  running  at  Milford 
(Mass.)  Daily  News.  (617)  473-1111. 

AM.  MODELS 

I  .iiw'tvpes  —  I  n  ter  types  Ltidlows 
PIMNTCRATT  REPRESENTATIVES 
13G  Church  Street.  N.Y.,  N.Y.  10007 


F:N  GRAF  INC 


NEW  OR  REBUILT  CAMERAS,  Mas- 
t“r  Etchers,  film  !>rocessors.  Complete 
rebuilt  engraving  departments.  Call  or 
write  Teaneck  Chemical  Co..  Carlstadt. 
N.J.  07072  (201)  438-2500. 


MAILROOM 


Bolton  Post  Rood 
CLINTON,  CONN.  06413 
T.Uohon.:  12031  669-6000 

J  USTOWHITERS,  rebuilt  by  Krideii 
trained  personnel.  Large  selection  of 
type  styles.  Elexowriters  -Input  units 
for  ru.nputers.  FUN  Business  Products. 
1500  Kinas  IliKbway.  Cherry  Hill.  N.J. 
-  (IS034  I  AC  609)  428-3223 

ALL  PRICED  TO  SELL  Immediately — 
Erunolith  Plate  Maker,  standard  ;  'Fele- 
type  setter  ATF  ,S  and  Ui  pt. ;  Proof 
Dryer,  standard  size;  Schaffer  large 
waxer  pw  7.72  model:  Arkay  F  186 
Print  Dryer:  Mwlel  720  Headliner. 
Write  P.O.  Box  423,  West  H.aven, 
Ckxnn.  06516,  or  phone  (203)  933-1000. 


$35,000.  .Mrs.  Melton.  (201)  696-4222. 

FAIRCHILD  COLOR  KING— 4  units 
compiete  with  haif  and  quarter,  douhie 
paraiiei  foitier,  sheeter.  Box  865,  Edi¬ 
tor  &  Publisher  or  call  (312)  738-1200. 


2  Telescoping  Belt  Conveyors, 

from  to  8'6".  Like  new — for  your 
loading  dock.  Also 

Portable  Roller  Conveyor 

B'lO'/:" — live  roller  type.  Demonstra¬ 
tor  piece. 

MAKE  OFFER 

Mueller  JGV  Saddle  Stitcher 

— for  your  TV  guides.  Reconditioned. 

HANS  MUELLER  CORPORATION 

(515)  741-1380 


NEWSPAPER  ADDRESSING  ma¬ 
chines  using  A-M  Spe€*d-0-Mat  plates. 
Machines  will  handle  newspapers  from 
16  pages  at  speeds  more  than  9,000 
l>er  hour.  Price<l  to  sell.  Dow  Jones  & 
Co.,  Inc.,  6900  Jurupa  Avenue,  River¬ 
side,  Calif.  92506. 

ELLIOTr  ADDRESSER  Model  880 
with  Iranscriiit  rewind  and  touch  con- 
trolleil  stencil  conditioner.  And  Gestet- 
ner  duplicator  Model  3C0  and  stand. 
Both  excellent  condition.  (312)  726- 

5550,  Mrs.  Knowles. 


MATERIAL  FOR  SALE 


SAVE  MONEY  on  Headliner  paiier  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers'  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tai)es  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  svrite: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio--44313 


Tenakill  Associates  Inc. 

Successors  to 

Ben  Shulman  Associates  Inc. 

1183  West  Side  Avenue 
Jersey  City,  N.J.  07306 
Tel:  (201)  792-6353— (201)  792-6452 

Cottrell  V-22,  10  units,  only 
four  years  old,  with  two 
folders — 1  for  half,  quar¬ 
ter  and  double  parallel;  1 
heavy  duty  for  half  and 
quarter  fold,  capable  of 
handling  all  webs.  2  drives, 
Baldwin  water  system,  etc. 
Can  be  seen  running  in 
New  York  area. 


STUB  ROLL  REWINDER  -Purchaserl 
new',  used  very  little.  Will  rew’ind  up 
to  36"  width  paper  on  your  web  press. 
Cost  us  $1,2.50.  We  want  $650.  Write 
Bill  Small,  Webco,  67  Nei>€ssing  St., 
Lapeer,  Mich.  48446. 

URBANITE  QUARTER  FOLDER.  Will 
guarantee,  like  new*.  Box  1087,  Editor 
&.  Publisher  or  call  (312)  738-1200. 

CROSSFIELD  INSETTER  &  AUTO- 
PASTER  for  Hoe  Color  Convertible 
Double  Width  Press  in  perfect  condi¬ 
tion.  Includes  electronics,  controls,  all 
switches  and  paster  synchronized  ele¬ 
ments.  More  information  write  El 
Nacional  Produccion,  P.O.  Box  209, 
Caracas,  Venezuela,  or  call  418871 
j  Ext.  155. 


W  ANTED  TO  BVY 


ELROD  MOLDS— 63-14  Twin  Lead.  3 
pt.  high,  .8.74;  2  pt.  Low  Lead  Twin, 
62-12,  .765;  3  pt.  Col.  rule  Hairline. 
7302,  .918.  St.ate-Times  &  Advocate. 
P.O.  Box  .788,  Baton  Rouge,  La.  70821. 
(.704)  348-0151.  Jerry  Smith. 


NEWSPAPER  SERVICES 


CIRCULATION  PROMOTION 


CIRCULATION  NEWSPAPERS  INC. 
All  phases  of  professional  solicitation 
programs : 

1 — Boy  crews 
2  Adult  foot  crews 
3 — Newspajier  sample  programs 
I  Telephone  sales 

5 — Carrier  boys  working  with  a<lult 
salesman  at  door 

6  Plus  several  other  proven  methods 
Call  or  write: 

Franklin  G.  Andrade 
P.O.  Box  4201 
San  Jose,  Calif.  95126 
(40S)  289-1091 


PRESSES  &  MACHINERY 

NEWSPAPER  WEB  OFFSET  presses, 
new  and  use<l ;  rebuilt  and  guaranteed: 
installation  and  service.  New :  Econ- 
O-Wel)  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22% "  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Curp.,  200  S.W.  Michi¬ 
gan.  Seattle.  WA  98106.  Call  Tim  York 
(206)  762-6770. 


PRESS  ENGINEERS 

Newsp.aper  Press  Installations 
MOVING  REPAIRING— TRUCKING 
Exiiert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(AC  201)  659-6888 
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NEWSPAPER  SERVICES 
PRESS^isGINEERS^ 


HELP  WANTED 

^^mcvLArioN 


HELP  WANTED 
Imi^l^AY^inVERTI^^ 


HELP  WANTED 

^^EmromAir" 


INSTALLATIONS  &  MOVING 
Special  equipment  designed  or  built. 
Equipment  available  for  sale. 

Paul  F.  Bird 
P.O.  Box  1027 
Sanford.  Fla.  32771 
(305)  668-5034 

^^puEsf^rmirAVAU^^ 

PRESS-TIME  AVAILABLE 
Also  Complete  Composition 
and  Hake-up  Faalities 
C-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages:  collating  facilities. 
Goo<l  press-time  available  every  day 
including  Wednesday.  Bob  Schultr. 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co..  Stirling,  N.J. 


Help 

Wanted .  • . 


ADMIMSTRiTIVK 


TYPE  DESIGN-SUPERVISOR  ' 
One  of  the  nation's  Icailinp  manufar-  i 
turers  of  printing  equipment  located  in 
Virginia  has  an  immediate  oponinR  for 
a  supervisor  of  type  design.  Some  for¬ 
mal  desi^rn  training  desirable.  A  good  I 
knowled.ge  of  type  design  in  addition  to  ] 
a  working  knowledge  of  standard  sys-  | 
terns  of  type  measurement.  Experience 
should  include  a  knowlcnlge  of  and  an  1 
ability  to  adapt  type  designs  to  slug  ' 
castings,  photo-composition  and  CUT 
Systems,  Managerial  experience  and 
ability  in  the  type  design  field  desired.  ' 
Excellent  growth  opportunity  and  com-  ! 
pany  benefits,  Sen<i  resume  and  salary  I 
requirements  in  confidence  to:  Box 
1457,  Editor  and  Publisher. 

*'E<iual  Opportunity  Employer*'  | 

BUSINESS  MANAGER 

We  are  seeking  a  strong,  well  organ-  1 
ized  sales  and  profit  oriented  executive.  , 
He  will  be  responsible  for  planning  anil 
implementing  a  program  of  revenue 
growth  for  our  newspaper.  We  are  a 
65,000  evening  paper  located  in  Zone  5  ! 
in  one  of  the  fastest  growing  suburban 
markets.  Box  1415,  Eclitor  &  Publisher. 

GENERAL  MANAGER  with  st>ong  .qil-  I 
vei'ti.sing  s.qlc.s  background  but  working 
knowledge  editorial,  circulation  nee<Ied  . 
by  10.000  West  Coast  olTsct  daily.  Must  ' 
lie  advertising  promotion  minded.  Must 
handle  key  advertising  accounts  per-  ! 
sonally  and  work  with  businessmen. 
Quality  area,  plant,  fine  place  to  live. 
Reply  fully  in  complete  confidence  giv¬ 
ing  complete  working  and  educational 
background,  stating  starting  salary  re¬ 
quired.  Box  1478,  Editor  &  Publisher. 

ASSLSTANT  TO  PUBLTt^HER  and  Ad¬ 
vertising  Manager  for  strong  suburban 
weeklies  in  Are.a  3,  important  part  of 
newsp.aper  group  undergoing  phenom¬ 
enal  growth.  You  shouhl  have  ability, 
ambition  to  liecome  general  manager. 
We  require  .strong  sales,  management 
background :  we  promise  exciting,  re¬ 
warding  career.  Box  14'.il,  Editor  & 
Publisher. 

THE  NEWS  CITIZEN  has  opening  for 
market  manager  to  work  with  display, 
classified  and  circulation  departments. 
Pa.st  .advertising  or  promotional  ex- 
tierience  would  be  helpful.  Contact  Tex 
Adams,  P.O.  Bo.x  6192,  Pasadena,  Tex. 
77502. 

COUNTRY  WEEKLY— This  1800  offset 
newspaper  needs  a  community  minded 
veteran  who  can  sell  and  writia  If 
you  want  a  real  chance  to  stand  out 
locally  and  in  a  larger  organization, 
cont.act  Hill  Shelilon.  D.aily  Advance, 
Elizalx’th  City,  N.C.  27909. 

TimcvLATurs^^^ 

DISTRICT  MANAGER  for  group  of 
fast  prrowinj?  suburban  newspapers, 
Zone  5,  Opportunity  for  ambitious  per¬ 
son.  Send  resume  to  Box  1525,  Editor 
&  Publisher, 

EDITOR  a:  PUBLISHER 


CinCULATION  MANAGER  for  larpe 
suburban  newspaper  and  courier  deliv-  | 
ery  system.  Opening  new  divisions  in  I 
upstate  New  York,  Pennsylvania  and  j 
Connecticut.  Experienco  with  con¬ 
trolled  circulation  helpful.  Start  at 
$14,000  plus  share  of  profit.  Rijjht  per¬ 
son  will  have  opportunity  to  t)iiy  in¬ 
terest.  Call  Mrs.  Melton,  (201)  696- 
4222,  Also  openings  for  trainees. 

CIRCULATION  OPPORTUNITY 
The  person  we  are  looking  for  is  prob¬ 
ably  the  No.  2  person  on  a  small  daily 
who  is  exi>erienced  in  all  phases  of 
circulation  manajrement.  You  will  take 
charpe  of  a  medium  size  East  Coast 
daily  as  assistant  and  l>e  capable  of 
moving  up  to  Circulation  Manaper 
within  a  few  years  to  fill  retirement 
spot.  This  is  a  pood  opportunity  and 
if  you  think  you  are  the  person,  write 
Box  1432,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  pub- 
lishinp  company  in  downtown  Los  An- 
peles.  Knowlrdpe  of  ABC  aud  t  pro- 
ceilures  required.  Stronp  jiersonnel 
manapement  and  circulation  promotion 
exi>erience  desirable.  Box  15()9,  Editor 
&  Publisher. 

ASSISTANT  CIRrUXATION  Manaper 
— I’m  lookinp  for  a  versatile  circulator 
for  a  small  East  Coast  flaily  with  bip 
ideas.  Salary  in  the  $13,000  ranpe  plus 
bonus  and  expenses.  Box  150S,  Editor 
&  Publisher. 


COMPOSim  ROOM  j 

NIGHT  COMPOSING  ROOM  Foreman.  I 
Hot  metal  and  cold  type.  Must  be  j 
knowledpeable  in  new  processes,  experi¬ 
enced  in  supervision  and  able  to  handle  : 
a  department  of  about  100  printers. 
Zone  5  with  a  combined  circidation  of  ' 
approximately  250.000.  Send  resume  and 
salary  refiuirements  to  Box  1471,  Editor 
&  Publisher. 


DISPLAY  AnVERTISiyC 

FLORIDA  weekly  reachinp  Disney  ; 
World  visitors  with  free  tab  needs  : 
cnerpetic  assistant  with  enthusiasm  and 
sales  ability.  Resume  to  P.  O.  Drawer 
1109,  Lake  Wales,  Fla.  33853. 

DISPLAY  ADVERTISING  SALES  po-  ! 
sition  with  propressive  California  daily.  ‘ 
Refjuires  minimum  2  years  successful 
advertisinp  sales  experience.  Experi-  i 
ence<l  layinp  out.  sellinp  small  adver-  i 
tiser  campaipns  helpful.  Modern  offset  | 
plant.  Job  promotional  opportunities  in  , 
proup  operation.  Send  in  confidence  | 
complete  work,  e<lucational  history  with  j 
salary  required  to  Box  1480,  Editor  &  , 
Publisher. 

MIDWEST  DAILY  requires  experi¬ 
enced,  oppressive  salesman  to  handle 
major  account  list.  Ample  opportunity 
for  prowth  in  proup  operation.  First 
staff  openinp  in  four  years.  Salary  in 
5  fipure  bracket  with  excellent  paid 
frinpes.  Box  1441,  Editor  &  Publisher. 

VEIiY  EXCELLENT  OPPOiriTTNITV 
for  real  proG’ssinnal  with  proup  of 
rural  and  suburbin  offset  weekl'C**. 
Stephen  Neal,  ('ommun-tv  Press,  Inc.. 
P.O.  Box  11506.  Winston-Salem.  N.C. 

-  (919)  765-2S’^3. 

i  ADVERTISING  MANAGER  with  sales 
and  leadership  ability  needed  by  10,000 
'  California  daily.  Experieneeil  planninp 
advertisinp  sales  cami>aipns  for  small 
advertisers.  Excellent  market,  plant, 
staff.  Unusually  poo<l  livinp  area.  Send 
i  in  confidence  complete  backpround. 

I  work.  e<lucation  and  state  income  re- 
quire<l.  Box  1475,  Editor  &  Publisher. 

SALESMAN — Lookinp  for  quality  of 
life?  12,500  younp,  appressive  daily 
'  has  openinp  in  beautiful  Henderson¬ 
ville,  N.C.  Fabulous  place  to  live.  Sal- 
i  ary  oi)en.  Write  Publisher,  Box  490, 

I  Hendersonville,  N.C.  28739. 

'  DISPLAY  SALE.S— Appressive  person 
‘  Avith  manapement  potential  nee<led  for 
I  fast  prowinp  bi-weekly  newspaper  and 
'  three  shoppers.  Experience  preferred. 

I  All  replies  confidential.  Send  resume 
\  with  financial  needs  to  P.O.  Box  3742, 

I  Beaumont,  Texas  77701,  Attn:  R.  C. 

‘  Williamson. 

for  October  7,  1972 


RETAIL  ADVERTISING  MANAGER 
for  20M  circulfition  offset  daily  in 
Zone  S.  Great  future  for  appressive 
manaper.  Excellent  salary  plus  l>onus, 
car  allowance  and  frinpe  benefits.  Im¬ 
mediate  openinp.  Include  recent  photo 
and  salary  requirements  with  resume. 
Box  1445,  Editor  &  Publisher. 

DISPLAY  ADVERTISING  SALES¬ 
MAN,  $10,000  startinp  salary  for  an 
appressive  self  starter  with  a  proven 
track  record.  Challenpes  and  oppor¬ 
tunities  palore,  plu.s  some  of  the  best 
year  round  livinp  anywhere.  Make  us 
prove  this.  Zone  5,  24,000  daily.  Box 
1497,  Editor  &  Publisher. 

ADVERTISING  SALES 

Two  or  three  years  newspaper  display 
experience  re<iuired  for  this  career 
opportunity.  Resume  and  salary  re¬ 
quirements  to  Jerry  Coffey.  Fort  Lau¬ 
derdale  News,  P.O*.  Box  131,  Fort  Lau- 
(lerdale,  Fla.  33302. 

SUNNY  CALIFORNIA  BECKONS ! 
We  neeil  an  experienced  newspaper 
advert’sinp  salesman  for  National  Ad¬ 
vertisinp  Manaper’s  spot.  Further  ad¬ 
vancement  potential  with  unusual  com¬ 
pany  benefits.  If  you  can  inspire  and 
sell,  a  secure,  profitable  future  can  b'* 
vonrs.  Write  to  ,1.  F.  Serrot.  DAILY 
NEWS  TRIBUNE,  655  W.  Valencia 
I)r..  Fullerton,  Calif.  92632. 


EDITOR-AD  MAN-  Zone  5  offset 
weekly  near  universities  and  cities, 
profit  sharinp.  Box  1526,  EVlitor  & 
Publ'sher. 

ADVERTISING  SALES 
This  winter  in  Florida? 

.  .  and  every  other  by  locatinp  to 
the  land  of  four  seasons  all  siir-n"-. 
Jo‘n  Florida’s  best  newspaper,  wh-^re 
ambitious  expansion  plans  are  under¬ 
way  to  meet  the  prowth  challenpe  of 
the  Sun  Coast. 

If  you  are  a  seasoned  advertisinp  re?>- 
resentative,  well  versed  in  retail  dis¬ 
play.  this  is  vour  opportunity  to  ;oin 
an  enthusiastic,  hard  hittinp  sales 
team,  offer'np  h«ph-quality  advei*t'sinp 
'  to  Florida’s  West  Coast  business  com- 
’  munity. 

In  addition  to  a  pood  base  salary, 
you’ll  set  your  own  pa'*e  w^th  one  of 
!  the  most  imapinative  incentive  plans 
j  in  fbe  industry,  plus  partake  of  “e\- 
,  tras”  such  as  company  paid  profit 
sharinp,  pension  plan,  life  insurance, 
health  insurance,  liberal  paid  vaca-  ; 
■  tions  and  holidays,  quarterly  cost  of  1 
i  livinp  and  Christmas  l>onuses.  and 
'  many  more,  not  to  mention  the  en- 
1  joyment  of  bfe  on  the  Gulf  of  Mex- 
!  ico’s  sunny  shores. 

:  Write,  describinp  yourself,  ex?>erience 
and  salary  requirements:  Employment 
;  Office.  T'mes  and  Eveninp  Indep-^^n- 
dent.  P.O.  Box  1121,  St.  Petersburp. 
Fla.  33731. 


I  EDITORIAL 

j  PTTY  F.DITOR  for  progresslvp  39  OOn  j 
j  PM  daily  in  Chart  Area  3.  Includes  j 
editinp  and  makeup,  workinp  with  | 
j  five-man  citv  staff  to  increase  and  im- 
I  Drove  already-extensive  local  coverape. 

I  No  ioh  for  chair-warmers  or  para- 
praph-markers.  We  expect  you  to  dip 
i  into  city  affairs,  cultivate  sources,  proc- 
'  ess  key  papes  and  come  up  with  ideas 
for  new  fields  to  conquer.  Experience 
need  not  be  extensive,  but  you  should  lie 
'  able  to  demonstrate  ability  in  reportinp, 
i  copy  handlinp  and  layout  with  exam- 
I  pies,  profernblv  from  a  smaller  paper. 

;  Box  1530,  Editor  &  Publisher. 

i  REPORTER  for  weekly:  also  sports 
reporter  for  daily  on  Jersey  shore.  Full 
time,  immedi.ate  openinps.  Call  (201) 

;  363-1313. 

j  CITY  EDITOR 

Ohio  PM  daily  needs  all-around  news¬ 
man  for  hub  of  operation.  Challenpinp 
!  No.  2  si>ot.  Desk  experience,  makeup 
a  must.  Box  1523,  Editor  &  Publisher. 

;  WIRE  EDITOR.  7-day  AM  Zone  3: 
j  52.000  city.  Must  be  able  to  handle 
slot,  supervise  copy  editors.  Resume, 
tearsheets  to  Box  1467,  E<litor  &  Pub- 
I  lisher. 


STRONG  SOUTHERN  FARM  publica¬ 
tion  needs  a<l<btional  associat'?  editor. 
Must  have  collepe  depree  and  be  willing 
to  be  away  from  home  3  nights  per 
week  maximum.  Salary  range  from 
$8,000  to  $18,000  depending  on  qualifi¬ 
cations.  Many  fringe  benefits  include 
profit  sharing.  Publication  now  housed 
in  own  new  modern  building.  Wrt'ng 
and  photographic  ability  top  priority. 
Agricultural  knowledge  helpful  but  not 
imperative.  Prefer  person  25  to  35 
who  is  married.  Unusually  good  oppor¬ 
tunity  for  right  i>erson.  Send  resume 
to  Box  1418,  Editor  &  Publisher. 

ART  DIRECTOR 

.  .  .  with  good  editorial  instincts  for 
No.  2  slot  on  major  Zone  2  morning  pa¬ 
per.  No  ivory-tower  type,  but  a  shirt¬ 
sleeve  worker  who  understands  ideas 
and  people,  journalistic  design,  page 
layout  and  production,  as  well  as  pho¬ 
tography  and  art.  Also  some  supervi¬ 
sory  and  training  responsibilities.  $17.- 
500  to  start,  plus  full  cost-free  benefit 
program.  Box  1461,  Editor  &  Pub¬ 
lisher. 


MEDIUM  SIZED  CONNECTICUT  AM 
is  looking  for  assistant  sports  editor, 
candidate  for  top  job.  Must  be  strong 
on  layout  and  a  good  writer.  Send  re¬ 
sume,  clips  and  columns.  Box  1465, 
Editor  &  Publisher. 


LEADING  TRADE  PUBLICATION, 
North  Jersey  area,  wants  capable  as¬ 
sociate  editor,  straight  news  and  fea¬ 
tures,  proofreading.  Newspaper  back¬ 
ground  preferred.  Resume  and  salary 
requirements  to  Box  1477,  Editor  & 
Publisher. 


TELEVISION  EDITOR— Fast  growing 
Central  Florida  daily  has  immediate 
opening  for  editor  of  Sunday  TV  tab. 
Looking  for  a  self-starter,  capable  of 
some  layout,  and  able  to  write  a  week¬ 
ly  television  column,  television  and  live 
theater  reviews,  and  nightclub  review 
j  columns.  Send  resume,  salary  re«iuire- 
1  ments  and  samples  of  your  work  to: 

I  Buddy  Baker,  Managing  Editor,  TO- 
I  DAY  Newspaper,  P.O.  Box  1330,  Cocoa, 
Fla.  32922. 


MANAGING  EDITOR  for  national 
I  women's  magazine.  Hard  work,  mod- 
I  est  salary,  great  job!  $10,000  to  start. 
Box  1444,  Editor  &  Publisher. 


ZONE  1,  20,000  AM  needs  energetic, 
self-starting  reporter  who  has  his  train¬ 
ing  time  behind  him.  Hard  news  will  be 
your  beat.  Send  clips  with  resume.  Box 
1470,  Editor  &  Publisher. 


WANTED:  GENUINE  FARM  AND 
HOMESTEAD  E'DITOR/WRITER 
Expanding  “back  to  the  land”  maga¬ 
zine  is  looking  for  an  agricultural  ^i- 
tor  who’s  sick  of  agribiz  and  anxious 
to  help  the  small  family  farmer,  the 
self-sufficient  “homesteader”  and  the 
local  producer  of  naturally  grown 
foods.  This  e<litor  must  (1)  be  fa¬ 
miliar  with  the  h'story  of  farming  in 
the  United  States  and  Canada,  (2) 
know  his/her  way  around  today’s  agri¬ 
cultural  scene,  (3)  get  excited  jibout 
the  developing  “orgnnV”  movement 
:  and  today’s  new  possibilities  for  small- 
j  scale  farming,  (4)  be  willing  and  able 
;  d’e  out  fast-breaking  stor'en  on 
farmstead  businesses.  ecologVally 
sound  llfestvles  an<l  alternat've  agri- 
'  cultural  methods.  (5)  know  editing  and 
j  rewrite  inside-out  and  (6)  be  able  to 
!  produce  clean,  clear,  concise  HOW- 
i  TO  copy. 

j  Don’t  waste  your  time  and  ours  an- 
!  swering  this  ad  unless  you  put  crystal- 
j  clear  images  on  paper,  thrive  on  hard 
’  work  and  can  carry  the  resDonsibil'ty 
I  of  helping  to  develop  something  that 
i  “re.ally  counts”.  Top  producer  can 
I  name  own  salary  and  will  find  h'm- 
I  self/herself  in  a  ground  floor  oppor- 
I  tunity  with  a  bursting-at-the-seams  or- 
I  ganization. 

Resumes  mean  nothing  and  w’ill  not 
l>e  answered.  We  want  to  see  puh- 
I  lished  copy.  Send  us  a  generous  sam- 
I  pie  and  tell  us  about  your  plans  and 
,  hopes  for  the  future.  We’ll  return  your 
I  work  with  more  complete  details  nbout 
our  operation.  Box  1482,  Editor  &  Pub- 
1  Usher. 
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HELP  WANTED 
EDITORIAL 

ASSISTANT  CITY  EDITOR  E\|>eii- 
«  nce<l  newsman  to  start  as  an  assistant 
ainl  then  move  ui>  to  city  editorship. 
rre'*er  someone  located  in  Zone  2.  , 
Write  Max  Robinson,  Executive  Editor.  ) 
Oneida  Uaily  Dispatch,  Dispatch  Place.  ! 
Oneiila,  N.Y.  10121. 

WIRE  EDITOR 

.'^mall  PM  daily  (and  Sunday  AM).  Re- 
jrion  2.  Stnd  resume.  Flexibility  neces- 
sary.  Box  1400,  Editor  &  Publisher, 

OPPORTUNITY  AWAITS  the  experi. 
enced  take  charjre  writer,  editor  cap-  , 
able  of  making  an  establishe<l  Zone  1 
weekly  really  live.  Plans  call  for  in-  , 
creased  frequency  with  right  i^rson.  ^ 
Send  resume  and  clips  if  i>ossible  to  1 
Box  1397,  Editor  &  Publisher. 

INDIVIDUAL  OR  MARRIED  couple  ' 
to  publish  long  established  north  coast 
California  small  town  we<*kly.  No  in¬ 
vestment  except  time.  Must  know  all 
phases  offset  publishing,  (iood  living. 
<‘lean  air,  no  metropolitan  pressures. 
Write  Box  ir)20.  B^litor  &  Publisher. 

EXPERIENCED  REPORTER.  some  j 
desk  w<uk.  lO.OOo  offset  daily  in  uni¬ 
versity  town.  Rush  resume,  references, 
clips  to  John  Shields.  ME.  Herald 
Journal.  TT)  W.  Third  St..  Logan, 
I'lah  81321. 

THE  MIAMI  HERALD 

has  an  opening  for  a  copy  editor.  The 
l>erson  we  are  looking  for  must  have 
at  least  2  years  experience  as  a  copy 
editor,  preferably  on  a  metropol'tan 
newsTiaj>er,  an<l  must  meet  our  high 
standards.  That  me.ans  editing  copy 
thoroughly  and  quickly  and  writing 
headPnes  with  zing  that  go  l>eyond  the 
superficial.  This  is  a  rim  position  but 
the  ])erson  we  hire  must  have  the  po- 
tenti.'il  to  movo  up.  An  equal  oppor¬ 
tunity  emplover.  Write  Managing  Edi¬ 
tor.  The  M’ami  Herald.  1  Herald 
Plaza,  Miami.  Florida  .33101. 

WANT  CRACK  at  weekly  ownership 
in  Zone  2?  No  money:  just  ability  and 
de<lication.  Box  1425,  Editor  &  Pub¬ 
lisher. 

SPORTS  COPY  EDITOR  and  m-ca- 
sional  sports  makeup  man  for  Mid¬ 
west  AM  daily,  major  league  city. 
We  want  an  individual  who  will  be 
satisfi€*<l  with  I>eing  a  major  part  of 
the  inner  workings  of  a  metropolitan 
sports  staff,  who  will  l>e  with  us  a 
long  time  and  capable  eventually  of  , 
executive  duties  and  staff  direction 
md  one  who  believes  he  can  bring 
originality,  both  in  looks  and  ideas,  to  ! 
thp  total  section.  Box  1446,  Editor  & 
Publisher,  | 

REPORTING.  EDITORIAL  positions 
available  at  all  levels  of  experience  on 
New  York  State  newspapers.  To  reach 
^2  dail’es.  send  full  resume  to  New 
York  State  Publishers  Assn..  21.5  Uni- 
vers’ty  Place,  Syracuse.  N.Y.  13210. 

WIRE  EDITOR— 19.000  Zone  2  daily 
seeks  person  for  wire  desk,  page 
makeup.  Box  1184.  E<litor  &  Publisher. 

REPORTER-WRITER-EDITOR  Large 
control  le<l  circulation  newspaper. 
Western  Pennsylvania  area.  Must  take 
interest  in  community  affairs.  Appli¬ 
cants  should  I>e  first  rate  writers  who 
can  fHlit.  write  goorl  heads  and  layout 
])ages  with  skill  and  imagination. 
Reply  with  complete  confidence  to  Box 
1 192.  E<litor  &  Publisher. 

NEWS.  FEATURES.  LAYOUT  The 
Dailv  Sentinel-Star  (Grenada.  M'ss. 
38901)  nee<!s  a  good  news  person. 
Writing.  eiFting.  tihotos.  the  whole 
works.  Prefer  youth,  energy,  enthu¬ 
siasm  and  intelligence.  It's  a  goo<1  job.  ' 
but  it’s  hard  work.  Write  the  publisher 
today.  ’ 

EXPERIENCED  REPORTER  for  New  | 
Hampshire  weeklv  in  ski  and  lakes 
area.  Carroll  Coiinty  Independent. 
Center  Ossipee,  N.H.  03814.  [ 

WANTED:  Seasoned  newspaper  re¬ 
porter  for  Area  3.  All  replies  kept 
confidential.  Please  send  all  details 
alioiit  yourself  to  Box  1498,  Editor  & 
Publisher. 


HELP  WANTED 
EDITORIAL 

SPORTS  WRITER— Numl>er  2  on  staff 
of  3.  IT.OOit  circulation  afternoon  and 
Sunday  daily  in  Zone  3.  Excellent 
starting  salary,  fringe  l>enefits.  Will 
consider  recent  J-School  graduate.  Box 
1  499.  Editor  &  Publisher. 

PAGE  LAYOUT  EDITOR  to  work  in 
women's-feature  department  on  Zone  3 
metropolitan  daily  and  Sunday.  Ex¬ 
cellent  position  for  someone  with  ex- 
jierience  in  e<Iiting,  hea<nine  writing 
and  layout.  Full  range  of  Ixmefits  in- 
cluile  group  hospitalization,  life  insur¬ 
ance.  paid  vacations,  retirement  plan. 
Salary  commensurate  with  experience. 
Please  send  comi>lete  resume  to  Box 
1495.  E«litor  &  Publisher. 

WEEKLY  EDITOR — Zone  3.  prize  win¬ 
ning  weekly.  6.000  circulation,  one  of 
group  of  1.5  owned  by  same  company, 
printed  in  central  offset  plant,  has 
oiH*ning  for  Editor.  Excellent  starting 
salary,  fringe  benefits.  Will  consider 
recent  J-School  graduate.  Box  1494, 
Editor  &  Publisher. 

COPY  DESK  CHIEF  critical  and  ex- 
perienoeil  for  weekly  newspai>er  group 
in  suburban  Denver,  Colora<Io.  Im¬ 
proved  writing  the  goal  of  a  new  com- 
p:iny  in  an  expanding  market.  Send 
qualifications  to  executive  e<!itor.  Com¬ 
munity  Publications  Company,  3.501  E. 
46th  Ave.,  Denver.  Colo.  80216. 

MANAGING  EDITOR  for  new  bi¬ 
weekly  tabloid  business  paper  in  mar¬ 
keting  field.  Publication  has  20  year 
history  as  monthly.  Applicants  should 
have  reporting,  copy  desk  skills,  plus 
ability  to  come  u])  with  story  ide-’S. 
Exi>erience  in  marketing  a  plus  but  not 
esFential.  Chicago  location.  Send  re¬ 
sume  to  TvOiiis  Haugh.  Editor.  Adver- 
t’sing  an<l  Sales  Promotion.  740  Rush 
St..  Chicago.  Ill.  60611. 

GROUP  ef  small,  meilium  dail-es  in 
West  ant'c’pates  need  for  both  begin¬ 
ning  and  ex|>erience<l  rei>orters  in  near 
future.  Interested  in  i>ersons  W'th  abM- 
ity  an<l  desire  to  advance.  Send  re¬ 
sume.  clips,  salary  background  and  ref¬ 
erences  to  Box  1.524,  E<Htor  &  Pui>lisher. 


IREELA!SC.E 

WRITERS/AGENCIES,  worldwide, 
producing  Idockijiister  articles,  series, 
books.  Contact  Apartado  540,  Cuer¬ 
navaca,  Morelos,  Mexico. 


LIBRARIAISS 

NEWSPAPER  LIBRARIAN  WANTED 
Experience  in  selection,  subject  heading 
analysis,  and  reference  work  re<iiiired. 
Must  have  sound  knowIe<lge  of  indexes. 
Salary:  88,000  plus  libral  fringe  bene¬ 
fits.  Region  .5.  Send  vita  to:  Box  14.58. 
Editor  &  Publisher. 

JOURNALISM  LIBRARIAN  —  The 
University  of  Missouri-Columbia.  an 
equal  opportunity  employer,  is  seeking 
an  experienced  librarian  to  hend  its 
Journalism  Library.  MLS  from  an 
ALA  nccre<lited  library  school  and 
knowledge  of  the  communications  field 
require<l.  A  second  masters  in  journal¬ 
ism  or  a  rel.ated  field  an<l  branch  li¬ 
brary  experience  on  the  university  level 
highly  desirable.  Salary  range  $9-12.000 
for  a  12-month  academic  contract,  usual 
benefits.  Available  January  1973.  Send 
resume  to  Assistant  to  the  Director  of 
L’l>raries,  Elmer  Ellis  Library,  l^ni- 
versity  of  Missouri.  Columbia.  Mo. 
65201. 


PHOTOGRAPHY 

PHOTOGRAPHER  for  1.3.000  Florida 
East  Coast  daily.  Mail  resume  and  sal¬ 
ary  requirements  to  Bob  Enns,  Execu¬ 
tive  Editor,  The  News  Tril)une,  Ft. 
Pierce.  Fla.  334.'»0. 


PRESSROOM 

EXPERIENCED  COTTRELL  press¬ 
man  to  run  new  4  unit  15A  in  new 
plant.  Excellent  opportunity  for 
growth  with  established  firm  in  sunnv 
Florida.  Call  (813)  422-5612  and  ask 
for  Mr.  Hasty,  after  6  PM. 


HELP  WANTED 
l*RESSROoi^ 

PRESS  FOREMAN  for  small  shop  to  i 
run  4  unit  Goss  Community.  Gocxl  sal-  j 
ary  and  l>enefits.  Locateil  in  northern 
New  Jersey.  Call  Miss  Felton,  colIe<'t:  , 
(2011  696-4222  or  write  Box  1512,  E<li- 
tor  &  Publisher. 

EXPERIENCED  PRESSMAN  for  new 
7unit  Goss  Community.  Person  who 
can  direct  others  with  eye  to  goml 
housekeeping  and  maintenance.  If 
you’re  our  person  we  won’t  quibble 
al)Out  salary.  New  building,  excellent 
fringe  benefits.  Gmtact  Paul  League, 
Tri-Countv  Publishing  Co..  Box  640, 
Lancaster.  S.C.  29720.  (803)  283-4121. 

JOURNEYMEN  PRESSMEN  —  $230 
week.  36*4  hours.  Company  paid  pen¬ 
sion.  hospitalization,  other  excePent 
fringes.  Evening  and  Sun<lay  publica¬ 
tion.  Contact  Jim  Darr,  Pressroom 
Su])t.,  Akron  Beacon  Journal.  44  E. 
Exchange  St..  Akron,  Ohio  44309.  Ph: 
(2161  37.5-S026. 

PRESSROOM  FOREMAN  —  Medium 
size<l  progressive  Midwest  daily.  Ur¬ 
banite  experience  a  must.  Submit  com¬ 
plete  work  experience  including  last 
two  employers.  Box  1440,  Editor  & 
Publisher. 

PRF;SSR00M  foreman  for  large 
Goss  Urbanite.  Benefits,  incentives,  lo¬ 
cated  northern  New  Jersey.  Call  M. 
Rudel  for  api>ointment.  (201)  947-5000. 


PRonvcTioy 


EQUIPMENT 

SERVICE 

SUPERVISOR 

Specialist  in  equipment  mainten¬ 
ance  and  servicing  to  serve  as 
assistant  to  composing  room  su¬ 
perintendent  on  metropolitan  daily 
in  Area  2.  Must  be  able  to  or¬ 
ganize,  direct  and  train  comp 
room  equipment  maintenance 
personnel.  Experience  must  in¬ 
clude  major  emphasis  on  elec¬ 
tronic  equipment  such  as  Photon 
532,  composing  room  computers, 
etc. 

Box  1515,  Editor  &  Publisher 


HELP  WANTED 

PRonvcTioy 

A-l  CAMERA  MAN/stripper  needed 
immediately  for  Zone  2  newspaper  and 
circulars.  Box  1468,  Editor  &  Publisher. 

WEST  COA.ST  GROUP  needs  experi¬ 
enced  photocomposition  Forem.m  for 
central  plant  producing  dailies  and 
weeklies.  Goo<l  pay  and  fringe  lienefits. 
Give  salary  ex|>ected  and  references. 
Box  1426,  Ekiitor  &  Publisher. 

NEED  FAST,  reliable  Photon  200B 
operator  for  growing  southern  Cali¬ 
fornia  daily.  Day  shift.  Monday-E'riday. 
Should  lie  able  to  do  maintenance. 
Send  resume  to  Box  1496,  Editor  & 
Publisher. 

^'^'^pebuiTre^^ 

A  STRONG  WRITER  with  a  college 
journalism  dei:ree  is  sought  to  direct 
imme<liately  all  facets  of  the  university 
news  bureau,  coordination  of  informa¬ 
tion  services,  and  serving  as  editor  of 
l>oth  alumni  and  faculty-staff  publica¬ 
tions.  Send  resume  to:  R.  Keith  Moore, 
Director  of  Public  Relations,  Loyola 
University,  New  Orleans,  La.  70118. 

yEOIfSlEuT^^ 

TECHNICAL  SERVICES 
REP 

WE’RE  GROWING  .  .  .  bringing  a 
new  pnxluct  to  the  publishing  industry 
.  .  .  and  we’re  looking  for  technical 
seiwices  representatives  who  want  in 
on  the  ground  floor  and  can  hit  the 
<leck  running. 

Our  cand'dates  have  good  technical 
aptitude,  are  firmly  grounded  in  news- 
pai)er  i>rcxluction  systems,  thoroughly 
know  finer  points  of  camera,  press  and 
engraving  oi)oratons,  are  paiticularly 
sensitive  to  indivi<lual  newspaper  needs 
anil  problems.  Our  reps  based  in  the 
Mi<lwest  will  cover  a  wide  track,  pro¬ 
viding  maximum  service  before  and 
after  installation  .  .  .  supervising 

e<ju  pment  installation,  training  client 
production  personnel  on  site  ami  regu¬ 
larly  following  up  after  installation, 
Excellent  salary,  travel  allowance  and 
company  benefits. 

Get  in  on  the  ground  floor.  Send 
resume  and  salary  requirements  to  Box 
1.50(1.  E<litor  &  Publisher. 


SOME  HAVE  MORE’  DEGREES,  many 
have  more  experience,  but  few  will 
work  harder  to  teach  students  .'our- 
nalism  than  young  instructor.  Have 
studied  or  worke<l  in  most  me«lia  areas. 
Seek  2-year  or  4-year  college  position 
anytime  in  next  year.  Box  1516,  E<li- 
tor  &  Publisher. 


ADMIMSTRATIVE 

ADVERTISING/DIRECrr  MAIL  PRO 
Victim  of  economic  squeeze.  Age  29. 
10  years  exi>erience  n€wspai>er  and 
cori>orate  advertising,  PR  and  sales 
promotion.  Seek  first  si)ot  with  news- 
pai>er,  university  or  progressive  com- 
I)any,  Prefer  Colorado.  Idaho,  Wash¬ 
ington  or  Oregon.  Will  consider  others. 
Box  1485,  E<iitor  &  Publisher. 

YOUNG  (30)  newspaper  executive 
j  with  comprehensive  and  complete  back¬ 
ground  in  daily  newspa|)ers  seeks 
I  greater  challenges  in  medium  size  daily 
I  in  either  editorial  or  management  ca¬ 
pacity.  Will  consider  assignment  over- 


I  seas.  Box  1503,  Editor  &  Publisher. 

!  PUBLISHER,  EDITOR.  General  Man- 
I  ager.  Ad  Manager.  Seeking  challenging 
lK)sition.  44  with  30  years  exi>orience. 
['Starting  as  a  printer’s  devil.  Past 
I  president  of  service  club.  Doug  Fisher, 
'  Box  1411,  Eklitor  &  Publisher. 


CIRCULATION  MANAGER  desires  to 
relocate  any  state  12  years  California 
experience  all  phases  circulation  in 
daily  an<l  controlled  weekly  field.  Box 
1384,  Editor  &  Publisher. 

MR.  PUBLISHER 

Presently  employed  Circulat’on  Man¬ 
ager  seeks  directorship  on  50M  or 
larger  publication.  Willing  to  relocate 
anv  area. 

EXPERIENCE:  15  years  diversfied 
exposure  on  MB&S  operat'ons. 
Thorough  knowledge  of  all  circulation 
phases. 

QUALIFICATIONS:  Top  outstand¬ 
ing  growth  record  with'n  highly  com- 
l^etitWe  market.  Strong  promotional 
m'nde<l.  Age.  42  years,  marrie<l.  Ex¬ 
cellent  references. 

AVAILABLE:  60  days.  All  ropFes 
held  strictly  confidential.  Write  for 
resume.  Box  1521,  Editor  &  Publisher. 

CIRCULATION  MANAGER— 15  years 
experience  in  all  phases  of  circulation. 
Self  starter,  willing  worker,  top  notch 
circulation  hu'lder.  Relocate  imme¬ 
diately.  Box  1476.  E<litor  &  Publisher. 

CIRCULATION  MARKETING  man¬ 
ager,  mid-.30*s,  experienced  nil  phases 
from  weekly  to  metro  field,  including 
saturation  distribution,  proven  record, 
available  now.  Box  1501,  Iklitor  & 
Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER 


DEPARTMENTS  &  ALLIED  FIELDS 


CLASSIFIED  ADVERTISUSG 

CLASSIFIED  MANAGE^l  nie<lium  size 
ME&S  daily.  Able  administrator.  Con¬ 
sistent  (;ains  in  revenue,  lineage,  ad 
count.  Box  1481,  Editor  &  Publisher. 


DISPLAY  ADVERTISim 

ADVERTISING  MANAGER  —  Thor- 
ouKhly  experienced,  hard  worker,  Kood 
prixlucer.  Strong  on  layout  and  service. 
Excellent  references.  Daily  or  weekly. 
Box  1529,  Editor  &  Publisher. 


EDITORIAL 

ENERGETIC.  VERSATILE  NEWS¬ 
MAN — Degree  plus — U.S.  and  abroad. 
Widely  traveled.  Experience  wire  serv¬ 
ice,  dailies,  assorted  PR.  Now  hungry 
freelancer.  Unemeumbered  34.  Consider 
all  print,  electronic,  academic  replies. 
Box  1527,  Editor  &  Publisher. 

DEPENDABLE  REPORTER.  29,  seven 
years  experience,  all  beats.  Currently 
working  for  Zone  4  metro  daily,  but 
seek  to  relocate  to  medium  or  smaller 
sized  daily  in  Zones  5,  6,  7,  8  or  9.  Box 
1528,  Editor  &  Publisher. 

SPORTS  PRO !  28  year  old  sports- 

writer  with  9  years  experience  desires 
post  on  Midwestern  or  Southern  daily. 
All  aspects  of  sports  department  have 
l>een  handled.  References  available. 
Box  1487,  Editor  &  Publisher. 


YOUNG  INVESTIGATIVE  writer  and 
reporter  seeks  more  responsibility  on 
daily  paper  east  of  Mississippi.  Cur¬ 
rently  feature  writer  for  30,000  PM 
daily.  Box  1459,  E<litor  &  Publisher. 

SPORTS  WRITER/EDITOR  seeks  po¬ 
sition  on  Pennsylvania  paper.  Experi¬ 
enced.  Box  1350,  Editor  &  Publisher. 

27-YEAR  OLD  Managing  Ed  tor  of 
l«st  semi-weekly  in  state  desires  sim¬ 
ilar  position  elsewhere  or  spot  on  d.aily. 
812.0O0  required.  Reply  to  Box  1!13, 
Editor  &  Publisher. 

YOUR  NEWSPAPER  can  enhance  its 
stature  with  this  newsroom  executive 
who  wants  to  move  up.  With  20  years 
experience  on  large,  metro  dailies,  he 
feels  th.at  strong,  but  balanced,  let- 
the-chips-fall  local  coverage  is  essen¬ 
tial  to  hold  and  increase  readership, 
while  fulfilling  the  newspaper's  re¬ 
sponsibility  to  its  community.  Box 
1450,  Editor  &  Publisher. 

BUSY  TRI-WEEKLIES 
SMALL,  HUSTLING  DAILIES 
Self-starting  woman  reporter,  feature 
writer;  some  camera;  can  edit  copy, 
sweep  out.  deliver  papers.  J-degree. 
Over  50.  Northwest  native,  hiker,  fish¬ 
erman,  radio  ham.  Wants  to  relocate 
Idaho,  Oregon.  Washington.  Western 
Montana,  Northern  California.  Would 
consider  part-time.  Box  1466,  Editor  & 
Publisher. 

REPORTER  -  PHOTOGRAPHER,  4 
years  experience  major  Zone  1  daily 
wants  etiitor  and/or  reporter  on  Zone 
1  weekly  or  bureau  chief  Zone  1  daily. 
Box  1455,  Editor  &  Publisher. 


DEDICATED  REPORTER.  30.  sin¬ 
gle,  BA,  4  years  experience,  general 
reporting,  features,  photography,  seeks 
reporting  position  on  metlium  to  large 
metro  daily  with  opportunity  to  spe¬ 
cialize  later.  Zones  3.  4,  5,  8  or  9, 
but  will  consider  other  zones.  Finish 
up  work  on  MS-Journalism  in  De¬ 
cember.  Clips  and  references  upon  re¬ 
quest.  Call  Bruce  W.  Fraser,  (315) 
471-0057  before  10  AM  or  after  5  PM. 
Or  write  50  Presidential  Plaza,  Syra¬ 
cuse,  N.Y.  13202. 


TALENTED  YOUNG  COUPLE  desires 
writing  or  editing  imsitions  with 
magazine  or  newspaper  in  any  zone. 
Each  has  2  years  newspaper  experi¬ 
ence  and  3  years  college.  Will  con¬ 
sider  job  for  1  if  other  media  nearby. 
Apt.  23B  Kensington  Arms.  Hights- 
town,  N.J.  08520.  (609)  448-4833. 


EDITORIAL 

PUBLICITY  WRITER  for  performing 
i  arts  organization  seeks  relate<l  job;  or 
,  writing,  editing  slot,  preferably  re  live- 
;  ly  arts.  Journalism/music  background. 

NYC.  Full  or  part-time.  Box  1463,  Edi- 
I  tor  &  Publisher. 


REPORTER  with  4  years  experience 
wants  editing  job  on  magazine,  news¬ 
letter,  women’s  pages.  J-grad  now  in 
Zone  2.  Box  1479,  Editor  &  Publisher. 

BOSTON  is  my  new  home.  Former 
news  editor,  reporter,  photogr.apher, 
young,  ready  to  work.  Experience  on 
metro  daily  and  sulmrban  semi-weekly. 
Box  1420,  Eilitor  &  Publisher. 


PHOTOJOURNALIST  —  College  grad 
with  honors,  military  and  Hollywood 
film  experience,  27,  married  with  child, 
will  relocate.  Greg  Lewis.  4817  Cleon 
Ave.,  North  Hollywood.  Calif.  91601. 
Ph:  (213)  980-2292. 


VERSATILE  NEWSMAN— Experienced 
as  reporter,  sub-e<litor,  department 
head,  editorial  writer  for  major  dailies. 
Relocation  no  problem.  Box  1460,  Edi¬ 
tor  &  Publisher. 


ATTENTION 
NEWSPAPER  GROUP 
Award  winning  newsman — 16  years 
experience,  10  in  nation’s  capital — 
would  like  to  establish  an  outstanding 
Washington  bureau  for  your  newspa¬ 
pers.  Top  references.  Box  1387,  Editor 
&  Publisher. 

INVESTIGATIVE  REPORTER  and 
recipient  of  the  1971  Roy  W.  Howard 
Award  seeks  reporting  slot  with  pro¬ 
gressive  daily  in  Zone  8  or  9.  Age  23. 
single,  hard-working;  former  sports 
editor;  acting-managing  editor  of 
award-winning  Chicago  suburban 
weeklies:  eclucation,  feature  and  gen¬ 
eral  assignment  reporter  and  photog¬ 
rapher.  E.xcellent  references.  Box  1490, 
Ekiitor  &  Publisher. 

NEW  CHALLENGE— Young  profes¬ 
sional  newspaperman,  now  weekly  edi¬ 
tor,  seeks  daily  writing  job.  BA.  MA, 
6  years  daily /weekly  experience  writ¬ 
ing  and  deskwork.  Box  1488,  Ekiitor  & 
Publisher. 

NATIONALLY-KNOWN  NEAVSMAN 
for  20  years  wants  community  in¬ 
volvement  as  aggressive  small  daily 
editor.  Box  1489,  Editor  &  Publisher. 

SPORTS  DESKMAN— Can  do  any  op¬ 
eration  in  the  sports  department.  Ex¬ 
perienced.  Box  1355,  Elditor  &  Pub¬ 
lisher. 

EXPERIENCED  REPORTER,  25.  mar¬ 
ried.  veteran  with  Master’s  in  .Jour¬ 
nalism  is  seeking  reporting  position 
with  Area  2  daily.  Contact  James  Jor¬ 
dan.  911  Lincoln  St.,  Mullens,  W.  Va. 
25S82. 

WRITER-EDITOR.  35,  seeks  return 
to  newspapers.  Strong  feature  writer, 
reporter:  magazine  experience:  8  years 
on  quality  metro  dailies;  Now  in  cor¬ 
porate.  Foundation  PR.  Box  1505,  Ekli- 
tor  &  Publisher. 


I'EATURE  WRITER,  presently  on  68.- 
000  daily,  5  years  experience  in  PR. 
publications,  newspai>ers.  AB  in  Jour¬ 
nalism,  Will  relocate  in  Zones  3  or  4. 
Box  1517,  Ekiitor  &  Publisher. 


SEMINARY  GRADUATE  (Protestant), 
parish  experience.  7  years  on  daily 
papers — up  to  copy  chief — seeks  re¬ 
ligion  writer  or  religion  editor  posi¬ 
tion.  Box  1514,  Ekiitor  &  Publisher. 

HONORS  BERKELEY  Political  Sci¬ 
ence  grad  seeks  reporting  position.  Ex- 
I  perience  with  small  monthly.  Expects 
1  to  work  hard,  learn  fast.  Resume  on 
I  request.  Box  1511,  Editor  &  Publisher. 


YOUNG  (30)  newspaiier  executive 
with  comprehensive  and  complete  back¬ 
ground  in  daily  newspapers  seeks 
greater  challenges  in  medium  size  daily 
in  either  editorial  or  management  ca¬ 
pacity.  Will  consider  assignment  over¬ 
seas.  Box  1503,  Editor  &  Publisher. 
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RECENT  J-Grad,  news,  feature  experi¬ 
ence,  seeks  newspaper  position.  Will 
relocate.  Box  1474,  Alitor  &  Publisher. 

NEWSMAN,  10  years  metro  daily  and 
wire  service  experience,  now  editing 
for  large  New  York  based  agency, 
seeks  return  to  newspaper  writing. 
Also  experienced  with  camera.  Box 
li>lo.  Editor  &  Publisher. 

RECENT  J  GRAD  seeks  work  as  re¬ 
porter  for  daily  or  progressive  weekly 
in  Areas  1  or  2.  Was  editor  of  uni¬ 
versity  newspaper  and  has  2  years  part 
time  experience  with  one  of  country’s 
l>€st  metropolitan  dailies.  Resume,  clip¬ 
pings,  references  available.  Richard 
Mial,  1650  S.  61st  St..  West  Allis. 
Wise.  53214.  Phone:  (414)  321-6693. 

MEDICAL  COLUMNIST  Experienced, 
looking  for  broader  exposure.  Box 
151 H,  Editor  &  Publisher. 

COPY  EDITOR  wants  his  typewriter 
bark.  Experienced  reporter,  Princeton 
AB.  Prefer  general  assignments  or 
features.  Zones  1,  2,  3,  4,  5.  Box  1519, 
Editor  &  Publisher. 


TOP  FLIGHT  assisLint  city  editor  of 
210,000  AM  daily  now  available.  Many 
awards,  top  references.  Experience  in 
all  phases  newsroom,  sports,  camera. 
Ex-Managing  Editor  of  27,000  AM, 
10.000  PM.  Age  36.  excellent  health. 
Consider  any  area.  Box  1522,  Editor  & 
Publisher. 

WRITER-REPORTER  on  daily  news- 
pai>ers,  business  magazines  and  pro¬ 
ducer  of  radio  documentaries  for  7 
years.  BA  government.  Zone  1.  Bob 
Manuel.  29  Essex  St.,  Malden,  Mass. 


FREELAyCE 

REGL’XARLY  EMPLOYED  award¬ 
winning  magazine-newspaper  reporter 
seeks  sparetime  assignments  South 
Florida.  Experienced  all  beats.  Box 
1399,  Editor  &  Publisher. 


PHOTOGRAPHY 

ENERGETIC  YOUNG  (25)  editor  — 
graphics  oriented — of  small  Midwest 
weekly  (2.2M)  seeks  creative  photo 
position.  Solid  grounding  in  news, 
sports,  features,  color.  Magna  BS  in 
Journalism:  veteran.  Relocate  any¬ 

where.  Box  1380,  Editor  &  Publisher. 


PHOTOGRAPHER  —  Award  winner 
tops  in  region  seeks  position  on  photo 
oriented  paper.  Presently  heads  staff 
of  major  daily,  young  (26),  married, 
veteran.  Lots  of  experience,  fully 
eQuippe<l  35mm.  Resume  on  request. 
Box  1449,  Editor  &  Publisher. 


PHOTOGRAPHY 

AWARD  WINNING  newsphotographer, 
experienced  both  in  B&W,  color,  off¬ 
set  and  letterpress.  First  rate  refer¬ 
ences.  Variety  of  clips  available.  Inter¬ 
view  possible.  (916)  241-6777. 


PRESSROOM 

LETTERPRESS  assistant  foreman,  age 
42.  26  years  experience  on  high  speed 
Hoe  or  Goss  presses.  Prefer  Southwest 
area.  References  and  resume.  Box 
1504,  Etlitor  &  Publ.sher. 


PRODUCTIOIS 


PRODUfTTION  MANAGER  —  Aggres¬ 
sive,  with  full  knowledge  of  computer 
and  cold  tyi)€  proc'esses.  ITU  manage¬ 
ment  background.  Age  36.  Will  re¬ 
locate.  Box  1453,  Editor  &  Publisher. 


PRODUCTION  MANAGER/Assistant 
-20  years  experience  hot  and  cold  type 
operation :  including  labor  relations 
and  knowledge  of  all  production  de¬ 
partments.  Desire  move  to  South  or 
Southwest.  Will  provide  resume.  Box 
1483,  Editor  &  Publisher. 

PRODUCTION  CONSULTANT 
Composing  room  specialist.  ITU  con¬ 
tracts.  computers,  offset,  hot,  cold 
type,  makeup,  photo  comp,  strip  type. 
20  years  supervisory  experience  metro¬ 
politan  daily.  Per  diem  or  short  term. 
All  replies  answered.  Steve  Nicholson, 
Box  1347.  Editor  &  Publisher. 


PRODUCTION  MANAGER.  13  years 
experience  with  progressive  daiPes. 
Thorough  knowledge  of  hot  type,  photo 
comp,  conversions  and  latest  technol¬ 
ogy.  Ready  for  new  challenge.  Excel¬ 
lent  credentials.  Box  1507,  Editor  & 
Publisher. 


PUBLIC  RELATION'S 

EIGHT  YEARS  of  award  winning  ex- 
l>erience  with  private  college,  Zone  5. 
Writer,  publications  designer,  speaker, 
fund  raiser.  Mature,  previous  editor 
and  publisher.  Seeks  challenging  PR 
post  w’th  pr'vate  college  or  business. 
Box  1506,  Editor  &  Publisher. 

EXPERIENCED  YOUNG  SPORTS  edi¬ 
tor  with  college  major  in  journabsm 
and  minor  in  radio-television  seeks  job 
in  college  sports  publicity.  Box  1502, 
Editor  &  Publisher. 

RETIRED  EDITOR-Publisher-Printer 
who  made  it  through  sales  ahdity  will 
represent  firm  selling  to  newspapers  in 
the  West.  Reasonable  travel.  Box  1422, 
4_.ditor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Roliert  U.  Brown 
Another  printing  revolution 


The  newspaper  business  faces  another 
revolution  in  printing  techniques  if  the 
utilization  of  ink  jet  technologies  develops 
as  anticipated  by  scientists. 

Description  of  the  process  at  a  meeting 
at  MIT  last  week  by  members  of  the 
ANPA  Scientific  Advisory  Committee  and 
researchers  for  manufactui-ers  who  have 
been  working  with  ink  jets  for  as  long  as 
seven  years  boggles  the  mind  of  a  non- 
scientific  layman. 

Ink  jets  w’ork.  They  are  already  being 
used  in  various  types  of  non-newspaper 
printing.  There  is  no  reason  why  the  tech¬ 
nology  cannot  be  applied  to  newspaper 
production,  according  to  the  scientists. 

Imagine!  A  Bank  of  ink  jets  controlled 
by  comi)uter  memory  banks  printing  your 
newspaper  without  plates  plus  the  capa¬ 
bility  of  changing  stories  and  ads  while 
the  press  is  running.  Without  appreciable 
noise,  we  are  told.  Because  of  the  absence 
of  plates  and  pressure,  it  may  be  neces¬ 
sary  to  change  weight  and  quality  of  pa¬ 
per.  Inks  will  change.  What  will  be  the 
relative  cost  of  each?  That  is  one  of  the 
big  questions.  Will  the  folder  be  the  only 
noise-maker  in  the  21st  century  press¬ 
room,  or  will  that  be  changed,  too? 

A  current  newspaper  press  with  eight 
units  capable  of  printing  a  64-page  news- 
pajjer  weighs  approximately  300  tons.  It 
is  powered  by  an  electrical  drive  of  ap- 
))roximately  500  horsepower. 

With  no  plates  and  no  press  there  will 
be  few  if  any  web  breaks.  Heavy  iron 
castings  will  be  gone.  Of  what  material 
will  the  new  press  be  built? 

We  saw  an  electronic  press  25  years 
ago  that  used  electrostatic  principles 
without  printing  impression  and  was 
made  of  Bakelite.  The  late  William  C. 
Huebner,  who  held  500  patents  on  photo¬ 
graphic  and  graphic  arts  processes,  called 
his  press  “The  Electrographic  Press.”  It 
was  erected  in  his  New  York  laboratory 
and  the  system  was  dubbed  “Onset.”  It 
worked  to  a  degree  with  fair  reproduc¬ 
tion.  It  probably  could  have  been  refined 
for  newspaper  use  but  either  the  newspa¬ 
per  business  wasn’t  ready  for  it — offset 
might  have  held  more  promise — or  its  de¬ 
velopment  was  too  slow.  We  understand 
the  techniques  are  being  used  today  in 
non-newspaper  areas. 

Mr.  Huebner  told  E&P  at  the  time — 
“Onset  signifies  a  rushing  beginning  of 
direct  action  when  positive  and  negative 
electrical  forces  operate  to  produce  fine 
printing.  It  represents  a  new  union  of  all 
printing  methods:  relief,  gravure,  offset, 
expulsion  gravure  and  dryonset.”  Ink  was 
applied — “migrated  on,”  Huebner  said — 
to  paper,  or  any  other  type  of  material, 
without  pressure  by  electronic  lines  of 
force.  Ink  was  drawn  across  a  gap  of  .025 
inches. 

So,  the  idea  of  printing  without  pi*es- 
sure  has  been  with  us  for  a  long  time.  We 
now  look  forward  to  printing  without 
pressure  and  without  plates. 


One  of  the  ANPA  scientists  said  there 
are  at  least  10  ink  jet  technologies  being 
used  or  developed.  It  would  indicate  that 
no  one  manufacturer  will  have  the  inside 
track  in  developing  a  newspaper  press. 
There  may  be  several  varieties. 

Today’s  presses  operate  at  speeds  of 
around  60,000  newspapers  per  hour.  As 
explained  by  an  ANPA  spokesman: 
“Today  we  require  approximately  20  men 
and  a  press  costing  in  excess  of  $1.5  mil¬ 
lion  to  effectively  net  45,000  papers  per 
hour.  If  the  labor  operating  requirements 
and  cost  of  the  new  design  were  the  same 
as  today’s  equipment,  naturally  then  to  be 
advantageous  and  marketable  the  speeds 
would  have  to  be  substantially  greater.  On 
the  other  hand,  if  the  new  64-page  imag¬ 
ing  unit  required  only  several  people,  took 
less  space  and  cost  $250,000,  the  unit 
would  find  a  saturation  market  even  if  it 
ran  at  speeds  of  1,000  feet  per  minute 
(30,000  papers  per  hour)  or  possibly  even 
less.” 

In  the  plants  of  the  1,052  newspapers 
that  are  memljers  of  ANPA,  there  are 
6,509  letterpress  units  and  989  offset  press 
units.  It  is  estimated  there  are  another 
1,500  letter  press  and  2,500  offset  units  in 
the  U.S. 

Thus  the  potential  market  for  a  new 
press  is  vast.  We  wonder  who  will  get  the 
first  one. 

• 

Laughridge  of  W-G 
takes  another  job 

The  board  of  directors  of  Atlantic 
Features  and  Printing,  Inc.  Newport 
News,  Va.  has  elected  James  H. 
Laughridge  executive  vicepresident  ac¬ 
cording  to  an  announcement  from  Jack  R. 
Hornady  president. 

Following  an  early  newspaper  affilia¬ 
tion  in  the  advertising  department  of  the 
Snlishnry  (N.C.)  Post,  Laughridge 
joined  Ward-Griffith  Company,  Inc.  as  a 
salesman  in  Charlotte.  He  subsequently 
became  Southern  Regional  Manager  and 
executive  vicepresident  in  1969.  He  will 
continue  as  a  director  of  Ward-Griffith. 


Pa.  lawmakers 
get  publisher’s 
open  meeting  bill 

A  weekly  newspaper  publisher  who  is 
also  a  state  representative  is  the  sponsor 
of  one  of  two  open  meeting  bills  intro¬ 
duced  into  the  General  Assembly  of  Penn¬ 
sylvania  in  the  past  two  weeks. 

Rep.  James  W.  Knepper,  publisher  of 
the  Carnegie  Signal  Item,  introduced  a 
bill  that  would  make  open  meetings  man¬ 
datory  for  all  state  and  local  agencies 
except  the  State  Legislature,  discussing 
official  business,  voting  or  taking  any 
official  action. 

A  second  and  almost  identical  bill  was 
introduced  into  the  General  Assembly  by 
Rep.  Marvin  Miller,  formerly  a  leporter 
with  the  Lancaster  (Pa.)  New  Era. 

Both  bills  would  apply  at  to  all  state 
and  local  agencies  with  the  exception  of 
the  State  Legislature  which  under  state 
constitutional  provision  makes  its  own 
governing  laws. 

Miller’s  bill  in  addition  gives  the  court 
of  common  pleas  jurisdiction  in  ordering 
oi)cn  meetings  upon  the  complaint  of  a 
citizen.  Imprisonment  of  up  to  six  months 
and  fines  of  uj)  to  $500  were  maximum 
penalties  prescribed  by  both  measures. 

Pennsylvania  already  has  a  weak  open 
meeting  law  that  does  allow  executive 
sessions  and  usually  applies  only  to  agen¬ 
cies  engaged  in  the  spending  of  public 
funds.  Under  this  law  information  is  only 
available  after  decisions  have  been  made. 
• 

Ray  Mack  takes 
new  post  at  S-H 

Raymond  F.  Mack,  former  president 
and  business  manager  of  the  Washington 
Daily  Neivs,  has  been  named  assistant  to 
the  general  business  manager  of  Scripps- 
Howard  Newpapers.  Edward  W.  Estlow, 
vice  president  and  general  business  man¬ 
ager  of  Scripps-Howard,  said  Mack’s  du¬ 
ties  will  be  primarily  in  the  field  of  circu¬ 
lation  where  he  will  be  available  to  all 
Scripps-Howard  papers.  Mack,  60,  w  11 
as.sume  his  assignment  Oct.  9.  His  office 
will  be  in  Washington. 
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A  lynching,  at  least  in  the  Hollywood  version  of  the  Old 
Wild  West,  was  a  simple  and  soul-satisfying  way  of  rid¬ 
ding  the  community  of  its  serious  problems.  Sometimes 
the  wrong  man  became  the  victim,  but  at  least  the 
townspeople’s  anger  was  relieved. 

In  light  of  the  recent  concern  about  meat  prices  and  the 
inevitable  consumer  frustration  that  goes  with  it,  we’ve 
had  the  uncomfortable  feeling  that  the  angry  crowd  is 
looking  for  a  victim  and  we’re  awfully  conspicuous. 
We’ve  even  considered  making  the  “modest  proposal” 
that  we  have  some  public  cattle  hangings  just  to  relieve 
the  frustration.  After  all,  everybody  else  has  been 
blamed  for  rising  food  prices — why  net  the  animals 
themselves? 

Of  course  we’re  trying  to  make  a  joke.  But  if  your  laugh 
is  a  little  weak,  ours  is  downright  feeble.  Americans 
love  their  meat  and  it  is  a  serious  matter  for  everybody 
— the  food  industry,  the  government,  and  the  consumer 
— when  meat  prices  continue  to  rise. 

However,  no  one  is  helped  by  angry  and  ill-considered 
accusations.  Meat  prices  are  the  result  of  an  intricate 
supply  and  demand  situation  and  the  real  reason  for 
recent  increases  is  a  soaring  demand  pressure  on  a 


For  further  information  write: 

National  Association  of  Food  Chains 

*1725  Eye  Street,  N.W. 

Washington,  D.C.  20006 


relatively  short  supply  of  beef  and  pork.  To  give  you 
just  one  example  of  how  complex  this  problem  really  is, 
take  the  supply  of  pork.  The  supply  of  hogs  has  been 
well  under  that  of  last  year  which  has  placed  continu¬ 
ing  pressure  on  pork  prices.  But  in  one  of  those  strange 
quirks  of  the  marketplace,  this  has  also  been  a  factor 
in  the  increase  in  beef  prices  because,  traditionally, 
consumers  will  opt  for  beef  when  the  price  of  the  two 
meats  is  relatively  close. 

Estimates  are  that  the  number  of  cattle  on  feed  is  run¬ 
ning  significantly  higher  than  last  year  and  this  greater 
supply  is  affecting  beef  prices.  But  over  the  long  range 
it  is  difficult  for  anyone  to  predict  that  there  is  going  to 
be  any  decreasing  trend  in  beef  prices  simply  because 
it  seems  that  the  American  people  have  an  unlimited 
appetite  for  the  product  and  no  matter  how  much  is 
produced  they  are  constantly  demanding  more. 

The  supply  of  cattle  to  meet  the  demands  of  this  ever 
more  affluent  society  is  not  going  to  magically  appear 
and  all  the  lynchings  and  picketing  and  name-calling 
won’t  help  a  bit.  There  is  no  party  more  self-interested 
in  keeping  meat  prices,  and  food  prices  in  general, 
stable  than  your  local  supermarket. 

Food  prices  have  traditionally  been  a  key  political  issue 
and  this  year  is  even  more  liKely  to  be  a  loud  one.  We 
feel  that  a  thorough  public  discussion  of  the  economic 
problems  of  this  country  is  desirable  and  vitally  neces¬ 
sary.  We  only  hope  that  it  will  be  that,  rather  than  the 
howl  of  a  lynch  mob  looking  to  relieve  its  frustration, 
which,  after  all,  helps  no  one. 


Early,  October,  1971. 

Tony  Tucci,  reporter  for  The 
Cleveland  Press,  received  a  phone 
call  from  a  steelworker.  “I  can’t  get 
a  loan  from  my  credit  union. 
Something's  got  to  be  wrong.” 

More  tips,  and  Tucci  smelled  a 
story.  He  studied  the  credit  union’s 
operations.  He  called  on  its 


treasurer-manager.  He  wrote  one 
story,  then  another. 

On  October  1 2,  the  treasurer- 
manager  of  the  credit  union  was 
charged  with  embezzling  $250,000 
in  credit  union  funds.  Two  months 
later  he  was  indicted  on  19  counts. 
He  pleaded  guilty  to  1 0,  the  others 
were  dropped,  and  on  May  22, 
1972,  he  was  sentenced  from  six  to 
100  years  in  the  Ohio  Penitentiary. 


The  credit  union,  closed  by  the 
state  when  Tucci's  stories  broke, 
is  now  in  bankruptcy  court. 

Tucci's  kind  of  reporting  is 
Scripps-Howard’s  kind  of  reporting 
—where  people  dig  for  the  facts, 
work  for  the  truth. 

Scripps-Howard  Newspapers. 
Facts  and  truth. 
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